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Fork lift is a labor-saver at the Lingo Lumber Company’s new warehouse in Dallas. 


IN THIS ISSUE: Mechanical equipment eases handling problems for Texas yard . . . Faster handling . . . Modern 
tucks are indispensable . . . Seen at the material handling show in Chicago 
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1—Organization of an integrated and articulate construction industry 
which will provide more and better building products to consumers at 
lower real costs with fair wages and profits to all who serve in the in- 
dustry. 2—Coordination of all production, marketing, research and 
professional activities concerned with the development, sale, and delivery 
to the consumer of building products—including the functions of the 
manufacturer, wholesaler, retailer, architect, realtor, contractor, me- 
chanic, financier, association official and public servant. 3—Identifica- 
tion of the building products merchant as a central headquarters for the 
industry’s consumer selling activities in the local community. 4—Per- 
petuation of the American ideal of a free people as the basis of a more 
abundant and meaningful life for all. 5—Informative, educational and 
merchandising-minded journalism and service toward these ends. The 
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Make big 


K-16 COMMANDER 











There are 14 models that range in price from 
$3.95 to $79.95 list. Attractive designs in both 
long and short tube door chimes that harmonize 
with any hallway, living room, or kitchen. The 
beautiful models, low prices, and high quality of 
NuTone Door Chimes make them the world's 
largest selling line — more than all other makes 
combined. 
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VERTICAL DISCHARGE 
8" CEILING MODEL NCF-20 


Modern design — in chrome and white, with 
NuTone's EXCLUSIVE patented center grille .. 
rmonize # removable by one seals thumbscrew (for easiest 
en. The @ cleaning). Greater economy, because NuTone is 
ality of quickest and lowest cost to install . . . a screw 
world’s Mf driver is the only tool needed. Nine Wall and 
r_ makes _ models that range from $24.95 to $38.40 
ist 
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Installed in place of sash, Insulux Glass Block hides ov's 
views and makes a sound, weather-tight, insulating woll 


Daylight Engineering WITH AVAILABLE GLASS BLOCK 


ENDS BASEMENT WINDOW PROBLEM 





A typical example of the millions of damaged or loose-fitting 
cellar sash that need replacement with Insulux Glass Block. 


Here’s a way to end forever complaints 
about broken or damaged basement win- 


‘ dows! Use panels of Insulux Glass Block. 


A panel of Insulux Glass Block makes a 
sound, weather-tight, insulating wall that 
lets in light but blocks out sight. It is ex- 
tremely hard to break and it can’t ever rust 
or rot. 


Supplies of Insulux Glass Block and all 
the installation materials are non-critical 
and immediately available. Installation can 
be made at the time the mason puts in the 
foundation (the 8" sizes fit 8" concrete 
blocks perfectly) or as replacement for old- 
fashioned sash in houses already built. In 


either case, installation is simple and easy 
. requires only ordinary mason’s tools 


One Insulux Glass Block job in a home 
can lead to others. In fact, anyone who 
wants light but not sight is a customer lot 
Insulux Glass Block. Applications are prac 
tically unlimited. 


y 


Want more information? We'll be gh 
to send you all the details. Just write Daj: 
light Engineering Laboratory, Departmett 
A.L. 5 Box 1035, Toledo 1, a 
Ohio. American Structural INSULUI 
Products Company, Subsidi- 
ary of Owens-Illinois Glass 3 
Company. oul 
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Here’s why 
KENNATRACK 
SLIDING DOOR 

HARDWARE 
has 


Coast-to-Coast 
Acceptance! 
-) a 


FOUR TRACKS SUIT 
ANY INTERIOR NEED 


Kennatrack has four different 
tracks with hangers designed 
to meet every interior sliding 
door need. Series 250 for by- 


passing cabinet and wardrobe 


- doors; Series 300 for commu- 


nicating and bypassing doors; 
Series 325 for bypassing and 
open pocket installation and 
Series 400 for heavy closed 
pocket construction. 


NYLON- AND 
NEOPRENE-TIRED WHEELS 


Hangers for Series 300, 325 
and 400 roll on neoprene- 
tired wheels—long wear, 
smooth silent operation as- 
sured. New Series 250 hang- 


ers have moulded nylon wheels 


to insure noiseless trouble- 


proof operation. 


FAST DELIVERY 


KENNATRACK has main- 
tained an enviable record for 
prompt shipment. Ask any 
Kennatrack jobber about 
Kennatrack’s record in delivery 
and service. It just can’t be beat! 


COMPLETE LINE 
OF ACCESSORIES 


The Kennatrack line is com- 
plete—locks, latches, cups and 
pulls . . . “one-source”’ supply- 
ing all your sliding door 
hardware. 


WRITE DEPT. 551 
FOR DETAILS 
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JAY G. McKENNA, inc. 


ELKHART, INDIANA 


Wb iecteticiae Exclusively in the Manufactwre of Sliding Door Hardware 
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Beauty and 


quality that 
ENDURE 


The ARCH-KOR construction assures 
resistance to warping and complete 
support of the faces of the Hasko 
doors. 


Since Neolithic Man's dis- 


covery of the principle of 


\ 
a) 


beauty and strength have been added to our struc- 


the arch a perfection of 


tures. Since Haskelite Men utilized the principle of 
the arch in HASKO ARCH-KOR DOORS, their lasting 
beauty and enduring strength have created a con- 


stantly growing demand, which places them today 


HASKO ORCH-KOR DOORS 


the result of proved performance 


through the use of proved 


construction principles 


in a position of top leadership in their field. The 
highest quality materials and the best in craftsman: 
ship have helped build and maintain the reputations 
of suppliers of materials who specify and use 
HASKO DOORS. These are proofs of their worthi- 
ness of your endorsement and use. Ask your supplier 
for HASKO DOORS. Write for complete information. 


Hasko ARCH-KOR and SOLID-KOR Flush Doors are available 
faced with birch, mahogany, oak, maple, walnut, and gum. 


Se ae 


X ae 


HASKELITE MANUFACTURING CORP., Grand Rapids 2, Michigat 


West Coast Agents: Clay Brown & Co., 
Portland, Ore., and Los Angeles, Calif. 


One of the world's largest manufacturers of plywoods, metal clad p! ywood, 
and other laminated materials for use in industrial and consumer produt 
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WASHINGTON REPORT 








The Manufacturers’ General Ceiling Price Regu- 
lation (CPR-22) has been issued and takes 
hold on May 28. The Office of Price Stabiliza- 
tion thinks it’ll apply to about 75,000 indus- 
trial concerns; somewhat fewer than the 
earlier press estimates. 






Py, 








This order, says the OPS, “is based on a simple 
principle: pre-Korean prices, plus factory 
payroll and material cost increases. On most 
materials only increases up to December 31, 
1950, can be included in figuring new ceilings.” 
This statement is oversimplified; certainly 
isn’t enough to go on in fixing production 
prices. But itll serve as a starting point in 
understanding OPS purposes. 













Appendix A of the Regulation contains lists of 
commodities that are not covered by the Or- 
der; and quite a number of those exempt items 
are handled by building materials retailers. 
Included are lumber, plywood, millwork, 
posts, poles, paints, Portland cement, calci- 
nized gypsum plasters, lime, sand, gravel, 
crushed stone, light weight aggregates and 
so on. 










The agency indicates that it’s fixing to put price 
regulations on all or most of the commodities 
exempted under CPR-22. The reason for the 
original exemptions, as we get it, is that these 
items need special formulas for arriving at 
equitable prices; due to seasonal price fluctua- 
tions or other highly individual factors. 


From the OPS release: “It should be understood 
that we are not adopting a cost-plus principle. 
This regulation allows only for past increases, 
and it does not carry with it any implication 
that any future cost increases will be handled 
on a Similar automatic basis...” 


“This order,” the OPS continues, “will roll back 
unjustifiably high prices and afford relief to 
most hardship cases under the general freeze 


















pricing standards of last December, while 
competitors ignored them, were at a marked 
disadvantage under the freeze.” 


No added information at this writing about the 
retail pricing formulas under which this in- 
dustry will operate; none, that is, except that 
the order is in the works and will be issued, 
Wwe guess, sometime. 


Stee! scarcity has brought on the NPA’s extended 
and stringent building controls. This of course 
has been expected. The regulations, it seems 
now, will deal chiefly with larger construction 
projects; those requiring more than 25 tons 
of steel each. 














Permits would be re quired — and probably 
couldn’t be gotten — for so called luxury resi- 
dences ; those costing more than $35,000. These 
NPA permits would be needed to build indus- 
trial facilities, big apartment houses, office 
buildings, bank buildings, churches, schools, 
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. . . Companies that followed the voluntary — 





hospitals, bridges, water and sewer systems, 
public utilities and the like. 


The Advisory Committee of this industry opposed 
these proposals; saying they’re unnecessary 
and don’t take into account the fact that lum- 
ber could be used to replace structural steel 
and other scarce materials in many structures. 
The committee opposed extension of the per- 
mit system because of inevitable and long de- 
lays in the issuance of these permits. 


The NRLDA thinks the NPA is determined to 
“hold down construction prettly severely, in 
contrast to its lenient policy with respect to 
other no more essential industries.” This will 
make difficulties in Washington, where a num- 
ber of large apartment projects will un- 
doubtedly be stopped and where defense 
agencies can’t find badly needed office space. 


The President has named the 17 members who, 
with Dr. George N. Taylor of the University 
of Pennsylvania as chairman, will make up 
the new Wage Stabilization Board. This new 
group takes the place of the earlier WSB that 
went to pieces last fall when the labor mem- 
bers walked out after refusing to endorse a 
ten percent ceiling limitation on wage and 
salary increases. 


Some big-union leaders are said to be exultant 
over this performance and to look upon it as 
a glorious victory. The glory isn’t apparent 
to all Americans. According to the press, cer- 
tain union leaders predict that Mobilization 
Director Wilson will find his work so “uncom- 
fortable” under the new setup that he’ll pres- 
ently want to resign. 


The labor victory is making it difficult to freeze 
farm prices by means of a basic change in the 
parity idea. The Economic Stabilizer is said to 
be finding Congress singularly uninterested in 
cracking down on farmers, so long as indus- 
trial wage formulas are being controlled by 
—— on a “flexible” — that is, an open-end — 

asis. 


Freight Absorption: The Supreme Court in a re- 
cent Standard Oil decision held that a price 
differential made in good faith to meet the 
lawful and equally low price of a competitor 
is a complete defense against a charge of un- 
lawful price discrimination under the Robin- 
son-Patman Act. 


The Senate Judiciary Committee has reported 
favorably on a bill (S. 719) that spells out in 
detail the principles and practices involved in 
the Supreme Court decision. There is a provi- 
sion in the bill that a seller shall not have 
acted in good faith if he knows that the com- 
petitor’s lower price or more extensive service 
which he is meeting is itself unlawful. 


The Senate, so the NRLDA thinks, will take up 
this bill soon. The court decision itself is bind- 
ing, of course; but there is an advantage in 
having the details defined in permanent law. 
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DECORATIVE PLASTIC WALLBOARD 
i 
exper 
line. 
housi 
ber w 
saves time, money and trouble! | 
J 
The architect, the builder and the home owner =, ° 
who know Arborite know that this setua 
high quality, MELAMINE-surfaced, laminated plastic board is not Mf ynen 
only the finest material available for lasting beauty under hard Ha pro 
service, but also that it saves TIME, TROUBLE AND MONEY because 
it is fast and easy to install ON THE JOB. 
Arborite does not stain or discolor . . . is unaffected by moisture, @ hut p 
grease, oil, mild acids, alcohol and alkalies ... is cigarette-proof Mand J 
... Wipes clean with a damp cloth, @ Ceme! 
DOZENS OF USES ms 
; ar 
Arborite comes in builder-size panels—4’ x 8’ and 2’6” x 8'— Se 
which are readily applied with mastic adhesives and trim mouldings. Its Ye-inch BM have 
thickness gives it wallboard strength. It is ideal for kitchen drainboards comp 
and counters .. . for walls and ceilings in bathrooms and kitchens ... 
for walls, ceilings and counter areas in clubs, bars, hotels, hospitals 
and other buildings. Available in 30 different patterns and tiaho 
colors, it can be selected to harmonize and # wan; 
blend with any color scheme. 
BIG PROFIT OPPORTUNITY Ne 
New 
In handling Arborite, dealers have a rare profi Trad 
opportunity—an easy-to-sell product, a generous Band | 
profit margin and effective sales literature, samples and 7, N. 
displays. Ask your building supply, plywood or floor  48ent 
covering distributor for complete information 
] 
ment 
source 
ested, 
Branc 
~C 
J. A. DAVIES & COMPANY 
° 314 STRAIGHT AVENUE, S. W., GRAND RAPIDS 3, MICHIGAN hho’ 
: Sales Representative of 





THE ARBORITE COMPANY LIMITED, MONTREAL, CANADA 
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NEWS BRIEFS 





Heavy inventory buying by retailers in January has coupled 
with the first faint reflection of housing cutbacks due to credit 
restrictions to cause a certain amount of uneasiness among lumber 
producers. However actual price weakness—if it can be called 
that--has grown up only in specialized areas. 


* * * 


Specifically, small mills specializing in two by fours for studs 

' in cases cut back eight or nine dollars per thousand. Here 

there boards are off a dollar or two. But making up for this, 

‘ynment orders are taking up some of the slack. Timbers, 

avier dimension, and most boards are still strong. Buying for 
export is very strong and undoubtedly helping to sustain prices. 


* * * 


It is probable demand and therefore prices in lumber will 
experience a slight dip until excess inventories are brought into 
line. But government buying plus continued strong industry and 
housing requirements indicate that slight summer surplus of lum- 
ber will be used up in the latter part of the year. 


* * * 


President Truman has been asked by the Northeastern Roof- 
ing, Siding & Insulating Contractors Association to do something 
about the black market in nails. The association thinks there’s no 
actual shortage of nails; but it’s sure they can’t be bought on the 
open market. It also has the growing conviction that the NPA, as 
a procurer of nails, is no good. But definitely. 


* * * 


Importing of nails and cement is possible; not exactly easy, 
but possible. The NRLDA calls attention to the fact that German 
and Japanese nails can be imported; also that German and Italian 
cement can be brought in. 

ok * * 


“The Foreign Commerce Weekly,” a publication of the De- 
partment of Commerce and available at that Department’s field 
offices, carries specific listings of such offerings. These field offices 
have lists of foreign producers and exporters; and if these foreign 
companies have American agents, these agents are also listed. 


* * * 


Importing is a thought difficult; what with foreign exchange, 
customs rates and fairly complicated freight calculations. If you 
want to try it, the NRLDA suggests that you hire an import agent. 


* * * 


The National Council of American Importers, 45 E. 17th St., 
New York 3, N. Y. The New York Board of Trade, International 
Trade Section, 291 Broadway, New York 7, N. Y.; or the Commerce 
and Industry Association of New York, 233 Broadway, New York 
7, N. Y., will aid you in making contacts with reputable import 
agents, 

* + ok 


'he Economic Co-operation Administration thinks that ce- 
ment imports from Europe can be at least a valuable supplemental 
source of supplies to East Coast users at this time. If you’re inter- 
este, make contact with Harold E. Schendell, Trade Development 
Yi Economic Co-operation Administration, Washington 25, 


* * * 


Defense Production Act changes, asked by the President and 


incorporated in identical bills introduced in House and Senate, 
SEE PAGE 12 
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April Construction 


Total dollar outlays for new 
construction rose seasonally to 
$2,353 million in April and set 
a new record for the month, 
the U. S. Labor Department’s 
Bureau of Labor Statistics and 
the Building Materials Division, 
U.S. Department of Commerce, 
reported. At the same time, 
evidences were reported that at 
least some types of construc- 
tion activity have reached a 
turning point which will be re- 
flected in future trends as the 
effects of materials shortages 
and various restrictions begin 
to appear. 

The value of work done on 
private residential buildings 
during April amounted to $911 
million, 7 percent above the 
value of residential building in 
March and only 3 percent more 
than in April 1950. The small 
increase over a year ago re- 
sulted entirely from higher 
construction costs, since the 
physical volume of homebuild- 
ing activity was beginning to 
lag behind last year’s record 
volume. 

Construction of stores, res- 
taurants, and similar commer- 
cial buildings was off slightly 
in April from the March level, 
with indications that the peak 
of such building had been 
passed. On the other hand, the 
volume of work on new private 
industrial plants continued to 
rise in April, with expenditures 
more than double the pre-emer- 
gency volume. Total private 
outlays for new construction in 
April 1951 amounted to $1,688 
million, 7 percent above the 
March total and 14 percent 
more than in April 1950. 

Increases in public expendi- 
tures for new construction 
went far.toward offsetting the 
declining rate of increase in 
private outlays in April. The 
rise in public industrial and 
military construction continued, 
and there were seasonally in- 
creases in highway and recla- 
mation projects. The volume 
of reclamation and flood con- 
trol work was slightly under 
last year, however, as a result 
of the deferment of projects 
not directly related to the na- 
tional defense. 

During the first 4 months of 









NEWS BRIEFS CONTINUED— 


don’t have too good a chance of adoption. The law probably will 
be extended for one year, not for two; and in about its present 
form. 

ok ok * 

One controversial proposal that’|1 be fought hard if it’s ac- 
tually pushed is the proposal for Federal licensing regulations for 
business, as an aid in the enforcement of price ceilings. If this 
proposal were written into law, the President could suspend such 
a license for a year if he had “reason to believe” the holder of the 
license had violated any price control regulations. 


* * * 


Twenty-eight proposed changes in the National Defense Pro- 
duction Act; nearly all highly controversial, such as the authority 
to condemn real property for national defense by filing a petition in 
any court, without further hearings, without any showing of a 
refusal of the owner to sell, and even without informing the owner 
that the government wants the property before the government 


actually takes possession. 
* 


* 


Estimates of new taxes go down steadily. The Wall Street 
Journal says that “$5 billions is a fair guess” for the total annual 
tax increase authorized by Congress at this session. 





1951, new construction with a 
total value of nearly $814 bil- 
lion was put in place, compared 
with just over $7 billion in the 
corresponding period of 1950— 
an increase of 20 percent. Total 
private outlays of over $6.3 bil- 
lion were 18 percent above a 
year ago in this period, while 
public expenditures of more 
than $2.1 billion were up 25 
percent. 


Vermiculite Meet 


National construction prob- 
lems were discussed at the an- 
nual meeting of Vermiculite 
Institute held in Fort Lauder- 
dale, Fla. Members from all 
parts of the U. S. and Canada 
were present. 

Guest speaker Eric W. Ham- 
marstrom, Chief, Non-Metallic 
Building Materials Branch, Na- 
tional Production Administra- 
tion, forecast an important role 
for vermiculite in defense con- 
struction. 

“Vermiculite as an insulation 
and as an aggregate replacing 
sand in lightweight concrete 
and plaster will greatly relieve 
the shortage of critical con- 
struction materials,” Hammar- 
strom asserted. 

A new structural vermiculite- 
sand concrete weighing half as 
much as ordinary concrete was 
described by C. A. Pratt of 
Western Mineral Products Co., 
Minneapolis. Pratt is chairman 
of the Institute’s technical com- 
mittee. The new concrete will 
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save critical steel, Pratt said, 
and is designed for floor con- 
struction where bar joists or 
Junior I beams carry the slab. 
Recent tests of full-scale mod- 
els showed that a 3” floor slab 
over 24” center joist spacing 
will carry from 15 to 23 times 
more live load than the 80 lb. 
per sq. ft. required for many 
light occupancy buildings. This 
concrete has four times the in- 
sulation value of sand concrete, 
Pratt said, and its resilience 
makes it easy to walk on. 

A new exterior stucco that 
reduces cracking and is easier 
to apply than straight sand 
stucco mix was described by 
Glenn Sucetti of California 
Zonolite Co., Los Angeles. The 
unique properties of the new 
stucco are obtained by adding 
vermiculite concrete aggregate 
to the usual sand and cement 
mix. Other advantages are 
lower cost than sand stucco, 
reduced dead load, and fire- 
proofing and insulation values. 


Robert Sterrett of Southern 
Zonolite Co., Atlanta, described 
a new precast vermiculite con- 
crete roof tile, which, he said, 
is finding a national market. 

Gerald R. Stark of Texas 
Vermiculite Co., Austin, Texas, 
was elected to the presidency 
of the Institute. He succeeds 
Stanley K. Robinson of F. Hyde 
& Co., Montreal, Canada. J. B. 
Lyall of Vermiculite-North- 
west, Inc., Spokane, was elected 
to the Board of Directors. 


Maple Floor Research 


A major research project is 
now underway in the labora. 
tories of the Timber Engineer. 
ing Company, Washington, 
D. C., aimed at developing data 
pertaining to expansion and 
contraction of Northern Hard 
Maple floors, according to W. (¢. 
Abendroth, president of the 
Maple Flooring Manufacturers 
Association. 

Mr. Abendroth said the ob. 
jective of the current research 
is to compile in readily usable 
form pertinent information 
with respect to over-all shrink- 
ing and swelling of Maple 
floors. This procedure will pro- 
vide reliable data which can be 
used by floor layers, retail lum- 
ber dealers and others to de- 
termine the expansion space 
necessary to compensate for 
the movement of wood in large 
floor areas, he explained. 

“Research of this kind is long 
overdue as the Northern hard- 
wood flooring industry has real 
need of accurate information 
concerning the amount of ex- 
pansion per square foot area 
and the allowances which must 
be made in various localities,” 
Mr. Abendroth stated. “Addi- 
tional data will also be com- 
piled to provide information on 
the square foot expansion due 
to changes in moisture content 
of Maple Flooring, regardless 
of the geographical location,” 
he continued. 


Chicago Area Starts 


March homebuilding volume 
increased slightly over Febru- 
ary when 2,060 new single fan- 
ily and apartment units were 
started in the six-county Chi- 
cago metropolitan Area, accord- 
ing to Bureau of Labor Siatis- 
tics. The volume for _ the 
previous month of February 
totaled 2,000 units. 

The number of single family 
houses started during March 
increased seasonally over the 
number for February by 55! 
units while the number of 
apartment units started de 
creased by 490 units, resu'ting 
in a net increase in total vol- 
ume of only 60 units over thal 
for February. This year the 
single family increase during 
March over February was |ess 
than seasonal. 

Building of new units of all 
kinds has lagged behind last 
year for the first quarter o 
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GET MORE CASH-AND-CARRY SALES WITH 
THESE NEW TILE DISPLAYS! 


They sell! Sloane-Blabon’s newest merchandising units dis- 
play actual Texfloor* and Marbletone* tile in 9" x 9" size... 
show complete color lines .. . help customers plan decorating 
schemes. They save money! You do a specialized tile business 
with minimum inventory. They save space! Each unit measures 
only 28" x 36"... sturdy permanent type construction. They're 
ready now! See how you can get these profit-makers fast... 
send the coupon below today. 

*Trade-mark 





ey stand up! Rubber grippers They hang up! Put unused 
along bottom edges enable you space to work! These merchan- ’ 
to stand units against wall, £, 


chair, rolls, etc. for quick and re pct Send this coupon today | fOr more information! 


; wall to make effective, colorful 
easy demonstrating. selling-displays. 


en 
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Sloane-Blabon Corporation Dept. AL-1-5 
295 Fifth Avenue 
New York 16, New York 


Let me know how I can get these new Texfloor and Marbletone tile mere 
chandising units. 
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SLOANE-BLABON CORPORATION + 295 Fifth Ave., New York 16, N. Y. 
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this year. The 1951 volume 
through March totaled 5,640 
units, 19 percent behind the 
6,970 units for the same period 
last year. 


Market Centers 


KANSAS CITY—A markedly 
easier tone prevailed in the 
Southwestern lumber market 
in the last two weeks and as 
demand dried up prices in 
some parts slipped from their 
ceilings for the first time this 
year. The apathy evidenced in 
the lumber market was due, ac- 





Factory Building Soared in January 





MILLIONS Contracts Awarded for Manufacturing Building in 
— the United States in January of Each Year, 1925-195! 
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cording to followers, to the bad 
weather which did not permit 
the expansion of spring build- 
ing. A considerable amount of 
construction is earmarked and 
ready to start, pending clear 
weather. Yards are well stocked 
with lumber and are waiting 
for it to move to jobs before 
seeking replacements. 

The kiln-dried market still 
is holding firm on the West 
side of the Mississippi River 
area and prices have shown 
hardly any change. But on the 
East side of the river, the air- 
dryed and straight car business 
has slowed to a trickle. Prices 
on boards are down $7 to $8 
a thousand board feet since 
January. No. 2, 1 x 6’s are 
selling from $75 to $80; the 
1 x 8’s at $80 to $87. 

Dimension stock on the East 
side are off around $2 a thou- 
sand. It was noted, however, 
that there is a tightness in the 
2 x 4 sizes, with the larger mills 
said to be completely sold out 
for the first time in a decade. 
This largely is the result of 
government buying. The gov- 
ernment will be asking for bids 
for 30 million feet of lumber 
in the district shortly. 

Sales of lumber in 173 line 
yards in seven states in this 
area in the first quarter of 1951 
were 8 percent less than a year 
ago, the Federal Reserve Bank 
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said. The decrease was_ in- 
creased a bit during April. 
Wholesalers had a 1 percent in- 
crease for the first three 
months, as compared with a 
year ago, but when the subse- 
quent figures are released there 
is likely to be a drop for the 
first four months of 1951. 

Mills report that inquiries 
from box factories, furniture 
makers and railroads have in- 
creased in recent weeks, but 
that actual buying has not yet 
taken place in any appreciable 
amount. 

The shortage that existed 
earlier in the year in cars has 
disappeared and railroads have 
ample cars ready to move lum- 
ber. This reflects the absence 
of the scare buying that took 
place in January and early 
February that called for all 
available cars to move heavy 
goods. 


SEATTLE — Home building 
in the suburban areas about 
Seattle is proceeding twice as 
fast as within the city limits. 

Overall market picture is 
weak with shingles and green 
fir dimension experiencing a 
poor demand. Red Cedar siding 
is weak. Green hemlock is 
weaker than fir. Pines are still 
hard to buy but No. 3 Pon- 
derosa is getting easier to find. 
Engleman spruce mills find 
they can seil green items 
readily and are concentrating 
production upon green lumber 
which is making dry items 
scarce. 





CONTRACTS FOR HOME BUILDING 


MILLIONS Contracts Awarded for Residential Building in the United _ MILLIONS 
states in the First Quarter of Each Year, 1925-195! bel ae 
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Fir uppers are steady. One 
of the strongest fir items is 
number 1 boards which ad- 
vanced $3 in a fortnight. Opin- 
ion here is that green fir dimen- 
sion will get weaker. Dry 
hemlock prices are steady. 
Many shingle mills are down 
but some believe prices are 
about to turn up again. Dry 
fir dimension is strong and 
some is being sold at higher 
than average figures. Green fir 
dimension in random lengths 


has dropped $3 to $5. Informa. 
tion here indicates middle west. 
ern yards are well stocked. 
Straight cars of green 2x4x9 
have slipped most. 


Lumber—National 


Lumber shipments of 464 
mills reporting to the Nationa] 
Lumber Trade Barometer were 
2.0 percent below production 
for the week ending April 28 
1951. In the same week new 
orders of these mills were 1,5 
percent above production. Un- 
filled orders of reporting mills 
amounted to 65 percent of 
stocks. For reporting soft. 
wood mills, unfilled orders were 
equivalent to 30 days’ produc. 
tion at the current rate, and 
gross stocks were equivalent to 
43 days’ production. 

For the year-to-date, ship 
ments of reporting identical 
mills were 7.8 percent above 
production; orders were 121 
percent above production. 

Compared to the average cor- 
responding week of 1935-1939, 
production of reporting mills 
was 78.7 percent above; ship- 
ments were 59.1 percent above; 
orders were 68.5 percent above. 
Compared to the corresponding 
week in 1950, production of re. 
porting mills was 1.3 percent 
above; shipments were 9.5 per- 
cent below; and new orders 
were 12.5 percent below. 


Western Pine 


Production of the 104 mill 
reporting to the Western Pix 
Association for the week ent- 
ing April 28, 1951, totaled 63; 
884,000 feet as compared to 
65,528,000 feet in 1949. Ship- 
ments by the reporting mills 
ran to 66,568,000 for the period 
compared to 79,845,000 feet for 
the corresponding period in 
1949. Orders received for the 
week amounted to 63,583,001. 
During the same perio: two 
years ago they totaled 8:,522- 
000. Unfilled orders a: the 
week’s end amounted to 246; 
957,000 feet, and gross » 
on hand came to 613,9:20,00 
feet. Two years ago 
amounted to 626,536,000 { et. 


Southern Pine 


The 105 mills reporting !! 
the Southern Pine Assoc ati! 
for the week ending April % 
1951, produced 17,122,000 feet 
for the period. This was 3% 
percent above the three yea 
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WoOoD 
AWNING WINDOWS 


The new AUTO-LOK Wood Awning 


Window possesses all the features that have 





made our aluminum windows the fastest 
selling awning windows in America -- 
plus the advantages inherent in properly 


seasoned and chemically treated wood. 


It Has the Miraculous 


*¢gLOATING SEAL” 


Vinyl plastic weatherstripping and the ingenious 
locking action of patented, precision AUTO-LOK 
hardware join forces to create a “floating seal” 
which insures: 


* a lifetime of adjustment-free, operational ease. 


*c closure ten times as tight as generally 
accepted standards. 


* positive protection against all climatic extremes. 


Acclaimed as the Perfect 
WOOD WINDOW 


AUTO-LOK is easiest to operate; easiest and 
cheapest to maintain, Enthusiastically received by 
architects and builders. Dealers praise its easy-to- 
demonstrate, easy-to-sell superiority. 


THE TIGHTEST 


og eR Y ETc: 


Bun DING Propucts MERCHANDISER 


WINDOW 





Sealed 
like a 
refrigerator 





= Only AUTO-LOK Gives You 
ALL These Advantages 


100% ventilation, even when it’s raining. 
Clean the outside from the inside... top vent, too! 
Reduces air-infiltration to an absolute mintmum. 


Eliminates uncomfortable cold-spots around 
windows. 


Provides draft-free ventilation; air is scooped in 
and upward. 


Slashes fuel and air-conditioning costs. 


Assures “sealed” protection against driving rain, 
snow, dust storms and hurricanes. 


Upkeep expense is negligible. 
Distinctive beauty, to fit any architectural scheme. 
Removable inside screens and storm sash. 


Write for FREE Booklet 


Discover for yourself why AUTO-LOK has made the 
nation awning window conscious! Get your copy of 


“WHAT IS IMPORTANT IN A WINDOW 2?” 
Address Dept. AL-5 


LUDMAN CORPORATION 
P. O. Box 4541 Miami, Florida 


WINDOW EVER MADE 





average. Shipments for the 
period totaled 16,903,000 feet, 
5.01 percent helow production 
and 1.58 percent below the 
three year average. Orders for 
the week ran to 12,772,000 feet, 


fi 
ae. La 


28.23 percent below production 
and 25.41 percent below the 
three year average. Orders on 
hand decreased 4,131,000 feet, 
or 7.19 percent, during the 
week. 


The Lumber Market at Presstime 


The following index is intended merely as a check on bu aes practices. It is 


a compilation and average of mill prices at press time an 


should not be con- 


sidered as current on the day the magazine is received. The prices should be 
useful in following market trends and as a check on purchases made approxi- 
mately ten days before receipt of the magazine—the Editors. 


DOUGLAS FIR 


Vertical Grain Flooring 
B&Btr. C 
160.00 


Flat Grain Flooring 


135.00 
160.06 


Drop Siding 


1x6 (Pat. #106).160.00 
1x6 (Pat. #116).155.00 


Ceiling 


155.00 
150.00 


0 110.00 
115-125 


Boards and Shiplap and 2” 
(green) 1x6 1x8 1x10 


No. 1 ....75.00 
No. 2 ....74.00 
No. 3 ....59.00 


No. 1 Dimension 


2x 4 


2x12 83.00 


No. 2 Dimension 
2x 4 76.00 
2x 6 75.00 
2x 8 75.50 
2x10 74.50 
2x12 73.00 


No. 3 Dimension R/L Only 


(Add 10-12 for dry lumber) 





WESTERN PINES 


PONDEROSA PINE 

Selects 

S2 or 4S 4/4RW 5/4RW 8/4 RW 
C&Btr. RL ...275.00 285.00 280.00 

Shop 82s No. 2 
5/4 160.00 

155.00 


No. 4 
' ; 82.00 
130.00 . 80.00 


Idaho White Pine 


Selects 

S2 or 4S 1x4 1x6 1x8 5/64 
C&Btr. RL.250.00 265.00 270.00 265.00 
CR 205.00 i. 230.00 235.00 


2 or 48 No. No. 2 No. 3 
140.00 100.00 
150.00 140.00 100.00 


Sugar Pine 
ae 
2 or 48 4/4 ay “a aS 6/4 RW 
0.00 305.00 
278. 00 


195.00 
240.00 175.00 


No. 3 
100.00 
100.00 
100.00 


No. 2 
135.00 
135.00 
135.00 


SOUTHERN PINE 


Vertical Grain Flooring c 
200.00 


1x4 195.0 185.00 
i 210.00 

Drop Siding 
1x6 (Pat. #106) .206.00 
1x6 (Pat. #116).206.00 


Boards and Shiplap 
1x6 1x8 1x10 


No. 1 ...143.00 143.00 
No. 2 ... 86.00 91.00 
No. 3 ... 76.00 83.00 
No. 1 Dimension 
12’ 14’ 
2x 4 95.00 96.00 
2x 6 89.00 91.00 
2x 8 94.00 94.00 
2x10 104.00 105.00 
2x12 110.00 110.00 
No. 2 Dimension 
2x 4 88.00 89.00 
2x 8 84.00 85.00 
2x10 88.00 88.00 
2x12 88.00 88.00 88. 00 


No. 3 Dimension R/L Only 
fe lUlUC€Fe eee 
2x 6 72.00 
2x 8 71.00 


2x10 71.00 
2x12 65.00 


195.00 
195.00 





REDWOOD 


&Btr. 
1x12 RL aeBt. 

Prices for red cedar siding in 
cars, hew bundling, 6 to 18’ are: 
Beveled Siding, % Inch 

Clear “A” 


nch 1 
Clear Siemaaiiows Siding, %4 Inch 
8 inch 210.00 198.00 


175. 
165.00 
+o. 00 


Ceiling or Flooring, 
B and Btr., 9-16’ 





RED CEDAR SHINGLES 


Royals 


11.50 
7.75- 8.00 
5.75- 6.00 


ENGLEMANN SPRUCE 


Boards and 
Shiplap (dry) 1x6 1x8 1x10 = ixi2 
No. 2&Btr..114.00 112.00 115.00 125.09 
No. 3&Btr.. 93.00 102.00 112.09 
No. 1 Dimension 
12’ 20’ 


2x 4 90.00 

2x 6 90.00 

2x 8 90.00 

2x10 90.00 

+. 2 81.00 
No. 


8x12 81.00 81.00 81.0 

(Boards graded No. ‘L, 2, 3, wat flat 
price; no price for straight ‘No. Mills 
do not grade out No. 3 Dimension sepa- 
rately as in fir.) 





WESTERN HEMLOCK 


Vertical Grain Flooring 
B&Btr. Cc 
65.00 155.00 


130.00 
155.00 


150.00 
145.00 


110.00 105.00 
1 115-125 110-120 
Boards and Shiplap and 2” (Dry) 

1x6 1x8 
No. 1 ....84.00 86.00 
No. 2 ....81.00 81.00 


No. 3 ....64.00 66.00 66. 00 
No. 1 Dimension ¢ 
1 , 
93.50 


ng 
1x6 (Pat. #106) .155.00 
1x6 (Pat. #116).150.00 


No. 2 Dimension 
85.00 85.00 
84.50 84.50 
84.00 84.00 
2x10 84.00 84.00 
2x12 82.00 82.00 
No. 3 Dimension R/L Only 





OAK FLOORING 


Clear Pin. 3§x2% @#§x1%e %x2 
White ..255.00 225.00 1987.50 
iets , 225.00 197.50 


205.00 177.50 
205.00 177.50 


92.50 

Red . 200.00 92.50 
#2 Mixed i” Shorts 

05.00 80.00 80.00 


a: 
---140.00 110.00 92.50 


#2 Com. |:100.00 80.00 62.50 





WESTERN RED CEDAR 


Prices for red cedar siding in mixed 
cars, new bundling, 6 to 16’ are: 
Beveled Siding, % Inch 


230.00 228. 00 
Finish, B and Btr. S82 or 4S, 
— - rough 


tr. ¢ D , 
105.00 100.00 90.0 
120.00 115.00 _ 95.0! 
Discount on mouldings, 6-20’ odd 
lengths. 
Series 8,000— 
Listing under $4.00—list plus 125 pe 


cent. " 
Listing $4.00 and over—list plus 1% 
per cent. 
Clear Latdes, ge. 9 to 16’ 
0 Lin. Feet 
1/3x3 


1/3x4 
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GIVE ME 


KINZUA PINE 
EVERY TIME 































That's what dealers, contractors and carpen- 
ters who know the merits of Kinzua Pine say 
—because Kinzua is a nice, soft, workable 
Pine—because Kinzua lumber is always well- 
manufactured, is always properly kiln dried, 
is always dependable value lumber. 


Kinzua has the long-run interest of customers 
at heart, because Kinzua is working toward 
a perpetual timber supply, a permanent 
operation and a continuous supply of Kinzua 
“Quality Guaranteed" Ponderosa Pine. 





For utmost satisfaction on your present 
and future lumber needs, specify Kinzua 
Ponderosa Pine — “Architect Designed" 
window and door frames, bevel siding, 
ceiling, casing, base, finish, knotty pine 
paneling, boards, glued-up panels, Fir 
and Larch boards and dimension. 


KINZUA PINE MILLS CO. 
KINZUA, OREGON 


mi] § MeEMBER NATIONAL WOODWORK MFRS. ASSN. INC. MEMBER WESTERN PINE ASSOCIATION 
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AMERICA’S Number I BUILDINGS USE 


ln the. John Hancock, 
B uilding, too... 


hye choice 1s 


Here in New England’s greatest new building you'll sce 
sound business practice effectively combined with good 
taste in every detail of the planning. The accent is on beauty, 
efficiency, economy. Not surprising then, that thousands of 


YALE locksets are in use throughout the building. 
* * * 


Cram and Ferguson, Boston, Architects & Engineers 
Turner Construction Co., Boston, General Contractor 


J. B. Hunter Co., Inc., Boston, Hardware Supplier 
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AMERICA’S Number I HARDWARE 


we YOU specify the hardware for your next job, 
remember this... 

In America’s great, new buildings the choice is 

YALE hardware. And with good reason! 

No other hardware has so thoroughly demonstrated 
its ability to save management money—and at 
the same time maintain the highest standard for security, 
performance, appearance! 

You'll find the proof in case history after case 
history from buildings of every size and type. 

YALE hardware cuts replacement and servicing costs 
to next-to-nothing. YALE hardware is easier to 

live with—makes doors open easily, close firmly, lock, 
surely. YALE hardware keeps its beauty year 

after year. 

Good reasons for you to choose YALE, too! 

Consider these advantages for the job you have on the 
board now. We'll be glad to cooperate with you in 
planning, or to send you detailed information. Just 
write The Yale & Towne Manufacturing Co., Dept. S-95 
Stamford, Conn. (In Canada: St. Catharines, Ontario. ) 


YALE 8656. Gives excellent security for doors opening in- 
ward or outward. Small trigger bolt deadlocks latchbolt. 
Bronze front and bolts. Key changes practically unlimited, 
master key systems registered. 


YALE & TOWNE 


VALE is arogistered trade mark, 
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So easy to install new 
Reflective Kimsul"— you actually 
save time, save labor ! 








i 


1 Required length of KimsUL* blanket is cut from roll and 


2 Snug fitting, many-layer KIMSUL blanket is then expanded 
stapled to top plate through fiber strip. 


to full length of stud space. 


a: 
| 
t 


3 Staples through fiber strip attach end of kimsuL blanket 
securely to floor plate. Stitched construction assures uniform 
coverage— prevents thick spots, heat-leaking thin spots. 


4 Flanges stapled to sides of framing hold blanket perma 
nently in position and also provide air space. Part of flang: 
folds over face of framing to complete vapor seal. 


Now 2 types of 
For complete information about new Kimsul Insulation — 
Reflective KIMSUL, write to Kimberly- 


Regular and Reflective 
Clark Corporation, Neenah, Wisconsin. (Red Roll) (Gray Roll) 


WITH REFLECTIVE VAPORSEAL 


*T.M. REG. U.S. PAT. OFS. 8 CAN 
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The experience of Associated Plywcod 
Mills dates from 1921. That is a long time 





in the relatively young plywood industry— 
long enough to mark APMI as one of the 
pioneers in the development and growth of 
this important building product. 


The rich, rain forests of Oregon yield the 
fine Douglas fir that comes to APMI mills. 


‘ These mills are among the largest and most 
: modern in the plywood industry. They pro- 
| duce quality exterior and interior panels 
,] that are grademarked and trademarked. 





APMI plywood is available in major 
building and distribution areas. Your in- 





quiries are welcomed at our general offices, 


Z =6or at APMI sales warehouses. 





APMI SALES WAREHOUSES: 925 Toland St., 
San Francisco; 4814 Bengal St., Dallas; 4003 Coyle 


St., Houston; 4268 Utah St., St. Louis; 1026 Jay St., p ath re) re) D MI LLS. y | NI c 
r Ailboat ot Prod bapa itl Py 


Charlotte, N. C.; Eugene and Willamina, Oregon. 
GENERAL OFFICES _ 
EUGENE, OREGON 


oFr. acaN 
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. SG KENNEDY FAMOUS 
% | Bae me FINNISH BIRCH 
Old World © 2s soa FLUSH DOORS 


Ciaftmanship <<. en Superior 6 Ways 
forAmericas seem ° OS, OSes orn 


@ Finnish Birch hardwood—the wood 


= ESS fe i of character—burls and grain 
Most Modern . see 7 =" +" swirls add newrichness and quality. 


— \ 2 They stay flush! Rails and stiles are 

4 - pas minimum 2!/ inch width kiln-dried 
omes - ee é Norway Pine. 

ae Double lock-blocks permit conveni- 

ent left or right swing installation. 

Doors are hand-sanded individu- 

ally to provide uniform surface for 
finer finishing. 

Materials are kiln-dried to 8% 

moisture content—permanently 

joined with special synthetic resin 

glue. 





ert ee eereesereoes 


SEE THEM TODAY 


OR WRITE FOR J.G. KENNEDY LUMBER COQ. 
a SEATTLE 1, WASHINGTON 


write TODAY for com- 
plete information and TELEPHONE TELETYPE 
the name of your near- 


est jobber. SEneca 1880 SE 550 FINNDOOR 


os 
x 


CABLE ADDRESS 


er seecceerereseoee, 


& 
* 
®eeeeeesesesesee® 
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GOOD BRICKWORK = GOOD DESIGN + GOOD WORKMANSHIP + GOOD MATERIALS 





WET THE 
BRICK 


TO SECURE A 


WATERTIGHT 


When placed flat in Y%-inch of water for one 
minute, a brick should gain not more than 20 
grams (7/10 oz.) 


WE SUGGEST THAT— 


Brick taken from the scaffold should be 
tested for rate of absorption, as illus- 
trated at top left. If the tested brick gains 
more than 1 ounce in weight, all brick 
should be thoroughly wet just before they 
are used. 


——T i. ees | good initial bond between brick and 


: ee mortar depends (1) upon the suction 
A good bond was not secured here because the 


brick on which the mortar was spread had sucked rate of the brick, and (2) the water-retaining 
the mortar dry, before the brick was laid. capacity of the mortar. 


If the absorption rate of the brick is too high 
at the time they are laid, they will suck the 
water out of the mortar too fast, even though 
the mortar has high water-retaining capacity. 
A thorough wetting of the brick just before 
they are laid is the only way to be sure they 
will have a low enough rate of absorption. 


BRIXMENT 


Brixment mortar has higher water-retaining 
capacity and stays soft and plastic longer when 
spread on porous brick. This helps secure a 
good, watertight bond. 


! good bond was secured here because the mortar 
‘vas not sucked dry too fast. 
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__ QUISVILLE CEMENT COMPANY, Incorporated, LOUISVILLE, KENTUCKY 
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How to change ONE sa 
and make more mo 


1. 2 
A CONTRACTOR WENT 
TQ A DEALER FOR 
FAMOUS BOSTWICK 
CORNER BEAD 
FOR A HOUSE 


IF HE NEEDED CORNER 
BEAD THE DEALER 

KNEW THE CONTRACTOR 
MUST NEED 
CORNERITE 


= 


&, 


A 
‘ 





"ASK BOSTWICK AND 
YOU WILL GET STRAIGHT- 
FROM-THE- 
SHOULDER 
ANSWERS 


S, THE CONTRACTOR 


RNICH 


~ 


All THREE 


" ic NMOCALED 
AND THE DEALER 


100 HEATON AVE. 


ney on 


2 ee ee eee : si 





SINCE HE NEEDED 
BEAD AND CORNERITE 
THE DEALER TOLD HIM 
HOW BOSTWICK 
CASING FOR 
DOOR AND 
WINDOW 
OPENINGS 
SAVED rime 


2~ 





WHERE EXTRA PROFITS 
COME FROM... 


@ The dealer made “one” deliv- 
ery instead of "3" deliveries 
for 3 items. 


@ One invoice instead of 3 for 
3 profit items. 


@ One salesman's time for 3 
items instead of | item per 
sale. 


@ Less bookkeeping on 3 items 
for one man than 3 sales of 
3 items to 3 men, 


@ The dealer bought all 3 items 
from Bostwick instead of from 
3 different sources and saved 
time, bookkeeping and labor. 








NILES, OHIO | 
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light and airy 
modern wood 
windows... 

for every home 


BEE GEE Modern Wood Windows are exactly 
what your customers want—modern, light, airy— 
and beautifully styled to lend a decorator touch 
to every home. BEE GEE Windows meet every 
need, satisfy every desire, fit every budget. And 
with over 42 styles and sizes to offer, your sales 
profits are assured. 


BEE GEE Modern Wood Windows are complete 
pre-fit units consisting of frame, fully glazed sash 
with all hardware and copper screens installed 
at the factory...ready to set in the wall. . 


“Clean the Outside from the Inside” 


ee egy 
CS cic in tae Sas Hit. 


BROWN-GRAVES CO. 
— Akron I, Ohio 
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Never Against the Middle! 


On the contrary, Fordyce’s clean cut official branding, 
enhanced by double end-trimming and paraffin 
protection, assures you quality standards and product 


refinement at both ends and all the way between. 


Keys to your confidence, these brands certify 
authentic grading supplemented by registered 
trade-mark and maker's signature as unmistakable 


pledges of responsibility. 


To avoid the gamble and kick-backs Many 


FORDYCE ; rying 
REFINEMENTS which so often arrive in the same car with lies 


AA! 


All Fordyce pine prod- guess 
coe ie ae Gia lumber anonymous, play safe... aie 


trimmed, grade and Th 
trade-marked, respec- 
tively, on opposite ends BUY B R A N D S Y 0 U K N 0 W ! foun 
which are then waxed vent 
for protection against that 
moisture and for bright, 
clean appearance in : 
your bins. requi 


FORDYCE LUMBER COMPANY] 


FORDYCE, ARKANSAS Yo 


— Bas ot! 
Manufacturers of Branded Arkansas Soft Pine, Royal Oak Flooring, WOLMANIZED* treated lumber. *Reg. U.S. Pat. Off. vent 


tory 
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Our KARDEX 
Inventory Record gives us: 5 





i. BALANCED INVENTORIES 
2. ITEMIZED SALES CONTROL 






... and 2 clerks 
do the work of 3! 


says The Capitol City Lumber Co., Hartford, Conn. | 












































rying a larger inventory than they need on’some 
items and an insufficient supply of others. If you 
wrong either way, it can cost you heavily, 
especially in uncertain times like the present. 

The remedy, as Capitol City Lumber Co. has 
found, is to eliminate “gwess,” and to balance in- 
ventory from facts. In Kardex, they have a system 
that gives complete and constant control of inven- 
tory...that reduces by 24 the number of records 

required... reduces by 14 the number of clerical 
| personnel needed to do the job. Finally, their system 
keeps operating inventory at a low but completely 
adequate level. 

You too can have such a system. And you’ll find, 
as other firms have found, how simple, efficient in- 
ventory control really is — and what BIG savings it 






guess 



























































BuiLvinc Propucts MERCHANDISER 





AALELIE ce 


ue 
ee 
ee 


Many firms—perhaps yours among them—are car- - 





AO 


Kardex Inventory Record at 
Capitol City Lumber Company. 
The Graph-A-Matic signal flags 
critical situations: “out,” “or- 
der point,” “on order,” or “over- 
stock.” Inside each pocket is a 
usage-trend record covering 
each item for 8 years. 


Close-up of the chart- 
and-signal control section 
of the Kardex Inventory 
Record. The signals keep 
before you up-to-date 
facts on each item, for 
instant, intelligent cost- 
saving decisions. 





makes. Send the coupon today for your copy of 
“How to Get Profits from Inventories.” It’s packed 
with facts, figures, charts that will show you how 
to get a realistic picture of your inventory. 














Ge a ae oe oe ee ee 9 9 9 9 es 9 a ee oY 
I | 
| Memington Frand 
t 4 wt 6 Ee i 
| Management Controls Reference Library j 
| Room 1129, 315 Fourth Ave., New York 10 1 
l Yes, I would like a copy of KD 375, “How to Get Profits l 
from Inventories” 
| Name I 
1 i 
| Firm i 
i l 
| Address i 
City Zone State 
Lewe ew eee eS eS eS eae ee ee eee ee ee 
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(tei. the colors your) 


Now Clots. Plus. great 
(\QW national adver usitig “Most salable interior finish colors in years!” That’s 


the verdict of building material merchants all over 


the country on Sierra Rose and Blue-Green.., 


Cd mp aig aie make Gelatex newest colors in the complete Celotex line. They're 


bound to sell fast and in volume ... for like all the 
than ever your exclusive Celotex colors... they’re keyed to your 

today more prospects’ preferences. 
rf | Their rich and unusual beauty lifts them out of 
top profit ine ° the “attic and basement” class ... makes them suit- 
able for living rooms, dining rooms and bedrooms 
in the finest homes. Thus Celotex Insulating Inte- 
rior Finishes open up the widest market you have 











ever had for interior finish products! You'll sell 

more not only for remodeling .. . but for new build- 

ing as well! 
To make your selling job easier than ever, Celotex Insulating Interior 
Finishes are being pre-sold in a series of hard-hitting four-color ads 
in America’s most popular “shelter’” magazines. What’s more, Celotex 
is providing everything you need to tie in and cash in... including a 
colorful consumer booklet, an eye-catching counter display, pre-tested 
newspaper ad mats, and a valuable Contractor’s Idea Booklet. Get the 
full profit story—contact your Celotex Representative today! 


Famous Celotex E-Joint 


Assures easier, snugger fit...faster, more | other brand can match all their advantages. 
secure stapling or nailing. Strong and __‘ For no other is made of long, remarkably 
dust-proof. Completely conceals staples or strong Louisiana cane fibres—and pro 
nails. tected by the exclusive (patented) Ferox’ 
And remember—Celotex Insulating Inte- | Process from fungus, dry rot, termites. Ful 
rior Finishes build, insulate, decorate—all _ range of sizes in Tile Board, Finish Piank, 
at one low cost. Quick, easy to install. No Building Board, Beveled Interior Board. 


THE CELOTEX CORPORATION, 120 S. LA SALLE St. 
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That’s 
| over 
en... 
ley're 
11 the 


» your 


Powerful ads like this, 
plus the famous Celotex 
name... make your 
selling job easier! 


out of 
n suit- 
rooms 
5 Inte- 
1 have 
ll sell 


ike this, 
nth, smashing ads like 
wale Month after mo 
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n u 7 
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Garden m ” 
‘elotex 
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ak ines will bring the sa 
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Si CHICAGO 3, ILLIN 
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DISER 
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;rospects want most 





ee 


Hi 


Actual 


Solor Photograph Ceiting, * 16°* Celote, Textureg 
White Tile Board Walls, Colotes Sierra Rose Finish Plank 
Ppplieg horizontally ond 16" , 16" Sierra Rose Tile Board, 
m . f s < 
ee frten My Lrtvcely 2 Pp rzy 
in A 7 
4 2 
> ry 4 a Js. <g, 
@ CH Ze CEC kite 


'Or Finish Materials, for walls ang Ceiling of 10° x 14 room. 
Yit'sa Sitting room, Sewing room at the factory, to Save you money. Rich 
hobby room, € office, music foom or interesting textures! Stunning, exclu 
den. By Night it’s aTV, Patty sive Colors including smart new Sierra 
room, card foom, extra living room, Rose and Blue Green! 
Study or bedroom, This ch ry “all-pur. Celotex Insulating Interior Finishes 
Pose” room js ‘ypical of the beautiful keep rooms Snug and war 1M Winter. 
Fooms so fasy, so thrifty to have... wi Cooler jn summer, Help reduce heating 
the new Celotex Insulating Interior Fin. ills, too, at's: more, they are the 
. , Ishes! Only interior finish Materials made of 
These handsome Structural] Panels long, remarkably Stron Oulsiana cane 
build, insulate and decorate, g// one fibres — 4nd protected by the exclusive 
t1me, at one low ¢0st. They're quick and (patented) Ferox® p,, 
easy to Staple or naj] £0 Wood tamin 
when building new 


OCESS apainse fun. 
8uS, dry roe and termites! 
rooms in the attic or 
basement. And they can also be 


F So visie your Celotex Building Mate. 
applied tials Dealer today. Ler him prove how 
Over drab, Cracked walls and Ceilings, to easy, how thrifty jie iS to have smart, 
Modernize old-looking Tooms, Practical rooms of distinction ++. With 
No Painting op Papering required, OW-cost Ce], tex Insulating Interior Fin. 
With Celotex Insulating Interior Fin. 
ishes, They're beautify 


ishes! el 
lly Pre-decorated Cago 3, Illinois, 


Insist on Genuine 


CELorry 


O88 U8 oar, ony, 
'NSULATING 'NTERIOR FINIS 


Corporation, Chi. 










HE 
SEND Now _. One oF bor! 4 The “elotex Corp . Depr. a 
Of our n Celotex booklets on In 120s. LaSalle Se, Chicago 3, Minois 
ferior Finishes, One gives YOu ideas 4 Please send me the Celorex bookler(s) checked below. 
for building NeW rooms and.re. |] nclose 10¢ 19 Coin for ach, to Cover cost of Postage 
Modeling Present rooms in your 1 29d handling 
home ar low cose The other Bives t O)Lee us Help You Plan Beautiful Home Interiors. 
Practical ideas for mare, Modern, QO USiness Interiors Thar Attract and Win Customers 
<etOmer-attracting business 
Tiors, Beautifully illustrated in full ga 
Color. Mai COUPON TODay! 
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Thousands of buyers throughout the country prefer Northern Woods for their uniform high 
quality. The Northern Lumber producers and distributors are well equipped to serve you 
with quality lumber products. Call on the leading concerns on this page for your needs in 
Northern Hardwoods, Northern White Pine, Northern Hemlock, Maple, Birch and Beech 


Flooring. 


tConnor Lor. & Land Co, (faitis: Leona, wis.) Serre. Marshfield. Wis. 


K. D. & A. D. Hardwoods, Hemlock, W. Pine—Cedar Shingles, 
Posts, Poles—Laytite Rock Maple & Birch Flg.—Dimension stock. 


Schneider Bros. Lumber Co. . . . . Marquette, Mich. 


Northern Hardwoods and Hemlock, Hardwood Dimensions, 
Rough Hardwood Turnings. Planing Mill and Dry Kilns. 


*+Holt Hardwood Co. =. =. 0. SO. SC. S:~SsCOtonto, Wis. 


Maple, Birch, Beech, Oak Flooring. Strip, Assembled Block 
Herringbone, Parquetry types: all types Heavy Duty Flooring. 


*+Boehm-Madisen Lumber Co. . . . Milwaukee 3, Wis. 


Mills: Lake Linden, Mich., White Lake, Wis. Mirs. Hardwoods 
and Hardwood Flooring. K. D. facilities available. L.C.L. 
shipments kiln dried hardwoods from stock at Thiensville, Wis. 


Cadillac-Soo Lumber Co. . . . Sault Ste. Marie, Mich. 


Northern Hardwoods, Hard Maple a Specialty. Hemlock, White 
Pine. Modern Dry Kilns. Facilities for Surfacing. Resawing, etc. 


“Michigan Pole&TieCo. . . . 


Northern Hardwood Lumber, Old Faithful Hemlock, Northern 
White Cedar Poles, Posts, Shingles. Piling, Sott & Hardwood Ties. 


*Abbott Fox Lumber Co. . . . ~~ tron Mountain, Mich. 


Manufacturers and Concentrators of Hardwoods, Hemlock and 
White Pine. Planing Mills. Dry Kilns. 


tMember Maple Flooring Mfrs. Assn. 





Newberry, Mich. 


*Copeland Lumber Co. . . . Atlantic & Ontonagon, Mich. 


Sales Office—CHICAGO—135 S. La Salle St., Hardwood Saashes. 
Dimension. Dry and Planer. 


*C. M. Christiansen Co. . 1: t Phelps, Wis. 


An omnes Wisconsin lumber manufacturer — Hardwood, 
White Pine, Hemlock and Cedar Products. 


“Wm. Bonifas Lumber CO. (mares, “tucn.) Sales, Neenah, Wis. 


Northern Hardwoods, White Pine, 
Modern Dry Kilns. Expert Millwork. 


*Underwood Veneer Co. . . . . . Bessemer, Mich. 


Northern Hardwoods, Hemlock, W. Pine at Bessemer, Mich. 
Veneers and Panels at Wausau, Wis. 


*Goodman Lumber Company . . . . . Goodman, Wis. 


Northern Hardwoods, Hemlock, White Pine, Basswood, Hard- 
wood Dimension. Planing mill. Dry Kilns. Rotary cut veneers. 


“Bay De Noquet Company . . . . . Nahma, Mich. 


Sales Office, 817 Railway Exchange, Chicago — White Pins. 
Hemlock, Hardwood Lumber — Shingles, Gober Products, Laia. 


*Roddis Plywood Corporation . Marshfield & Park Falls, Wis. 


Roddis Lumber & Veneer Co. of Mich. . . Ironwood, Mic». 
Roddis Lbr. & Veneer Co., Ltd. . . Sault Ste. Marie, Ontario, Ca. 
Compl. stk. N. Hdwds., Hemlock, W. Pine, Cedar Prod., Mapie. 
Birch, Flg. Hdwd. Ven’r’d Doors. Plywd. Mod. Dry Kiln fac'l. 


*Ahonen Lumber Co. . =. =. =. =. ~~ Ironwood, Mech. 


Northern Hardwoods, Hemlock, White Pine, Spruce, Hardwocd 
Flooring. Planing Mill — Modern Dry Kilns. 


*Member Northern Hemlock & Hardwood Mfrs. Assv:. 


SS a 9 0 a a a” 
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TO SELL MORE 
INSULATION... 


OFFER THEM 
ST! 


Just consider the extra-big money’s-worth you can offer your customers 
s. with Barrett* Rock Wool insulation. 
For instance, Barrett Rock Wool in 8-foot batts combines easy application 
with seamless, vapor-proof, ceiling-to-floor protection. Extra fastening 
strength is guaranteed by the triple-thick nailing flange. Because 

Barrett Rock Wool so effectively obstructs the passage of heat and cold, 
you can confidently promise home-owners that they will enjoy a warmer 
house with lower fuel consumption in winter,:and a cooler, more 
comfortable house in summer. 


And for your own satisfaction, remember this about Barrett Rock Wool. 

You can store more, in less space. Careful selection of minerals results in clean, 
light wool which compresses readily but has sufficient resiliency to return to 
specified thickness even after long storage. 


Write to Barrett today. Our representative will give you any information 
you need. He will also show you the attractive advertising and sales 
promotion material that is available to you. 


THE BARRETT DIVISION 


ALLIED CHEMICAL & DYE CORPORATION 
40 Rector Street, New York 6, N. Y. 


205 W. Wacker Drive, Chicago 6, Ill. 
1327 Erie Street, Birmingham 8, Alabama 
36th St. & Gray’s Ferry Ave., Philadelphia 46, Pa. 











*Reg. U. s, Pat. Of. 
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Profits ROLL IN with these 


Fast Selling . . . Nationally Advertised 


Adjustable SCREEN DOOR GRILLES 


Pr, 
eat 
Si 

Ia 





G4 n6, 


¥ 
X 





MALLARD 
C-81 for : 9 7 
STORM DOOR i= > It’s a case of high standards. We re- 
$-81 fo . “ : 
OOR . 
=" List $21.50 
GRILLE ONLY 


fuse to sacrifice quality, just to keep 
up with increased demand. We’re do- 


Beautiful new ornamental grille de- ing our best to serve our customers 
signs have powerful appeal for 
practical homeowners. Easily in- 
stalled, handcrafted of lasting erence to those who have been regu- 

' 
steel. lar users of Robbins flooring. When- 
Packed Three Grilles of a Design to the Carton. ever possible, we will be pleased to 


serve new customers as well... to 


... though, naturally, we give pref- 


show them the superior strength, 
glowing beauty and easy mainten- 
ance of Robbins flooring. 





Members Maple Flooring 
Manufacturers’ Association 


ROBBINS FLOORING COMPANY 
Reed City, Michigan Ishpeming, Michige® 


CONTACT YOUR JOBBER OR WRITE DIRECT 


NATIONAL GUARD PRODUCTS, INC. 


540 Jackson Ave. * P. O. Box 1520 © Memphis 1, Tenn. 
Manufacturers of 
Weatherstrips, Mouldings, Window Guards 
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soLib-core 7” poors 


STABILIZED CORE 


Mengers hardwood Stabilized Solid Cores are 
deeply slotted both with and across the grain to 
absorb expansion and contraction internally with- 
out changing the dimensions of the door. The en- 
tire poplar core assembly is tongued-and-grooved 
into the dove-tailed wedge-locked hardwood frames, 
with enough tolerance to absorb stresses. 


Designed and built to withstand severest condi- 
tions, Mengel Solid-Core Flush Doors are better. 
Get all the facts. Write today for new full-color 
A.I.A. descriptive catalog, including specifications. 
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It’s new! 


It’s practical! 


I¥'s yours for only $1.00! 


HARDBOARD 
COVER FOR YOUR 
DEALER PRODUCTS FILE 


EBS 





SS. » 


eS 





For the first time, we are offering you 
a binder — at a manufacturer’s cost ; 
price — to help you keep your copy of covers are made of hard case binder’s board 
the annual Dealer Products File in a 
twelve month usable condition. Will 
keep your copy from getting dog-eared all metal—riveted—rod to hold issue securely in place 
or tackey looking! You'll use it this s : 

year, next year and many years to come! hinges are completely reinforced 


cover is stamped in gold lettering for easy identification 


covering is a long wearing leather-like fabric 


This sturdy binder will save wear and . , ; 
tear on your issue — will make an at- simple to insert your copy—anyone can do it 
tractive counter book and will be well 
worth your investment. It’s only one 
dollar ($1.00) and yours for the asking 
today! 


supply is limited—first come, first served! 


American Lumberman 
139 N. Clark Street 


Order your binder now and you'll have Chicago 2, Illinois 


it on hand to put your 600 page 1951 


Dealer Products File into a safe keep- : , 
ing reference hardboard cover. Send me hardboard covers for my copies of the annua 


Dealer Products File at $1.00 each. 


SEND YOUR DOLLAR Your name 
TODAY! Company 


Street 


Ce eee 
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Alertness. Setter Vanes, sé sere. 
eared Her eemrtonit eerrestel fecwrng 


Colorful 
window posters 


NU-WOOD or 


» \U-WOOD 


interior fi 


Forceful direct mail 


And many more sales-building 
promotions every month! 


HERE ARE PROFIT 
YOU CAN TIE TO! 


The year’s best profit tie-in! That’s the 
verdict of lumber dealers who are teaming 
up with the national promotion of the 
Nu-Wood and Balsam-Wool System. Mil- 
lions of home owners are reading about 
this system in the country’s top home 
magazines. Thousands will go to their 
lumber dealers to ask how they can use 
this system to modernize attics, basements 
and other rooms in their homes. 

To put YOU in the picture, Wood 
Conversion Company offers a complete 
promotional package—all the sales aids 
shown on this page, plus active help in 
Staging your own local promotion. Find 


Buitoine Propucrts MERCHANDISER 


BUILDERS 


out now why the Balsam-Wool and 
Nu-Wood System makes jobs easy to sell 
by showing home owners how remodeling 
will actually pay for itself. Write for com- 
plete Promotional Kit today, or ask your 
Wood Conversion representative. Wood 
Conversion Company, Dept. 120-51, First 
National Bank Bldg., St. Paul 1, Minnesota. 


Products of 
Weyerhaeuser 
*REG.U.S. 
PAT. OFF. 








Offer your customers true economy plus 
distinctive styling and lasting beauty. 
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SHAKERTOWN SIDEWALLS 


HERE are the sidewalls that put quality 

first. Colorful, durable Shakertowns are 
No. 1 Certigrade cedar shingles, double- 
coursed for extra value and extra economy. 
They give you and your customer a preferred 
and time-proved material for faster, better 
building and remodeling in every style and 
price range. 


Are you featuring Shakertown’s distinctive 
home exteriors? Shakertowns look better, 
last longer, cost less of every year of care- 
free service. Why not contact your supplier 
for details — or write direct — today. 


No On Stew 


gives you these selling advantages: 


] Shakertowns are architecturally right for all 
types of homes, in all price brackets. 


2 Shakertowns are factory finished, requiring 
no further staining or painting on the job. 


Shakertowns combine natural wood beauty 
with extreme durability, high insulation and 
low upkeep. 


Shakertowns are backed by over a quarter- 
century of public acceptance for quality and 
service. 


~ i 2 


SHAKERTOWN 


Cedar 
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WEST COAST PLANT AT CHEHALIS, WASH. 


She PE RMA 


Dre ODUCTS Company 


5455 BROADWAY AVE. oq i a4 = OY Nh oy eee) 2 Le) 
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about these WIZARDS wits WOOD 


. . . that demand for the three specialties illustrated is jumping ahead by 
leaps and boundst... that folks are “hungry” for them... that dealers 
who feature the displays we provide are astonished at the volume they can 
develop for Firzite, Satinlac and Weldwood Glue. Stock up on all three— 
order these wizards today. 


UNITED STATES PLYWOOD CORPORATION 
Dept. 257, 55 West 44th Street . 


New York 18, N. Y. 








America’s Largest Selling Wood Glue . 


WELDWOOD' 


PLASTIC 
RESIN 
For making things 
or fixing things, 
recommend Weld- 
wood Glue—for all 
: 3 wood -to- wood 
— bonds. Makes joints 
stronger than the wood itself. Mixes 
easily with water. Stain-free, rot- 
proof, highly water-resistant! A fast 
selling item to hobbyists, home 
owners, contractors, carpenters! In 
self-selling display cartons! 10c, 15c, 
35c, 65c, 95c and larger sizes. 








Tame that wild grain with 


FIRZITE’ 


Over 40 million feet 
of fir plywood are 
» sold every week! 
Here’s your market 
for FIRZITE, be- 
cause it’s a “MUST” 
when finishing fir ply- 
wood or any other 
soft woods. Used as 
an undercoat it “tames” unsightly wild 
grain onstain jobs... virtually prevents 
grain raise or checking on paint jobs 
. . . readies the surface satin-smooth 
for stain, paint or enamel. (For blond, 
pickled or tinted effects, for that 
“woodsy” look, recommend White 
Firzite on either soft or hard woods.) 





A“Natural” for these modern “natural” finishes 


SATINLAC’ 


: The big modern trend 
is for light natural 

VET (ee wood finishes. When 
fitg customers ask you what 

t to use, you'll make 


& 


a friends by recommend- 
xs 4 ing SATINLAC. It 
brings out and pre- 
serves the natural 
grain and color-beauty of any plywood 
or solid wood. Satinlac avoids that 
“built-up” look; yet will not turn yel- - 
low or darken with age. “Water- 
white”; easy to brush or spray; dries 
ready for next coat in 3 or 4 hours. 





In pints, quarts, gallons. 
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*Trade Mark 
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Stimulated by our accelerated ad 
campaign in Saturday Evening Post, 
Better Homes & Gardens, American 
Home, Living for Young Homemakers, 
Popular Science, and over 20 others. 














TRUSCON...a name you cam : = 
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durable doors... AS “eMeey ont 


all 





better | residential construction 
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For the first time the builder may procure from a single source If. 
a steel door frame, flush swing door and choice of four types of high veaies 
quality hardware. These new Truscon Residential Steel ion is 
Doors are smart... strong . . . modern. Precision engineered and out thi 
carefully manufactured. Smooth, quiet, trouble-free in operation. j 
-M 


Outstanding economy of labor and material for installation is a major feature. 
Steel construction protects against warping, shrinking or sagging annua! 
during the life of the structure. Efficiency of space and operating convenience «fe Smoo: 
special advantages of the sliding closet doors. 
See SWEET’S for complete details on Truscon Residential Steel Doors, me 
MARK OF MERIT and all other Truscon Steel Building Products. JOints ; 
PRODUCTS two | 


TRUSCON® STEEL COMPANY youncstown |, oHO8 ...:,. 


Subsidiary of Republic Steel Corporation and fir 


Surfac 
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HERE'S THE BEST 
COMBINATION FOR A 
QUALITY EXTERIOR WALL 
AT LOW COST! 











These large tough boards protect the house where 
protection is most important. They reduce construc: 
tion costs, too, because the big sheets are easy to handle, 
can be applied more quickly and with less waste 
material. For the exterior finish, use... 
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Can be applied directly to J-M Weathertite* Sheath- 
ing (no building paper needed), using self-clinching or 
self-locking nails as illustrated. This type of construc- 
tion is being used on many F.H.A. projects through- 
out the country. 


J-M Asbestos Siding needs no further finishing, cuts 
annual upkeep expense for the owner. The new J-M 
Smocthgrain comes in white or soft pastel colors. 
Surface is smooth but graining is so striking vertical 
joints and exposed nail heads seem to disappear. These 
two |-M products give you the best possible combi- 
Nation for exterior walls of lower cost, longer life, 
and finer appearance. 


Buivinc Propucts MERCHANDISER 








¢ 


‘ 


ee 


= Diagrams show action of 2 self- 
clinching types of nails. After the base 
of the nail head strikes the shingle, 
further tapping flattens the head and 
clinches the foot against the backside 
of the Weathertite Sheathing. 
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For further information about J-M Weathertite Sheathing, 
J-M Asbestos Siding, and Esnail and Loc-Nail fasteners 
write Johns-Manville, Box 290, New York 16, N. Y. 


*Reg. U. S. Pat. Off. 


JOHNS-MANVILLE 
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Johns-Manville 






































“You're missing a real bet 
... Hf youre not handling 


these Pittsburgh Products” 





@ Just think! You can cash in on easy-to-get 
structural mirror, furniture top and full- 
length door mirror business—without carry- 
ing any stock, aside from a few door 
mirrors. 

Incredible? Not at all! The fact is that 
our branches act as your warehouses for 
these products. You just send the mirror mea- 
surements or furniture top patterns to the 
nearest Pittsburgh Plate Glass Company 
branch (on the west coast, to a W. P. Fuller 
& Co. branch) and the piece will be supplied 
according to your specifications. This 
means, too, that there is no cutting and edg- 
ing equipment necessary in your store — 
machinery that takes up much valuable 
space. 

You'll find it wise, however, to carry a 
small stock of Pittsburgh Full-length Door 
Mirrors, because they are so fast-moving. 
But the stocking problem is very simple. 
That’s because Pittsburgh has prepared an 
assortment of five popular sizes which fit 
more than 90% of all interior millwork 
doors. 

With merchandising “naturals” like these, 
you'll surely want to take advantage of their 
extraordinary sales and profit possibilities. 
So, get the full details right away by writing 
to Pittsburgh Plate Glass Company, 2171-1 
Grant Building, Pittsburgh 19, Pa. 












































This Pittsburgh Label, supported by the biagest 
advertising campaign in the glass business, is 
recognized by your customers as the mo'k of 
quality Plate Glass. Make sure it’s on the prod: 
ucts you handle. 







PAINTS GLASS CHEMICALS 





BRUSHES PLASTICS 


G 
P'TTYTS 808 GH a a J) 2 COMPANY 
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Just cover old walls with building paper 





and apply pre-stained cedar shakes in OVER 
the regular way. Over-walling with cedar 
shakes adds strength, insulation. 0 L D woo D 


a 


Cedar shake remodeling is ideal for bring- 
ing back the look of newness to virtually 
any type of worn walls. The finished re- 
sult looks new—not “repaired.” 

















Wide weather exposures permit economi- 
cal recovering of worn stucco walls by the 
simple use of — strips. What. other 
remodeling material permits this work 
on ‘“‘hard”’ walls? 









OVER 
“STUCCO 


OVER 
COMPOSITION 
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GREAT PRODUCT hits both markets... 
New Construction and Remodeling 


This year, the market for remodeling is going to be of vital importance to every- 
one in the building materials business. Pre-stained cedar shakes are the outstanding 
product to give you a successful year because they cover your markets for new 
construction and remodeling too! Modernized walls of cedar shakes are improved 
in beauty, in insulation value, in structural strength, Home owners have proved 
their preference for pre-stained shakes by doubling sales of the entire shake 
industry in the past year. There is big money in this product for you too! 
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Bee, cyt STAINED SHINGLE & SHAKE ASSOCIATION 


5527 WHITE BUILDING SEATTLE 1, WASHINGTON 
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CRACKED 
CEILINGS 
IN YOOR 


OWN HOME 7? 


Mr. Lumber Dealer: Follow the 
Advice of Your Business Friends 


How long since you looked at the ceilings in your own home? 

Chances are you too have a cracked ceiling that needs 
attention. 

Do this. Prove to yourself once and for all that there is no 
material like Upson Kuver-Krak Panels for re-covering cracked 
ceilings. Apply an Upson Ceiling in your own home. 

See how quickly . . . how easily the job is done. No muss, 
fuss, confusion or irritating delays. No seeping, floating white 
dust to cause an extra housecleaning. Then note the beautiful 
result and remember this ceiling will give you a lifetime of 
satisfaction. You’ll want every customer to solve his cracked 
ceiling problem the same way. 


vse UPSON > 


KUVER-KRAK @ 
PANELS 


says Fred Ludwig, President, 
Merritt Lumber Yards, Inc., x 
Reading, Pa., one of Ameri- © 
ca’s prominent dealers. 


**Having great faith in Upson Panels, 
developed through the many years 
we’ve handled them, prompted me ico 
use them in my own residence for re- 
covering cracked plaster. 

“IT am glad to report these panels 
have been most satisfactory and have 
done everything we expected them to do.” 


use UPSON 


KUVER-KRAK © 
PANELS 


says G. E. Carter, well 
known lumber dealer of 
Port Arthur, Texas. 


“Several years ago, I applied Upson 
Panels to the ceilings of my home. 
Today, they look just as good as when 
they were first applied. I don’t think 


If you have no Upson Kuver-Krak Panels in stock, write 
or send the coupon right away. 


they will ever need repairing beyond an 
occasional coat of paint.” 
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THE UPSON COMPANY 


(645 Upson Point, Lockport, New York 





stand 
every 
or wz 
time 

This , 
or re 


(0 Send me Instruction Sheets for applying Ku ver- 
Krak Panels. 

(0 Have your Representative call to give me "re 
information on the cracked ceiling market. 





NAME OF FIRM 





One of the scores of thousands of Upson Ceilings 


now beautifying the homes of satisfied home owners. a eens 
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What the Russian Citizen Wants! 


—is Not So Different from What the Citizens of Free Countries Want 


Your editor had an unusually interesting ex- 
perience the other day. I had an opportunity to 
interview, through an interpreter, a group of 
four Russian escapees; one was an army Officer, 
another, a factory superintendent, the third, a 
factory foreman, and the fourth, a skilled work- 
er. Each was from a different part of Russia. 


I had uppermost in mind to get an answer to 
the question—‘What kind of social, political 
and economic environment would the average 
Russian citizen like to have if he could write his 
own ticket in these areas?” 


I tried to ask the question as directly as I 
could. There was much unintelligible -conver- 
sation between the four of them and then the 
interpreter turned to me and said, “These men 
are agreed on one point: that Western free com- 
petitive enterprise is not applicable to Russia 
at the present time. There is no trained man- 
agement to undertake it. For example, to whom 
in private enterprise could the Russians turn if 
they wanted to put the Russian railroads in the 
hands of private ownership?” 


So the Russians obviously visualize some en- 
vironment different from free competitive enter- 
prise. But it is significant that when asked the 
characteristics of such environment, they said 
“1 average Russian would be content with three 

ngs: 


I. SLEEP! The emotion with which they said 
this was obvious even though I couldn’t under- 
stand their language. They explained that from 
every Russian group, whether rural, semi-rural 
or metropolitan, individuals disappear from 
time to time and are never heard from again. 
This disappearance is apparently without rhyme 
or reason. There is never any trace of where 


@ Buitotinc Propucts MERCHANDISER 


the individual has gone and no knowledge as to 
whether he has been liquidated or sent to a slave 
camp. Every Russian has cause to wonder 
whether he will be next. To sleep without fear 
is his first craving. 


2. LAND. Each of the four Russians said that 
the possession the average Russian wants more 
than anything else, is a piece of land of his own. 


3. A GOVERNMENT THAT WOULD NOT 
EXPLOIT THEM. 


Probing questions failed to elicit any more 
basic aspirations. 


Analyzing what the Russian citizen would like 
to have, it is evident that while we want many 
more benefits in our environment, we of the West 
do have in common with the Russians, a basic 
craving for these same three things. 


Fortunately we can sleep without fear of 
liquidation or concentration camps. 


But every American family, too, craves a home 
of its own and 25 million American families have 
achieved it. A nation of home owners is pretty 
certain to become and remain a free nation. 


We also have a government that doesn’t ex- 
ploit us—not much! but we’ve got a political 
fight ahead to avoid further government exploi- 
tation of our citizens, a fight in which everyone 
of us should take part. 

This experience gave me the hope that the 
average Russian in his “human” nature, is not 
too different from ourselves, and that when we 
are ready to do so, we of the West can help the 
Russians to secure an economic, political and 
social structure that we can live with—in a 
peaceful world! 

Art Hood 





MECHANICAL EQUIPMENT SAVES TIME ... LABOR. . 
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FORK LIFT TRUCK is a time-and-labor saver in the two new warehouses. Bow- 
spring trusses enable operator to push stacks up 20 feet high. 


Mechanical Equipment Eases 





REDWOOD is combined with glass and brick to form an attractive exterior of 
the new office and store. Paved parking space provides room for 35 cars. 


Handling Problems for Texas Yard 


Fork lift at new Lingo Lumber Company 
yard, Dallas, enables one man to handle as much lum- 
ber as eight men did before; roller conveyors cuts time 
and handling labor with other building products. 


Building products are han- 
dled rapidly and efficiently in 
the brand-new yard recently 
opened by the Lingo Lumber 
Company, Dallas. 

The eight and one-half acre 
tract contains three and one- 
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half acres of paving of which 
over two acres are under one 
roof. The two warehouses, each 
96x200, and capable of holding 
a million feet of lumber, are 
served by a 900-foot spur track. 
There are no columns in these 
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sheds and the wooden boy. 
string trusses with glued lani. 
nated chords which span the 
full width of the sheds, make 
possible the efficient use of al] 
types of mechanical handling 
equipment. 


Lift Used With Conveyors 


Roller conveyors and a 71; 
ton fork lift are being effec. 
tively used at this time and a 
smaller lift truck will be added, 
Lumber is unloaded from 
freight cars, sorted into pack. 
ages and graded at the car 
door, then carried into storage 
by the lift truck which can 
raise 6,000 feet of lumber 16 
feet into the air. Conventional 
bins are used for some special 
items, but most of the lumber 
stock is stacked by the lift. 

Labor savings resulting from 
the use of this equipment have 
already been noted by W. \M. 
Lingo, president. 

“As an example of labor sai- 
ing, we have had eight men un- 
loading from box cars and we 
have found that one man on 
the fork truck can put away 
more lumber than the eight can 
unload, thus saving eight addi- 
tional men and eight truck 
over our former system of ur 
loading from cars on the trucks 
and then unloading the trucks 
into conventional bins. 


Designed for Conveyor Use 
“Our warehouse is complete 
ly designed for roller convey: 
ors. It is only 60 feet wie 
with a spur track on one sie 
and truck loading space on tle 
other side with aisles runnilg 
across it. In this way cars cal 
be spotted so that all merchat- 
dise can be rolled into the watt 










































other side. We handle almos 
all of our heavy goods, roofing; 
cement, wallboard, plast 
board and oak flooring by this 
method.” 







which occupies 4,800 
feet. Brick is used for facil 
and redwood is employed tt 
the large pylon and canopl® 
The black cat, Hoo-Hoo’s sy" 
bol, has been prominent! 
spotted on the pylon and ! 
seen on all of the Lingo Com 
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ROLLER CONVEYORS make it possible to handle all 
goods mechanically. Materials can be rolled into the ware- 


house from the car door, piled, then rolled out to trucks 


ee eg 


OFFICE SPACE, well lighted and attractively furnished, is a pleasant place for 
both employes and customers to do business. 


pany’s property including the 
company letterhead. 

Large, double-glazed win- 
dows provide plenty of natural 
lighting and open up the in- 
terior of the store to passers- 
by. Artificial lighting is by 
Means of fluorescent lights set 
flush in the ceiling. Floors are 
of rubber tile and the ceiling 
is plastered. The entire build- 
Ing is air conditioned. 

Plans are’ made for addi- 
tional buildings—another shed 
for lumber and a building for 
wood working machinery. 

The Lingo name is a famous 
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one in Texas lumber history. 
E. H. Lingo, who moved to 
Texas in 1870, was one of the 
organizers and the first presi- 
dent of the Lumbermen’s As- 
sociation of Texas. His son, 
W. M. Lingo, Jr., became presi- 
dent of the company when his 
father died in 1927. Under his 
direction the company grew 
from a one-horse four -mule 
lumber yard into one of the 
leading yards in Dallas, sup- 
plying materials for as many 
as 400 new homes a year. 

Mr. Lingo was president of 
the Dallas Retail Lumber Deal- 
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as needed on the other side. Warehouse is 60 feet wide, 
built dock height. 





EMPLOYES AND CUSTOMERS like 
the modern, well-appointed coffee bar 
and lunch room, another feature of 
the new store. 


ers’ Association in the 1930s 
and was elected president of 
the Lumbermen’s Association 
of Texas, but ill health pre- 
vented him from assuming the 
duties of that office. He was 
succeeded upon his death in 
1944 by his two sons, G. D. 
Lingo and W. M. Lingo, Jr., 
who, with his son-in-law, Wil- 
son Schoellkopf, are now di- 
rectors of the company. J. D. 
Sheppard, who came to the 
Lingo Lumber Company in 
1934 as general manager, is a 
director and _ executive vice 
president of the company. 
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MECHANICAL EQUIPMENT 


POWER BELT CONVEYOR takes sacks of cement over 


end gate of truck directly to stacker. 


Belt reverse allows 


conveyor to be used for moving materials into or from the 


warehouse. 


BAGS ARE STACKED by one man in truck as the bags 
come off the gravity line. Conveyor is quickly set up or 


rearranged. 


SAVES TIME 


. . . LABOR . . . MONEY 
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OUTGOING SHIPMENT of lime is loaded by warehouse 
man. Bags move by gravity from truck directly into ware 


house. Photos courtesy The Rapids-Standard Co., Inc. 


Faster Handling-- Lower Labor Costs--Less Breakage 


That is the story since the Muskegon (Mich.) Building Materials 
Co. installed new mechanical handling equipment. 


Building supplies are moved 
quickly and easily, breakage 
has been almost eliminated and 
employe morale improved since 
the installation of special me- 
chanical equipment in the Mus- 
kegon Building Materials Co., 
Muskegon, Mich. 

Hand trucks previously used 
in the warehouse were not effi- 
cient for moving sacked ce- 
ment, plaster and other sup- 
plies. Wheeling heavily-loaded 
trucks’ across a ramp from 
motor trucks was difficult and 
dangerous work for the crew. 
Several sacks were usually 
broken in the course of the 
transfer. The loading dock was 
tied up for extended periods 
since shipping and receiving 
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operations were slow and la- 
borious. 

To overcome these problems, 
the Muskegon materials com- 
pany installed a 1314-foot 
power belt conveyor, about 50 


feet of gravity conveyor and° 


two curved conveyor sections. 
The portable belt conveyor is 
wheeled to the warehouse door 
and one end of the unit is set 
to engage the end gate of the 
unloading truck. Cement, lime 
and other materials are placed 
directly on the power belt 
which in turn feeds these ma- 
terials with the assistance of 
one yard man to the gravity 
conveyor serving the interior of 
the warehouse. 

As the result of this new 


equipment, the conveyors alt 
moving an average of 1,00 
sacks of materials daily, more 
at peak periods. A four-mal 
crew recently unloaded 1 
barrels of cement in 20 mil- 
utes; the same crew handled 
20 tons of plaster within al 
hour. Breakage and handling 
losses have been cut in half. 
The work of this new equ 
ment is summarized by Edwatl 
J. Dietrich, manager of | 
Muskegon Building Material! 
Co.: “Our loading operatio# 
have been speeded up mot 
than one-third and our hak 
dling costs cut a good desi 
Needless to say, it’s a lot easit 
for our crew now that we™ 
using these conveyors.” 
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BALL BEARING 
CARRIER 


ADJUSTING NUT 


PENDANT BOLT 







DOOR-FRAME [am 


with WARP-PROOF expansion joint edge of pe 


frame pé 
panel toe 
or contract ® 
out warping. 


The Only Steel Sliding Door-Frame 
With Free-Floating Panel 


NEWAY combines Top Track Ball Bearing 
Suspension with an exclusive expansion joint 
that permits free-floating quarter-inch board 
or plywood panels, which can expand or 
contract in the rigid-box-and-channel steel 
frame. Can‘t warp—Can’‘t bind —- Costs less. 
Shipped K.D. for jiffy assembly using your 
own plywood panels. 


Inquiries Invited from Manufacturers’ Agents, 
Jobbers, Tract Builders and Retail Dealers. 


— 
—_——_* 
—_—_— 
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lete detail 
send comp We are 
Pleat sliding Door-Frame- Tract Builder 


Manufacturer's Agent Cl Retail Dealer 


ORCHARD BROS... ——— 


63 Meadow Road . Rutherford, N. J. 
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Griiiin Lumber 


APPLIONCES 
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as they strive to give better service 


Modern Trucks Are Indispensable to Lumber Dealer 


How today’s dealer uses a wide variety of trucks to deliver goods 
cheaper and provide better customer service. 


“Would you like that deliv- 
ered, sir?” has become part of 
the daily language of America. 
It represents one of the basic 
reasons why so many products 
are sold in such fantastically 
huge quantities. 
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Today’s retail merchant looks 
on delivery as a_ taken-for- 
granted service that helps build 
and maintain sales volume. 

The lumber dealer, no less 
than other retailers, has been 
quick to employ each new de- 
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livery technique as it has come 
along, from rollers designed 10 
aid unloading to the forklift 
truck which speeds loading 
through unit packages. 

At the focal point of al! de 
livery methods is the truck. 
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THE DEALER USES latest methods... 


Fifty years ago the lumber 
yard customer picked up his 
materials with his own team 
and wagon—or had delivery 
made by a drayman. 

The lumber dealer was one 
of the first merchants to buy 
the early truck and employ it 
to give his customers “delivery 
service.” Lumber dealers have 
constantly expanded their use 
of trucks until most yards own 
from one to a dozen or more 
trucks. Those: who don’t actu- 
ally own a truck have a deliv- 
ery agreement with a local de- 
livery firm. 

The truck has, in fact, gradu- 
ally and without fanfare, 
helped to cause a revolution in 
the retail lumber and building 
supply business. 

As merchandising techniques 
have pulled in customers from 
an ever-widening area, trucks 
have made it possible to culmi- 
nate the sales that are initiated 
by merchandising. Many deal- 
ets now deliver building mate- 
tials over a range of 20 to 40 
Miles—and frequently much 
further, 

Trucks made it possible to 
service more customers, hence 
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or jag lots to small customers 


dealers made more sales. The 
increased sales have frequently 
made it feasible for the dealer 
to refine his delivery service 
still further. Many dealers to- 
day have trucks to deliver spe- 
cific products: glass, insula- 
tion, lumber, appliances, ce- 
ment, pick-up orders and many 
other specialties—these in ad- 
dition to the general type de- 
livery trucks: the flat beds, 
vans and roll-offs. 


The lumber dealer is faced 
with two types of loads: small 
pick-up type orders and those 
orders that make up a load go- 
ing to one address. Normally 
the latter type—the full load 
such as framing lumber for a 
house—are delivered at a spe- 
cified time. 


Small orders are handled in 
one of three ways: 1) Specific 
routes are covered the same 
days each week; 2) loads are 
accumulated for an area but 
never held over three or four 
days; and 3) a small pickup 
type truck is used and is circu- 
lating constantly, delivering 
small orders. 


Either the first or second 
method works well in rural 


areas. The third system fre- 
quently is economical and 
builds effective goodwill in 
larger cities. 

The housewife who orders a 
can of paint or a few nails at 
ten o’clock and has them de- 
livered at her door at eleven, 
thinks of that service-minded 
dealer again whenever she 
wants building materials. 

Lumber dealers have always 
been quick to apply new and 
unusual ideas to make their 
trucks more profitable pieces of 
equipment. They early adopted 
rollers and hydraulically tilted 
truck beds. Dealers early dis- 
covered the economies and sales 
of building up loads ahead of 
delivery time. Frequently these 
loads are now strapped into a 
unit, then put on the truck by 
lift truck for efficient, on-time 
delivery. 

Large dealers were early 
users of extra trailers, so that 
the driver and tractor unit 
could be constantly kept busy. 

It can be said that the truck 
is indispensable to the modern 
retail lumber dealer. His meth- 
ods of operation and his very 
success is wrapped up in the 
use of trucks. 
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M. M. BOTNICK, right, sales manager of the Silent Hoist 
and Crane Company, explains product features to visitor. 
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DIESEL POWERED UNIT shows off its power at Mate- 
rials Handling show. Stacking method (staggered ends) 


LIGHT FORK-LIFT TRUCK handles pallet of nail kegs 
with greatest of ease. 


ANOTHER HEAVY-DUTY lift truck shows strapped pack- 
age of lumber ready for loading on truck. 


helps lift off small loads. 


JOHN W. KITZMILLER, vice-president and sales man- 
ager of Gerlinger Carrier Co., mans booth at show. 





ATTACHMENTS MAKE LIFT TRUCKS multi-purpose 
machines. Here sand is loaded by bucket attachment. 


Seen at the Materials Handling Show in Chicago 


The fourth annual Materials 
Handling Exposition, held 
April 30 to May 4, at the Inter- 
national Amphitheatre, Chi- 
cago, saw a number of new 
pieces of equipment as well as 
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improvements in operating fea- 
tures, introduced to the public. 

Diesel power was introduced 
in medium-sized lift truck 
units. Among other advantages, 
fumes from a diesel exhaust 


are far less dangerous to the 
operator than gas fumes, when 
working under indoor condi- 
tions. 

An exhaust system was noted 
which cools exhaust gases to 4 
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NEW CAB SAVES DRIVER TIME 


DAVIS PLYWOOD uses the most modern method of 
making plywood deliveries to industrial users and 
dealers—the White 3000. 


This leader in the industry has one of the most 
modern warehouses in the nation... has completely 
mechanized plywood handling to save time and 
reduce cost. 











GREATER MANEUVERABILITY 


“Our direct delivery from warehouse to customer 
in Metropolitan Cleveland by White 3000 has been 
good business,” reports E. F. Davis, Sr., ‘rageonae ar 
“We have stepped up deliveries by using this Model 
3026 White which has the maneuverability, the 
driving ease and the flexibility we need to efficiently 

—_ service our Customers.” 


DAVIS PLYWOOD SPEEDS 
. DELIVERIES TO DEALERS 


BY WHITE 3000 


PANELYTE § 




















BETTER VISIBILITY . . . SAFETY LOW LOADING HEIGHT 


“Our drivers like it because it saves time on the 
route. It saves time in tight quarters and at loading 
docks in hard-to-get-at places,” he says. 


“Another advantage in Davis delivery service is 
the advertising value of this handsome ‘rolling 
billboard’ which carries the Davis name right -to 
the customer’s door,” Mr. Davis says. 

Here’s another report from a leader in the in- 
dustry... another indication that the White 3000 
is ideal for service in the lumber and building 
supply industries. 

Your White Representative will be glad to pro- 
vide facts about the advantages of the White 3000 
for your business. 


THE WHITE MOTOR COMPANY 


‘EMERGENCY 
. 
| _— Keep your Whites 
| (Cones in good working 
the | condition 
*. * . .. for the duration! 


ted 


oak For more than 50 years the greatest name in trucks 
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Cleveland 1, Ohio 


SUPER POWER 
3000 


ee ee 








Cc. H. CARLSON, LEFT, AND JAMES R. WILLIAMS, 
manager, sales promotion, pose by one of their company’s 


displays. 


degree that they are far less 
dangerous when a machine is 
working around inflammable 
materials. 


Among the new types of lift- 
ing arms is one which can be 
inserted between layers of ma- 
terials without the need for 
wood pallets. Thin steel blades 
are worked between units. 


Another manufacturer was 
demonstrating the attachment 
that picks up eight or ten bags 
of feed, seed, insulation or 
other bagged materials. 


Most companies have refined 





their conveyor equipment to 
supply better control of mate- 
rials as well as more universal 
applications. 

There still seems to be a need 
for manufacturers to adopt a 
lightweight, inexpensive lift 
truck for more efficient outdoor 
operation. Many dealers need 
a small machine that can oper- 
ate on an uneven and sandy 
footing. Such a condition is 
frequently found around a 


small yard which cannot jus- 
tify the cost of a heavy duty 
machine. 

Labor saving devices are be- 





THOR PEARSON AND BILL COSTLEY, of H.ster, show 
how arm attachment makes it possible to pick up bags. 
Driver is Cy Piech. 


coming more important by the 
day, both as labor costs rise, 
and as available labor becomes 
more scarce. On the basis of 
equipment shown at this year’s 
exposition, the smallest dealer 
can find equipment that will 
cut his handling cost, even if it 
is only a few feet of roller con- 
veyor strategically placed, or 
a chain hoist set up to aid load- 
ing. 

There is a wealth of equip- 
ment on the market today. 
With a little ingenuity, much of 
it is directly applicable to the 
retail lumber yard. 











A Fine Line of Doors... A Complete Line of Doors 





meet any door demand. 


Over Wood Sectional Doors. 











\A/HETHER it is a request for a Residential, Commer- 
cial or Industrial Door, Raynor dealers are equipped to 


Every Raynor door you install is another salesman work- 
ing just for you! The construction and performance built 
into all Raynor doors, regardless of size, develops good 
will and creates a greater demand for Raynor Up and 


% Write direct for complete dealer and 
distributor franchise information. 


Mail Material. 


Complete DEALER MERCHANDISING- PLAN 
Newspaper Mat Service « Complete 
eSet of Literature «Co-Op Telephone 
eDirectory Advertising Plan e Sales 
Management Assistance e Tested and 
¢ Proven Promotional Sales Plan e Ban- 
ners and Signs e Catalogs and Direct 


RAYNOR MANUFACTURING COMPANY 


Knox Avenue, Dixon, Ill. 
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Restrictions on the use of metal 
give you the solid, hard-hitting advan- 
tage you want to firmly entrench yourself in the top 
position as the No. 1 source for combination windows 
in your community. And it’s particularly easy to do 
when you can offer your trade Phenix All-Season win- 
dows — the inside insert change window that costs no 
more than standard screen and storm sash. 





No window is better qualified to sell the current: 


small home market. It meets contractor requirements 
for easy installation, easy operation. It has what young 
home buyers are looking for ... an insert-type window 
that provides every convenience feature and holds 
down the high cost of building. 

Tens of thousands of these time-tested, time-proved 
Phenix windows have been installed all over the cold 
weather belt; and every one sold, not by high pressure 
canvassing organizations, but by alert legitimate build- 
ing supply dealers. You are invited to write for 
full information. 


PHENIX MANUFACTURING CO. Inc. 


4129 North Port Washington Rd *. Milwaukee 12, Wis 
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THE 100% CONCEALED SASH BALANCE 


combines all 
these features 


©100% Concealed 

Completely hidden in the sash 
at all times. Nothing to mar 
interior appearance of window. 


e Positive Lifting Power 
True counter-balanced action 
assured by the Hidalift quality 
coil spring and scientifically de- 
signed spiral track. 


e Rapid Installation 

Either the cup type or “L” type 
attaching bracket is easy and 
fast to install. 

No special tools required. 


eTwo Methods of Tensioning 
Before installation with the “L” 
type by winding. After install- 
ation with both types by using 
exclusive tensioning ‘screw. 


e Quiet Operation 


Frictionless spring sealed in 
tube, assures practically . noise- 
less operation. 


eFor Use With Weatherstrip 


Hidalift balances operate 
smoothly when used with prac- 
tically all types of weatherstrip. 


e Lifetime Satisfaction 


Laboratory tests prove satisfac- 
tory performance over a life- 
time of operation. 


The Turner & Seymour Mfg. Co. 


TORRINGTON, CONNECTICUT 


Quality Products For Over A Century 





TORRINGTON : 

HIDALIFT DIVISION ; 
The Turner & Seymour Mfg. Co., Torrington, Conn. ® 
Gentlemen: : 
(0 Send complete literature and prices on Hidalift . 
Please check 0) Dealer CO) Builder : 
Boies iis cna heise ren eR RRO : 
MIRE osocckoiencssecktieisiviccmainceeoneunmninencsnema : 
| 

L cosa ueues pa seneaeesoanesvacouteeneiapbesenecscs alten Necocebseiercaaanesysesaeauuian H 
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MECHANICAL EQUIPMENT SAVES TIME . .. LABOR . . . MONEY 





“DEAD LIFT” releases the “live lift” 
for other jobs, Mechanized lift de- 
posits material on top of dead lift 
wheeled to strategic position. 


LUMBER !S SORTED and placed on pallets direct from box cars. This makes 


for rapid distribution to the proper bins. 


Yard Equipment Cuts Labor Costs by 38% 


Florida dealer uses one carrier, two large lifts and one 
small.one to reduce overhead and speed deliveries of lumber and gen- 
eral building materials. 


When Harry W. Lehman re- 
turned from World War II, he 
looked over the building ma- 
terial field in Miami and de- 
cided to build his lumber yard 
from scratch—just the way he 
wanted it. 

That’s one reason why the 
Lehman retail lumber opera- 
tion is mechanized. For Leh- 
man Lumber Co., mechaniza- 
tion has proven successful, but 
this is what Harry Lehman has 
to say about it: 


Factors to Consider 


“Our experience with fork 
lift mechanized handling of 
lumber indicates an advantage 
where orders are large in quan- 
tity. Investment in special 
buildings, grading and leveling 
must be carefully scrutinized 
to determine whether the sav- 
ings is adequate for the job 
being done,” he cautioned. 

“We feel that in comparison 
with the methods used prior to 
the war—taking into considera- 
tion depreciation of equipment, 
maintenance, interest on _ in- 
vestment for special buildings, 


54 


hard-surfacing of yard — that 
with the type of volume we 
have had in the past few years, 
mechanized handling of lumber 
and materials has saved ap- 
proximately 38% of yard 
labor.” 

One fundamental required to 
get the most from fork lift 
equipment is a lumber shed 
designed to facilitate its use. 
The most imposing structure 
on the Lehman Lumber Co. 
property is the 324-foot-long 
lumber storage shed—40 foot 
wide, 26 foot high to the plate, 
with an 11-foot overhang on 
both sides to protect the lum- 
ber from sun and rain. This 
structure has nine divisions on 
each side, 36-feet between posts. 

Lumber is piled to a line in 
the center from either side. 
The 36 feet between posts 
makes it possible for 8, 10 and 
12 foot lengths to be piled in 
combination, or two piles of 14 
or 16 foot lengths could be 
stacked side by side in each 
division with space between 
sufficient for maneuverability. 

All lumber is packaged and 
banded. Consideration is given 


to truck body widths and prob- 
able size of orders in determin- 
ing the package sizes. Packages 
are 4-foot wide and 30 pieces 
high for 2-inch dimension, and 
60 pieces high for 1-inch 
boards. These packages are 
subdivided with small strips 
into three equal parts to 
quickly handle the smaller or- 
ders. 

The Lehman Lumber (Co. 
trucks are steel lift body 
trucks, 8-foot wide. Mechanized 
lumber handling lifts can load 
a 4-foot package on each side 
of the truck which is provided 
with two leg drops to prop the 
truck body on one side until 
the other side is loaded. 

In general, items are pack- 
aged to conform to usual re- 
quirements. Sheathing boards, 
for example, are banded in 
1,000 foot and 1,500 foot pack- 
ages, and random lengths are 
packaged 60 boards high and 4 
feet wide. Any sheathing order 
can be handled with mechan- 
ical equipment. 

Lehman Lumber Co. equip- 
ment includes 14 conventional 
trucks, one straddle lift truck, 
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HARRY W. LEHMAN, owner of the 
Lehman Lumber Co., Ltd., Miami, Fla. 











hg large lifts and one small 
ift 

The straddle truck accom- 
plishes a number of specialized 
ie. For example, it serves 
the mill which is equipped with 
a 12-inch molder, a 6-inch band 
re-saw, a gang ripsaw, a cut- 
off saw, planer and joiner, with 
Which unusual orders and spe- 
cial runs of stock are handled. 
As the mill is laid out with 
both ends entirely open, the 
Straddle truck can pick up the 
required lumber from the shed 
and place it in position for any 
piece of equipment without re- 
handling. It also removes the 
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PALLETIZED MATERIALS like this load of lime are handled by the light lift 
directly onto a truck for delivery. Yard uses two large lifts and one smali one. 
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SHED WAS DESIGNED to make the fullest use of fork lift trucks. 





It is 324 


feet long, 40 feet wide and 26 feet high to the plate with an 11-foot overhang for 


weather protection. 


SLL 
pS 






finished lumber from the mill 
to the shed or for loading on 
trucks with the fork lifts. 
Efficient delivery of lumber 
to Lehman’s two branch yards 
—one in Miami Beach and the 
other in the east end of Miami 
—is accomplished with the 
straddle truck. The branch 
yards are designed primarily 
for pick up and small delivery 
truck trade. As the main yard 
provides the railhead unload- 
ing point for all three yards, 
the straddle truck picks up the 
required size of lumber for the 
branch yards, transports it 
across town and drops it in 


“LEHMAI 





INVENTORIES OF MANY MATERI- 
ALS like lime and cement are pallet- 
ized. Each pallet is seven bags high 
and each pile is four pallets high. 


place in the branch yard with- 
out rehandling. 

Fork lift equipment is used 
around the yard to make up 
orders from the various stor- 
age sheds in the yard, picking 
up the required number of 
pieces before the delivery truck 
arrives. This saves the time of 
a truck and driver. It is stand- 
ard practice that all trucks are 
loaded at night for morning 
deliveries and the lifts are then 
free to pick up and prepare 
orders for delivery when trucks 
return during the day. 

Most building material items 
at Lehman’s yard are palle- 
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tized. This is true of bagged 
lime and cement as well as 
lumber. 

Storage of finished lumber 
is facilitated by the use of a 
lift and what Harry Lehman 
calls a “dead lift,” which is a 
pipe frame structure on wheels 
whose top members form a 
horizontal loading framework 


STRADDLE TRUCK is used to transport lumber across the city to the branch 
yard without the necessity of rehandling. 


which is even with the second 
story. The mechanized lift 
brings the moldings or lumber 
to be stored in the second floor 
of a shed, and lifts it up onto 
the dead lift which has been 
wheeled into place. The mech- 
anized lift can then go about 
other business while one man 
can stack and store the ma- 


terial from the dead lift into 
the second floor bins. This op- 
eration saves the labor of one 
man. 


Lifts Speed Loading 


One advantage of fork lift 
operation is the speed with 
which cars can be unloaded 
without jamming the flow of 
materials from storage to cus- 
tomers. Lumber can be un- 
loaded from freight cars by 
two men and placed on pallets, 
making it easy for the fork lift 
to pick up the assorted grades, 
lengths and sizes of lumber. 
Says Harry Lehman: 

“One fork lift and operator, 
plus eight laborers, can unload 
and store 100,000 feet, or four 
carloads of common dimension 
boards in a work day. It isn’t 
necessary that the car be close 
to the storage point.” 

The worth of increased effi- 
ciency of service rendered the 
customer with a mechanized 
operation can not be estimated 
in time saved or deliveries 
made. This is an intangible 
bonus which is reflected most 
in repeat business, Lehman be- 





Reg. 


New Packaged Window 
and Door Trim... 


made of clear, soft-textured 
Ponderosa Pine 


Trim-Kit reduces costs — lower overall cost, lower 
handling costs. 


Trim-Kit eliminates waste — no cutting waste, no 
loss of material. 


lieves. 





Firpine also manufactures Ponderosa 
Pine lumber and wholesales all species 
of Western woods — lumber, millwork, 
mouldings, cut stock and specialty 
items. 


Trim-Kit saves distribution time — horizontal mem- 
bers in one package, vertical members in 
another package. 


Trim-Kit is always bright clean stock. 


Consult us on your needs in Western 
Woods as well as Trim-Kit. 


Trim-Kit is architecturally designed — adaptable to 
all types of architecture. 


OUR MOTTO: “If it's made of wood, We sell it.” 
Propucts COMPANY 
P. O. BOX 188 — OSWEGO, OREGON 


R. A. Holmes 
Cc. F. Mimnaugh 





—— 
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This Orton gang-rip saw saves 
time in machining and does a 


MAKE NO MISTAKE ABOUT IT! IF YOU ; perfect job. 
















ARE ENJOYING THE TREMENDOUS IN- 
CREASE IN POPULARITY OF PRE- 
STAINED CEDAR SHAKES FOR USE ON 
EXTERIOR WALLS YOU MIGHT JUST 
AS WELL BE SELLING YOUR CUSTOM- 
ERS THE FINEST BRAND IN THE 
BUSINESS. AND THE FINEST 

‘BRAND IS COLONIAL CEDAR COMPANY 
FITITE SHAKES -THE ORIGINAL 
PROCESSED CEDAR SHAKE AND THE 
















GRANDDADDY OF .THEM ALL —STILL 
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carefully matched - 
Oak Flooring 


The high character of floors built of Vestal 
Brand Appalachian red or white oak is rec- 


Hi} 


ie uu 


HUA 


\ {\\) \ 


| | ognized by all. They are built to last with 
eee eC nene  rY low upkeep . . . greater value. When you 


OF MANUFACTURE. EXCELLENCE OF order Vestal Brand, you get flooring that 
is thoroughly kiln dried, precision ma- 
COLOR, FAIRNESS IN-POLICIES TO chined, and carefully matched in strapped 


bundles of same grade, length, and specie. 
THE RETAIL TRADE. YOUR REQUEST 


Vestal brand flooring comes to you in 
FOR FULL INFORMATION ON THE : full cars, or in mixed cars with other 
Appalachian hardwoods, from your 
FITITE SHAKE LINE WILL BRING “Headquarters for Hardwoods.” — 


z° 


THE ATLANTIC LUMBER Co. 
SAMPLES AND SALES HELPS FOR Headquarters for Hardwoods 


88 BROAD STREET 1055 SENECA STREET 


THE BEST EXTERIOR WALL YOU CAN BOSTON, MASS. BUFFALO, N. Y. 


TO YOUR DESK SOME EYE-OPENING 


SELL. ADDRESS: 











COLONIAL CEDAR 


ig) COMPANY, INC. 
Lh bh ‘of 600 West Nickerson St. 


SHAKES comers wre eshiggnes 
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POINTERS--Tips on Material Handling 


Special Attachments Increase Usefulness 

Standard trucks can be adapted to do special jobs, frequently for small 
investment. Cost of hoist and installation on this truck came to $500. 
Owner says investment is repaid several times each year. Here truck is 
backed under raised brooder house as other end is held from slipping by 
tractor. Loading is accomplished in matter of minutes by three men—two 
when necessary. Unloading is equally easy and inexpensive. 


Small Trucks for Quick Deliveries 


Service is the keynote of modern retail merchandising, and quick de- 
livery often means service to the housewife who needs a can of paint or 
the contractor who needs a keg of nails to keep his crew busy. Bigger 
dealers find one truck—and often two or three—of this can be kept busy 
constantly on deliveries. Small dealers find small truck is convenient as 
sales and business car when not needed for delivery service. Advertising 
like this, constantly seen around town, is worth solid money in itself. 


"AMOS D. BRIDGE'S So =< 
TEL. T’VILLE 3> 


Ready for Anything 


This pickup truck is equipped 
with drawers which hold all sorts 
of electrical equipment. Repairman- 
driver has everything he needs 
right with him for most repairs. 
Such service spells customer serv- 
ice and repeat service. Company is 
Amos D. Bridge’s Sons, Hazar¢- 
ville, Conn. Driver is Mattie 
Tuomala. 


Handy Idea 


This simple bar idea at Bennet 
Lumber Company, Medina, Ohit 
simplifies job when two men # 
piling lumber in bin. It is especit 
ly helpful when working on seco 
deck as it saves much lifting all 
makes controlling of board casi 
Attachment is simple to set 
move, or store. 
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WE CUT the FINEST PEELER LOGS in the WORLD! 


The finest timber in the world is grown on 
our McKenzie River operations: Old Growth 
yellow McKenzie River Fir. The dense rainfall 
combined with the severe winters of this re- 
gion cause the timber to grow slowly and 
consequently stronger and close grained. No 
producer can boast of finer timber than that 
from which Rosboro Lumber is manufactured. 


Only the very best peeler logs are used 
in the manufacture of our upper grades. This 
is your assurance that when you purchase 
Rosboro finish, siding, flooring, etc. you 
are getting the finest money can buy. Our 
uppers are all close grained, smooth textured, 
grade marked, kiln dried, double end trimmed, 
and end stamped with the Rosboro trade mark 
of quality. 








ROSBORO LUMBER COMPANY 


SPRINGFIELD, OREGON 
Douglas Fir West Coast Hemlock 


You are invited to get acquainted with 


HAMPTONITE ‘’CATIVO’’ FLUSH DOOR 


Specifications Cativo is a beautifully grained and textured Costa 
—5-ply one operation Rican Hardwood. Cativo hollow core flush doors look 
water resistant glu- 


ing for extreme flat- quality — are quality — yet are moderate in price. 
ness 


—Lock block on both Although Cativo is the most popular of Hamptonite 
sides hollow core interior flush doors, they are also avail- 
—Hesy to. finish, belt able in Gum, Paint Grade and Unselected Birch and 
ee ee in limited quantities in African Mahogany, Oak and 
oa a Walnut, to harmonize with any interior finishing re- 
quirements. 





—Available in all 


standard sizes and ‘ , 
1%, 13% thicknesses Write for the Hamptonite Folder. 





3 ennel 
Ohi 

te | PLYWOODS-PLASTICS CORPORATION 
tee HAMPTON, SOUTH CAROLINA Le 
asi : PTONITE 
set Ub 





AN CPUILDING Propucts MERCHANDISER 














nd 


Ou 
cal 
lea 
Ter 
ith 
“les 
vill 
icit 
ure, 
ing 
ical 
age 

by 
neir 

all 
will 
r to 
sily 
igh- 
his 
able 


iild- 
sire 
Tell 
is at 
that 
ead- 
west 
ices, 
arch 
ablie 

wil! 
- and 
st in 


at he 
page 
will 
will 
r his 
bene: 
nity. 
have 
‘or 4 


tterl 
on of 
-0 ga- 
mals 
small 
pesnt 
name 
ouls 
well 





















y el 
ost il 
Eas! 
ch it 
range 
(i col 






vi AN y 

































tages, provide excellent tie-in 
material when you wish to ad- 
vertise these packages. 

There is still another way in 
which you can use this service 
to advantage. Suppose “How 
to enjoy life this summer” is 
your advertising theme for a 
particular month. Your ad will 
suggest lawn chairs, outdoor 
barbeques, swings, etc.—im- 
provements that cost little but 
add much to the pleasure of 
summer living. Hammer this 
theme by running your Easi- 
Bild story on each of these 
items. You’ll get added sales 
punch from this close relation- 
ship between the news columns 
and your ads. 


Stories from NRLDA 


Your National Retail Lum- 
ber Dealers Association has 
formed a Minute Man Commit- 
tee,* members of which receive 
news stories on how Congres- 
sional legislation and Washing- 
ton regulations will affect the 
building industry. Expertly 
written by the National’s ace 
publicity man, Everett Wilson, 
these releases contain up-to-the- 
minute news on what is happen- 
ing, what is likely to happen in 
the industry and how it affects 
the consumer. If no one in your 
vicinity is utilizing this service, 
let these monthly stories do a 
real public relations job for 
you. Of course, your own and 
your firm name is included in 
the story. 

House plans offer another 
high-interest feature for your 
building page. As part of its 
house plan service, Weyer- 
haeuser sends out a monthly 
mat illustrating a well-designed 
home, its floor plan and short 
copy describing its liveability 
and convenience. 

Celotex has just completed a 
Serles of soundly - engineered 
houses which they plugged in 
their national advertising. Pub- 
licity stories, ad mats and post- 
ers were furnished to the dealer, 
along with Celo-Charts, which 
contained a detailed house plan 
from which the prospect could 
actually construct. We tied in 
With this aggressive national 
Campaign by using all the 
louses and their plans in pub- 
licity stories, and featuring the 
identical house in the main il- 
lustration of our own ad. Our 
“opy told the reader how easily 


1 OU can volunteer for the Minute Man 
ell 7 tte by writing C. B. Sweet, Long- 
all 


mber Company, Longview, Wash. 
Bu 
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Make Your Dreams True! 
Let Us Help You Build Now! 


Yes, we can help you build a charming, enduring home— 
now! And at a price within the means of the average 
family. Come in and look over our many new home de- 
signs. We'll be happy to help you get plans and esti- 
mates... to give you complete information on financing 
and construction. 


All The Materials Necessary To Paint The Exterior of 
The Average 5-Room House Just $42.83 








ete 5? 
You can't turn off Sprin 
rains, but you can a 
and protect your home 
for as little as $5.00 per 
month. Free estimates. 
Monthly payments ar- 
ranged. 





3) 
An extra bedroom in the 
attic. Materials for a 


10x20 room as low as 
$44.84. 





412 WATER STREET, ROCHESTER PHONE OLive 2.9431 | 
Other Yards at Washington, Oxford, Northville | 











DOUBLE THE SELLING PUNCH of 
your ad by featuring the same illus- 
tration in your ad as appears in the 
publicity story on the same page. The 
reader’s eye travels from the large 
illustration in the news column to the 
identical picture in your ad and thence 
to your signature cut. 


this budget home could be his. 
As we said before, we sold two 
Celotex houses—just from this 
short series. 

Let your publicity stories 
educate the public on the sales 
points of the new products you 
introduce. Many of your manu- 
facturers have such material 
for you. When we installed 
Multi-Tint, the company sup- 
plied us with a series of news 
releases explaining their sys- 
tem of mixing powderized color 
into a paint can be exactly to 
the customer’s order. Our own 
ads hit the primary consumer 
advantages: “the color you 
want... the size you want... 
the finish you want... when 
you want it!” People came in 
and asked for the “paint you 
mix here,” and a new paint line 
produced profits in a few short 
weeks. 

The Curtis Company, Wood 
Conversion Company, and many 
others have extensive publicity 
copy for you. Before you take 
on a new line, ask your prod- 





Planned for Easy Living 
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Excellence of room arrange-|the yard. The house has a f@ll 
ment in this single-story house} basement, offering ampla spate 
was the reason s¢ Pits selectity ¢s| for heating and laundry equip 

on No. ay by secu “™\%+| ment and for indoor recreational 

wazine, 6c. Tm. Sd, “Tesy] facilities. There are i roximate- 
Te ly 1,200 square Jeet o living area 
a< alin the house, not including : the 
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Window design ada- — modern 
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TWO HOUSES WERE SOLD from 
this effective tie-in of publicity and 
advertising. Run your manufacturers’ 
publicity stories on houses and feature 
a similar illustration in your ad. 


uct salesman for his publicity 
material. Let your news col- 
ums do a real selling job for 
you! 


Stories About Your Business 


Besides this prepared mate- 
rial already mentioned, you can 
give your editor news stories 
about your own business.* You 
should notify your newspaper 
of any new employes or promo- 
tions. When you install new 
equipment or remodel your 
office, you should tell the public 
that these changes will mean 
more complete and _ speedier 
service. When you attend con- 
ventions or send your men to 
30-day training school, you 
should inform the community 
that you are keeping up on the 
latest products, short-cut meth- 
ods, and research results. You 
can also write a story interpret- 
ing recent government building 
or credit legislation in terms of 
what it will mean to your local- 
ity. 

*The National Retail Lumber Dealers 
Association’s “Public Relations Guide for 
the Retail Lumber Dealers” is a complete 
manual on this subject. Copies are avail- 


able through the association office in 
Washington, D. C. 
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BILL ATKINSON, 
lumberman. 


home - building 


are spotlighted. 


CARPENTERS’ TOOLS and hunting and fishing gear are 
displayed side-by-side for the benefit of contractor sports- 
men. Wheel goods are the major toys. 


Bill Atkinson’s New Store 


GLASS IS USED across entire front and one side of the store to make eltire 
store a showcase from the outside. Sign is neon-lighted at night and windows 
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PAINT AND WALLPAPER DISPLAYS are adjacent to 
one another. Paint islands are among the fixtures espe 
cially designed for the store. 


Showplace for building materials opened in Oklahoma 


Bill Atkinson, president of the National As- 
sociation of Home Builders, the man who 
planned and developed the Oklahoma City 
suburb of Midwest City, has opened one of the 
most modern and spacious stores for building 
materials to be found in the Southwest. 

Eventually this store is expected to be the 
geographical center of this flourishing suburb, 
which sprang from a few houses in 1942 to a 
city of 15,000 today. Small business buildings 
are under construction nearby and there is con- 
siderable new residential construction in this 
area. 

For that reason, the store is geared to handle 
a large consumer trade volume. Drop-in trade 
has increased steadily since the store opened a 
few months ago. The opening of an adjacent 
super-market shortly is expected to add to this 
volume. Furnishing materials to contractors re- 
mains the principal volume source of Bill At- 
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kinson’s business, currently engaged in supply- 
ing more than 100 houses. 

The new store has 6,000 feet of floor space 
and 3,000 feet of storage space. The store } 
actually an immense glass showcase with glass 
windows running the entire length and one side 
of the store (100x60) floor to ceiling. Double 
glass doors on the side and front of the building 
are six feet wide. The building is of brick ané 
hollow tile construction with suspended ceiling 
A. 10-foot overhang on the front and side of the 
building is fitted with flush ceiling lights. I 
addition, there are more than a score of windov 
spotlights, and the exterior store sign is in ned 
lights. The lighting system is on a time clock 

Inside the store, attractive displays of dozet 
of building and home items are seen on the » 
custom-made islands, store sleds and wall 
panels, all of which were laid out by a specialist 
in the field of store merchandising. Just inside 
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MELVIN BOND, yard foreman, has 
no trouble finding the right-size nuts 
and bolts in this highly departmental- flooy. 
ized cabinet. 


HEAVY APPLIANCES, including television sets, are 
given major display area. Evans Tucker, assistant store 
manager, is showing a refrigerator. 


the store entrance are islands of small appli- 
ances -and items for the housewife—kitchen 
knives, clothes pins, fly swatters, pressure 
cookers, ete. 

Along one wall are special displays of tools; 
hunting and fishing gear; carpenters’ tools; 
garden tools and hardware. Along the back 
wall are 95 samples of wallpaper plus wallpaper 
books on a nearby table. Nearby are several 
large islands of paints and accessories. A large 
part of the store is occupied by major appliances 
including television sets. 

The concrete floor of the building is covered 
with asphalt tile. The ceiling is one-half inch 
9x9 squares of variegated tile. The 26-foot con- 
summer counter, back of which are two private 
Offices, is faced with bleached walnut plywood. 
The store was designed for air conditioning. 
In the rear of the store is a lumber warehouse 
(20x120) and a general materials warehouse 
(60x30). The entire plot devoted to the store 
and yard is 350x250. 

Active manager of the new store is Vol S. 
English, who has had many years of experience 
In the lumber business. Evans Tucker, assistant 
Manager, is finding this, his first job out of col- 
lege, a challenging but interesting one. Melvin 

ond is the yard foreman and Miss Cleo Craig 
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BUSIEST CORNER of the store is the area seen above. Nails, glass, screen 
wire, chain and rope are among usual warehouse items brought onto the sales 
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SECTION OF THE 26-FOOT CONSUMER COUNTER 
and door display rack, another custom-made fixture for 
the store. 


TOP? Qeauiry 


aye? WINDOW MATERIALS 


VOL S. ENGLISH, store manager, at the screen wire 
counter. There are 30 screen compartments (7x7) built 
into this counter which is 36” wide. Note the upturned 
roller skates which make it easy to roll off any length of 
wire desired. These are attached with an 8” strap hinge 
which removes these rollers when not in use from the 
counter. 


the bookkeeper. The firm normally has four 
people on the sales floor and four men in the 
yard and trucking side of the operation. 

The new store and yard is the successor to 
Bill Atkinson’s old lumber yard, which he opened 
in 1942 to supply contractors. 
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QUONSET-TYPE MACHINE SHED is a type of farm util- 
ity building especially suitable for use by Oklahoma 


farmer. 


Soe or 


a Pec al rowing house. 


FIRE RESISTANCE of treated posts was proven by an actual demonstration 
which drew a large crowd of farmers and dealers. 


Photos by Johnny Melton, Oklahoma City. 


WEATHERPROOF PLYWOOD is used 
City high school carpentry class in building an 8x16 far. 


i, 


by this Oklahoma 


YOUTH CONTESTS in nail driving 
and lumber sawing for 4-H members 
and Future Farmers enlivened the 
day’s activities. 


Demonstrations Pull Crowd for Oklahoma Dealers 


Plenty of activity at third annual Farm 
Buildings Day sponsored by college—dealer—civic 


groups. 


Show people the latest in 
farm building materials and 
methods and how to use them! 
That’s an old principle of the 
building supply business that’s 
always worthy of emphasis. It 
was again applied very success- 
fully at the third annual Farm 
Buildings Day, held May 5 at 
the Oklahoma A. & M. Farm, 
Oklahoma City. 


Co-sponsors were the Okla- 
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homa A. & M., Oklahoma Lum- 
bermen’s Association and the 
Oklahoma City Chamber of 
Commerce. Instead of a long 
speech about trussed rafter con- 
struction using ring connectors, 
men from an Oklahoma City 
firm assembled one of the raft- 
ers, explained each step, and 
answered questions. 

So it went through the day. 
There were nine demonstrations 


on building topics. They in- 
cluded trussed rafter construc- 
tion; concrete block laying; 
mechanical trenching for foun- 
dations and pipelines; the Okla- 
homa Farm; fitted hog pro- 
duction layout;  self-feeding 
chopped hay keeper; wiring for 
safety; fire-resistant posts; the 
Oklahoma farm-fitted Grade A 
dairy barn—and planning con- 
venient kitchens. 

Carpentry class members 
from an Oklahoma City high 
school used weatherproof ply- 
wood as their main materia! 10 
building an 8x16-foot farrowing 
house for the hog production 
layout: during the day. The 
many commercial exhibits it- 
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TRUCK TRAILER was used by this pater > bring a mend of farmers from 


his trading area to the big show. 


cluded waterproofing coatings 
for foundations, lightweight 
concrete blocks, all-steel build- 
ings, and many other materials. 
The college showed many ex- 
hibits of improved farm build- 
ings. 

There was open house in the 
completely modern Oklahoma 
farm-fitted home and the kit- 
chens in two other homes on the 
farm. Home grounds improve- 


ment, as practiced on the farm, 
was explained by two A. & M. 
men. 

Members of 4-H clubs and 
Future Farmers of America 
competed in contests in nail 
driving, lumber sawing, and 
identification of trees, shrubs, 
and flowers. Prizes were fur- 
nished by building materials 
dealers. 

The Farm Buildings Day is 


just one step in a statewide 
program to show Oklahoma 
farm folk the possibilities in 
buildings suited to Oklahoma 
conditions, and to help dealers 
supply the materials and build- 
ing plans for this market. 

The college is publishing 
plans for barns of all types, 
poultry houses, sheep and hog 
layouts, homes, and many other 
buildings. Plans are checked 
with farm people, dealers and 
local and state health associa- 
tions when the: building must 
meet certain health regula- 
tions. The Oklahoma Lumber- 
men’s Association is making 
the plans available to dealers, 
many of whom are stocking 
packaged building materials to 
meet the specifications. 

The Oklahoma A. & M. Farm 
is important in the matter of 
prospective customers seeing 
the Oklahoma Farm-Fitted 
buildings. The Oklahoma farm- 
fitted home, Grade A _ dairy 
barn, and hog production lay- 
out are inspected almost daily, 
and foundations for an Okla- 
homa farm-fitted chicken house 
were started during the Farm 
Buildings Day. 








LOADED 


To Specification 


Ponderosa pine, the finest of soft- 
woods, is loaded to your exact speci- 
fications at the Madera Company. 
Pictured here is a typical car loading 
operation at our El Paso plant. By 
using five-man loading crews, with the 
aid of the most modern machinery, we 
attain the utmost speed and accuracy 
in shipping your orders when and how 
you want them. The Madera Com- 
pany’s large staff of skilled craftsmen 
always strive to please 
by top quality and keep- 
ing their promises. 


THE MADERA 


Write for free 16 page pic- 
torial booklet showing high- 
lights of Madera’s operations 
in the manufacture of Pon- 


Texas 
E! Paso, derosa Pine. 


500 East 10th St. 
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AMONG THE DEALERS 
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NEWLY-ELECTED OFFICERS at the 65th annual convention of the Lumber- 


men’s Association of Texas. 


Seated, left to right, M. T. Bronstad, Denison, ser- 


geant-at-arms; Warren F. Keys, Marshall, first vice president; W. B. Milstead, 
Houston, president; John Armstrong, San Angelo, second vice president. Standing, 
Gene Ebersole, executive vice president; Jack Dionne, Houston, honorary secre- 
tary, and Carroll R. Delhomme, Houston, treasurer. 


Texas Meeting 

W. B. Milstead of Houston 
was elected president of the 
Lumbermen’s Association of 
Texas at the 65th annual con- 
vention in Galveston, April 22- 
24. 

Other officers elected were: 
Warren F. Keys, Marshall, first 
vice president; John Arm- 
strong, San Angelo, second vice 
president; Carroll R. Del- 
homme, Houston, treasurer; M. 
T. Bronstad, Denison, sergeant- 
at-arms; Gene Ebersole, execu- 
tive vice president. 

A conventioninnovation 
which attracted several hun- 
dred dealers was a top man- 
agement forum luncheon pre- 
sided over by W. B. Henderson, 
an association past president. 
Participants in this panel were 
Robert N. Aylin, president, 
AylinAdvertising Agency, 


Houston, “Promotion and Ad- 
vertising”; Harvey Richards, 
Richards & Krueger Co., New 
Branfels; Ralph Campbell, 
Johnson-Campbell Lumber Co., 
Ft. Worth, “Office Systems.” 
Al Aldrich talked on “War 
Contracts.” 


Other convention speakers in- 
cluded Congressman Ed Gos- 
sett, “Socialism and Survival’; 
C. W. Smith of the Southwest 
Research Institute, who spoke 
of housing research now under- 
way at the institute’s headquar- 
ters near San Antonio. Clyde 
Fulton, president of NRLDA, 
also addressed the convention. 


More than 40 lumbermen 
were initiated at the Hoo Hoo 
concat which was attended by 
Ben Springer, international 
secretary of the order. Stanley 
F. Horn was toastmaster at the 
annual banquet, a sellout. 





Arbitrary Policy 
The National Production Au- 


thority is following a com- 
pletely arbitrary, unreason- 
able, and unworkable policy in 
applying its controls to the 
building and construction in- 
dustry, Lynn Boyd, retail lum- 
ber dealer of Pampa, Texas, 
and member of NPA’s Con- 
struction Industry Advisory 
Committee, stated following a 
meeting of the committee. 
“NPA officials refused to 
permit the advisory committee 
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to vote on certain vitally im- 
portant proposals, thus utterly 
disregarding safeguards which 
Congress deliberately wrote in- 
to the Defense Production 
Act,” Boyd said. 

“In addition, NPA proposes 
to ban completely certain addi- 
tional types of construction, re- 
gardless of whether critical 
materials are involved, and to 
require permits for a number 
of additional types of building 
while admitting that its inade- 
quate staff already is six weeks 


behind in considering permit 
requests for the smaller list of 
projects previously placed un- 
der permit. 

“Presumably because this 
same advisory committee had 
objected strongly to controls 
proposed and adopted earlier 
by NPA, members were advised 
that the committee is to be dis- 
banded, on the grounds that it 
is unwieldy. Yet the committee 
contains only 28 members and 
represents every major branch 
of the construction industry. 


Michigan School’ 

On May Ist the Second An- 
nual Banquet of the Light Con- 
struction and Lumber Mer- 
chandising major of Michigan 
State College was held in the 
Student Union on the campus. 
130 men were in attendance and 
were addressed by Ed. Gavin, 
editor of the American Build- 
er.” 

Mr. Philip H. Dawson, repre- 
senting the Detroit District Re- 
tail Lumber Dealers’ Associa- 
tion, presented two annual 
awards of $100.00 to each oi 
two graduating seniors of the 
Light Construction and Lun- 
ber Merchandising major. Al 
Ratner, son of Leonard Ratner. 
owner of the Forest City Mate- 
rial Company of Cleveland, 
Ohio, was awarded one of these 
$100.00 awards for outstanding 
achievement in _ contributing 
most to the major during his 
undergraduate work at Mich- 
igan State College. 

James W. Goff of Portland, 
Michigan, received the other 
$100.00 award for having at- 
tained the highest scholarship 
of any graduating senior. A 
permanent plaque upon which 
these two students’ names were 
engraved, was donated by Rus- 
sel. G. Nowels of the Nowels 
Lumber & Coal Company 0 
Rochester, Michigan. 

Among those present as 
guests were Clyde A. Fulton, 
president of N.R.L.D.A., Philip 
H. Dawson, secretary of the De- 
troit District Retail Lumber 
Dealers Association, President 
John A. Hannah of Michigal 
State College and Hunter M. 
Gaines, secretary of the Mich- 
igan Retail Lumber Dealers 
Association. 
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Pedigreed Products 


lumber yard is known by the 
products it sells. Building materials 
with a good reputation have much to 
do with the development of the repu- 
tation of the lumber yard handling 
them. In merchandising, as in all 
other activities, “a good name is 
greatly to be desired”, or words to 
that effect. If you start with a prod- 
uct that is well known by virtue of 
its parentage and satisfactory per- 
formance, you have gone a long dis- 
tance in the direction of good sound 
merchandising. Someone else has 
done much of the spade work you 


would have to do in creating ready © 


acceptability. Hence the proper se- 
lection of lines is one of the most 
important steps in the successful 
operation of a lumber yard. 


.. « Good merchandising rules: 
Make up your mind (about 
your products) and then stick 
to it. 


First One Thing and 
Then Another 


Jumping from one line to another 
not only makes stocking difficult but 
leaves customers in an unhappy state 
of confusion. Tail ends of several 
lines are hard to clean up. Worst of 
all, it’s difficult to explain why you 
are not able to deliver “the same kind 
I got last time.” POWERFUL SALES 
POINTS: “We’ve carried this brand 
for years” and/or “If we knew of 
anything better we’d be selling it.” 


.. .« Good selling slogan: “We 
are proud of our big happy 
‘family’ of famous building ma- 
terials that have made good in 
their own right.” 


Cashing In on Brand Names 


Arthur Clifford, vice-president, A. 
W. Burritt Company, Bridgeport, 
Conn., was honored at this year’s an- 
nual convention of the Northeastern 





MERCHANDISING CLINIC 
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when Brand Names Foundation pre- 
sented him with the Foundation’s Cer- 
tificate of Merit as recognition of the 
outstanding job done by the Burritt 
Company in merchandising branded 


products .. . the first time it had 
been given to a building material 
dealer. Said the citation: 

“Brand Names Foundation presents 
this Certificate of Merit to The A. W. 
Burritt Company, Bridgeport, Conn., 
recognizing the excellence of a retail 
advertisement depicting these major 
consumer benefits of the brand-name 
system of distribution— 


1—Brand names are manufac- 
turers’ pledges that they will stand 
back of their products. 


2—Competition between brand 
names makes for constant product 
improvement. 


3—Brand names knowledge, 
learned through advertising, saves 
thousands of hours of shopping 
time per year. 


4—Brands and advertising sta- 
bilize employment. 


5—The brand system and adver- 
tising provide maximum opportun- 
ity for free choice and the satis- 
faction of individual tastes. 


6—The information process of 
advertising provides the revenue 
that guarantees an_ independent 
press and radio.” 


. .. Many of. today’s building 
materials are as well known as 
any product advertised in mag- 
azines, newspapers, radio or 
TY. 


"The Old Familiar Names" 


“TI see the names in the magazines. 
I find them in my daily papers. I 
turn on my radio and they come in 
over the airways. Now they are be- 
ginning to step into my living room 
via TV. Then I go down to my lum- 
ber dealer and there they are! I feel 
very much at home. I buy with con- 
fidence . . . and they perform as I 
like to have them.” 

A good answer by a thrifty prop- 
erty owner to the question: “Why 


do you prefer branded building 
materials.” 


-ance Company, Chicago: 





. . - Immediate action may not 
always bring satisfactory re- 
sults but no answers will ever 
be found without action. 


Sell... and Practice... 
Safe Trucking 


Here are the three major causes 
which account. for 64 percent of the 
truck accidents in the lumber indus- 
try, according to the Kemper Insur- 
(1) Back- 
ing improperly, 26%; (2) Inattention 
carelessness, 24% (3) Unsafe speed, 
14%. Balance of the accidents are 
caused by such things as following 
too closely, failure to signal properly, 
defective vehicle, improper parking, 
improper loading, improper passing, 
violating right of way, wrong side of 
road. “All other causes” add up to 
only 3 per cent. Prevention of truck- 
ing accidents is a highly important 
industrial . . . and personal . . . re- 
sponsibility. 


. Your drivers are you when 
your trucks go rolling down the 
street. 


Splash ... There Goes 


a Customer! 


The truck bearing the lumber deal- 
er’s name in letters of gold came 
bearing down on a group of people 
who were waiting patiently for a 
chance to cross the street. Swish! 
The muddy water covered several of 
the pedestrians from top to bottom. 
The next truck, instead of plowing 
through, stopped and the courteous 
driver motioned the angry crowd 
across. OBVIOUS CONCLUSION: 
The man at the wheel has much to 
do with what people think of the com- 
pany which employs him. What other 
individual on the pay roll plays a 
more important part in the develop- 
ment of good public relations. 


... It is easier to solve a small 
problem than a big one. Take 
the little ones as they come 
and there will be few big ones 
left. 









YOUR PROFIT-MAKING FORUM 


Guarding against losses 


Many of us blame company losses on inefficiency. 
But actually the biggest losses come from a very dif- 
ferent cause. Stop and consider for a moment the 
people on your staff. Nearly all of them were hired in 
the first place because they knew how to handle their 
given jobs. And the only reason they are still drawing 
pay is because they have the ability and experience to 
handle their jobs well. This being the case, inefficiency 
is not the root-cause of losses. 

When a well-staffed company begins to slip, the 
reason can often be traced to the fact that many good 
people are growing stale and indifferent in their jobs. 
Let’s look into the problem of staleness—see how we 
can guard our staff against it, and our companies 
against the constant losses that come from it. 


. . . ruts and riches 

All of us know what happens when the same crop 
is planted in the exact same soil year after year—the 
ground becomes stale and unproductive because the 
same substances are constantly taken out of it, with 
nothing to replenish them. In the same way, a man 
becomes stale and less productive when he spends 
most of his waking hours with the same men who 
share the same opinions, the same ideas, the same 
biases year after year. 

The older a man gets, the more he needs fresh soil 
to grow in and renew his strength—new contacts that 
sharpen and interest his mind . . . that open it, not 
close it . . . broaden it, not narrow it . . . regenerate 
it. The man who reaches out and exposes himself to 
fresh soil is not only much happier, but enriches his 
entire company! 

And the firm that encourages its personnel to de- 
velop wider contacts and participate in more outside 
activities is laying the strongest possible foundation 
for a finer, stronger staff and greater prosperity. 


. . « full steam ahead 

A man can work faithfully, support his family, pay 
his bills and still he isn’t always happy. If you feel 
stale and dissatisfied in your job, the quickest way to 
climb out of the rut and get back the old steam is to 
give something of yourself—your experience, your en- 
couragement, ideas and imagination—to younger 
people. 

Most of us grow stale and tired because we’re deal- 
ing with the same problems, the same anxieties and 
the same people day after day. The experience of 
guiding, encouraging and teaching eager, inquiring 
young minds is not only a wonderful source of relaxa- 
tion and real fun—it’s a constant challenge to im- 
agination and ingenuity—keeps a man mentally at 
his_ best. 

Many a tired business man has found the richest 
rewards in volunteering to guide young people in 
groups like the Big Brother Movement, Junior 
Achievement, job-finding forums, church schools and 
similar organizations. Youngsters today are desper- 
ately in need of such help and the gift of your per- 
sonality, wise guidance and warm companionship can 
do far more for them than the gift of a check. The 
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personal help you give them now makes finer citizens 
and a finer community tomorrow. 


. . . everyone needs this 

One of the worst things you can do to a good staff 
of keen-minded people is to thwart their natural in- 
stincts to explore new problems, learn new things. The 
mind that is keen and alive soon becomes dull and in- 
different when there is nothing new to nourish it and 
challenge it. 

One of the best ways to keep your staff mentally 
sharp, interested and alert is to plan special events 
from time to time. Round table discussions with guest 
speakers such as specialists in advertising, publicity, 
sales promotion, display, public speaking, collection 
letters, cost cutting and similar problems. The more 
all your personnel know about all phases of your busi- 
ness, the more they will think and work from manage- 
ment’s point of view. And the better they will 
cooperate with each other’s departments. 

One reason so many of us grow stale and fed up in 
office jobs is that we’re like the man on the assembly 
line—we never have a chance to see our own work in 
relation to the whole. As a result, it begins to seem 
less important to us, and when that happens to a good 
man, he begins to feel discouraged. Special events can 
create tremendous new interest and stimulus to better 
work—should be scheduled once a month. 

Since the basic purpose is. to give your staff a fresh, 
new outlook and the change of pace all of us need, such 
events should be arranged to include all your person- 
nel, not just limited to a few. Since the work of the 
firm must go on, invitations can be issued on a rotat- 
ing basis. For the greatest interest and stimulation, 
always invite a number of people from each depart- 
ment to each session. The more mixed the group, the 
better. 


. . « major improvements department 


Another way to create deeper interest in daily work 
is to plan some Self-Improvement Clinics. Take a 
Letter-Writing Clinic, for example. One company 
president complained that at several outside meetings, 
the importance of better business letters was stressed. 
His objection was that he already knew that. But how 
many other personnel are deeply conscious of the dam- 
age many business letters do—or write with the dis- 
cernment and judgment of a company president? 

A good Letter-Writing Clinic is something that can 
pay off heavily ... should be planned at least once 
a year as a reminder of many important points. A good 
procedure is to select good and bad examples of letters 
from company files—read them and ask for comments 
around the table. 

In order to avoid embarrassment, fictitious names 
of persons, departments and companies should be sub- 
stituted. Also wherever a poor example is found, make 
a point of citing a fine example from the same dep:tt- 
ment. All of us have days when we slip and reason:ble 
tact should suffice, since this is a teaching session 
rather than a School for Sensitive Violets. 

Another excellent idea is to pull out examples of 
good letters from other companies to your yard. We 
can always learn from the other fellow. And this 
serves as a challenge to your staff to create an even 
finer impression for you! 
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WHAT’S NEW 





SEND FOR THESE: 


Hachmeister-Inc., manufacturer of 
Hako Coronet Plastic Wall Tile, has 
available a new special bulletin con- 
taining handy. tips to professional 
installers for making faster, easier 
and better installations of its product. 
The bulletin No. P7, describes a 
method of obtaining a coverage of 50 
to 60 square feet from one gallon of 
cement against a considerably smaller 
area with other techniques. This ef- 
fects an important economy, elimi- 
nates floating and overlap, and per- 
mits tile edges to seat against the 
wall. Plastic wall tile mechanics will 
find answers to many other highly 
specialized problems confronting 
them. Write Hachmeister-Inc., Dept. 
AL-1, 2332 Forbes St., Pittsburgh 13, 
Pa. 


Erickson, the Workhorse of Lift 
Trucks, titles an 8-page catalog in 
which the basic models described may 
all be modified to conform with indi- 
vidual requirements. Platform models 
are indicated for handling all types of 
racks, skids and pallets. Fork models 
are shown for average-sized yards and 
loads, for the heavier and cumbersome 
loads, and still others for the massive 
loads. The catalog also includes op- 
tional equipment. Write Erickson 
Power Lift Trucks Inc., Dept. AL, 
1401 Marshall St., N. E., Minneapolis 
13, Minn. 


Two new booklets issued by Ander- 
sen Corporation, are designed to help 
prospective homeowners and remod- 
elers in selection of windows for their 
homes. “Window Ideas” is a 32-page 
picture book which shows beautiful 
window arrangements in actual 
homes. Home owners will find it a 
source of window ideas used by some 
of the nation’s leading architects. The 
other booklet is a revision of the An- 
dersen booklet, “Only the Rich Can 
Afford Poor Windows.” It is a primer 
for laymen on sound window construc- 
tion and engineering. For copies of 
these booklets write Andersen Cor- 
poration, Dept. AL, Bayport, Minn. 


Leaflet: The Right Ladder For 
Every Job is being distributed by the 
American Ladder Institute as a serv- 
ice to familiarize the users of ladders 
with the right ladder for the job; and 
to further educate them in the proper 
use, care and handling of ladders. It’s 
a digest of service to expect from the 
ladder purchased, together with sug- 
gestions for their care and use. It 
contains a reprint of an article “Facts 
and Figures” about ladders by Dr. 
L. J. Markwardt, assistant director of 
the U. S. Forest Products Laboratory, 
and Alan D. Freas, Engineer of the 
Same institution. This publication is 
the second step in this Institute’s ed- 
Ucational campaign and program to 
benefit not only users of ladders but 
the distributional outlets serving the 
trade. Write American Ladder Insti- 
tute, Dept. AL, Suite 2551, 666 Lake 
Shore Drive, Chicago 11, Il. 


Products .... Sales Aids.... Literature 
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A new set of volume tables for use 
in estimating the board-foot content 
of northern conifers has been devel- 
oped to help northeastern foresters 
and timber cruisers. The new volume 
tables were prepared by C. Allen 
Bickford. They are contained in a 
booklet titled “Form-Class Volume 
Tables for Estimating Board-Foot 
Content of Northern Conifers.” 

The new volume tables were based 
on red and white pine logs cut in York 
County, Maine. They have been tested 
in other parts of Maine and in New 
Hampshire, Vermont, and New York. 
The volume tables are based on form 
class, that is, the way a tree stem 
tapers. They are similar to the 
Mesavage-Girard volume tables, pub- 
lished by the U. S. Forest Service in 
1946, which are used widely in other 
regions of the country. Write U. S. 
Forest Service’s Northeastern Forest 
Experiment Station, Dept. AL, Upper 
Darby, Pa. 


“Shellac — How To Use It,” is an 
illustrated booklet full of helpful ma- 
terial on how to obtain the best pos- 
sible finishes to wood furnishings, 
floors and other items requiring pro- 
tective coats. Also included are the 
many other uses of this natural sub- 
stance which has never been synthe- 
sized. The informative handbook cov- 
ers furniture finishing, walls and 
woodwork, new and old floors among 
other things. It contains valuable tips 
in getting the best results as discov- 
ered by experts after long experience. 
Yet the material is presented so 
simply that no special skill is neces- 
sary and the instructions are easy to 
follow: Write the Shellac Information 
Bureau, Dept. AL, 65 Pine St., New 
York 5, N.Y. 


Long Panels of Plywood—By scarf- 
jointing standard size sheets of ply- 
wood, panels of 12’, 14’, 16’ lengths 
are being made with new precision 
searfing and taping machines of the 
Anacortes Veneer, Inc. New uses of 
this one piece long panel are in boats, 
modern commercial buildings, boxes, 
truckwalls and floors and circular 
grain silos. For a free copy of “Long 
Panels of Armorbond Douglas Fir 
Plywood,” write the Midwestern dis- 
tributor, Aetna Plywood & Veneer 
Company, Dept. AL, 1732 North 
Elston, Chicago, IIl. 


Procedures for using Monsanto 
Chemical Company’s liquid wetting 
agent Santomerse S in the manufac- 
ture of concrete blocks are described 
in a bulletin available from the com- 
pany. Denser, stronger and more uni- 
form concrete products are said to 
result from the addition to the mix 
of small amounts of the wetting 
agent, which permits the use of less 
water by increasing its efficiency. 
Other advantages cited in the bulle- 
tin include improved plasticity, lighter 
color, cleaner equipment and better 
dispersion of cement. Write Monsanto 
Chemical Company, Dept. AL, St. 
Louis 4, Mo. 














The Eastwood 


In addition to Cape Cod and 
ranch-type prefabricated homes, 
the Pease Woodwork Company re- 
cently revealed its plans for “New 
Design” homes incorporating con- 
temporary architecture. Designer 
of the Eastwood, shown here, is 
architect Robison Heap whose work 
has appeared in Better Homes & 
Gardens and in Parents Magazine. 
The Eastwood contains two bed- 
rooms, spacious living-dining room, 
equipped kitchen, and bath all on 
one floor. Summer-winter air con- 
ditioning and a huge two-light in- 
sulated plate glass window success- 
fully combine indoor livability with 
outdoor health. While an infinite 
variety of exterior treatments may 
be used, the first home constructed 
consists of rived surface red cedar 
siding applied vertically and fin- 
ished in the natural wood color. 
Construction of the new homes 
may be made on either a concrete 
slab or over a regular basement. 
The Eastwood and the other “New 
Design” homes, the Crestwood and 
Archwood, are now in full produc- 
tion in the Pease Company’s plants. 
Instead of taking months to build, 
a Peaseway home is completed and 
ready for occupancy in just a few 
weeks. Write the Pease Woodwork 
— Dept. AL, Cincinnati 23, 

io. 


Red Book's Anniversary Issue 


It’s just off the press—the 75th 
Anniversary Issue of the Red Book. 
Thousands of important credit rat- 
ing and business changes are re- 
flected in this, the 139th, issue of 
the Reference Book of the Lumber- 
men’s National Red Book Service. 
Generally acknowledged as the au- 
thoritative credit rating guide for 
lumber, woodworking and furni- 
ture manufacturing industries, Red 
Book listings include a financial 
strength and a manner of payment 
rating and also give complete busi- 
ness classification, location of 
branch and_ purchasing offices 
where established, and street ad- 
dresses of concerns in larger cities. 
An outstanding feature is the im- 
portant Twice-A-Week supplemen- 
tal sheets, which keep the Red Book 
continually up-to-date. Because 
these sheets advise the subscriber 
of all credit rating and business 
changes, the need for special credit 
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Convert K-D's to 
Unit Windows 


@ REMOVABLE 
@ BALANCED 
@ WEATHERSTRIPPED 
@ DRAFTLESS 


Feat ‘ 
The 
ROGER 


Sash Balancer 


Over 5000 dealers are already selling 
the “Roger Sash Balancer." This is 
the only type of sash balancer which 
can be practically used in single rail 
windows. 


*GUARANTEE: The “Roger Sash Bal- 
ancer" with its rugged rust proof 
construction is UNCONDITIONALLY 
GUARANTEED for the lifetime of the 


home. 


Jobbers, Millwork Manufacturers, 
Dealers 


Write — Wire 


THE ROGER COMPANY 


3718 Chicago Ave. 
Minneapolis 7, Minn. 

















reports is virtually eliminated. Re- 
ports are available, however. Cur- 
rently, items published in these 
sheets average more than 3,000 a 
month—reflecting the continual re- 


adjustment of activity within the- 


industry. For those seeking new 
suppliers, the Reference Book and 
the supplemental sheets list names 
of new sawmills, lumber manufac- 
turers, and manufacturers of wood 
products. The producers of those 
products, in turn, look forward to 
publication of the names of new 
buyers that are seeking mill con- 
nections. Other Red Book Service 
subscribers include concerns selling 
various products to retail yards, as 
well as machinery and equipment 
manufacturers selling to mills and 
manufacturers in the industry. 
Write The Lumbermen’s National 
Red Book Service, Dept. AL, pub- 
lished by Lumbermen’s Credit As- 
sociation, Inc., 608 S. Dearborn 
St., Chicago 5, Ill. The Eastern 
office is located at 99 Wall St., New 
York 5, N. Y. 


Tension-tite Screen Display 


A Tension-tite window screen dis- 
play unit which “does everything 
but take the order” is being made 
available on a co-operative basis 
through jobbers of Tension-tite 
window screens. The new silent 
salesman presents a working model 
of the Tension-tite screen at con- 
venient height, points out the ad- 
vantages of these all-aluminum 
screens, and stresses their easy in- 
stallation and low cost. The sample 
screen turns on a pivot so that the 
customer can examine both sides 
without his changing position. The 
display itself has the same copy 
and illustrations on the back as on 
the front, so that it is suitable for 
aisle as well as wall position. For 
full color illustration of the unit 
and information on how to obtain 
one write Rudiger-Lang Co., P. O. 
Box 408, Toccoa, Ga., or 2701 
Eighth St., Berkeley 10, Calif. 


Point-of-Sale Tie 


A new Westinghouse lamp win- 
dow display reflects the trend to 
reinforce media advertising, and 
television selling, at the point-of- 
sale with forceful brand-name re- 
minder. The 4-color display boldly 
announces at the top “As Adver- 
tised in Life,” “and on Westing- 
house Studio One.” Facsimile of 
Life cover and the Westinghouse 
Studio One TV screen logo appear 
in the announcement. Write 
Westinghouse Electric Corp., 
Dept. AL, Lamp Division, Bloom- 
field, N. J. 


New Plastic Finish 


Platon, a new pure phenolic plas- 
tic finish for wood surfaces, with 
wear and corrosion-resisting quali- 
ties claimed far superior to ordi- 
nary paints and varnishes, has 
been announced by the Minnesota 
Platon Corporation. The new fin- 
ish contains no oil or other deteri- 
orating substances and _ conse- 
quently is alcohol and moisture 
proof, acid resistant, fire retardent 
and resistant to all the usual ele- 
ments of corrosive wear. Surfaces 
finished with Platon are said to re- 
tain a high gloss for years and 
require no waxing or scrubbing. 
Applied cold by brushes, sprayers 
or dipping processes, Platon be- 
comes dust-free within 10 minutes, 
is tack-free within 30 minutes and 
dries within 4 hours to a glossy, 
non-slippery finish which will not 
chip, crack or peel. Floors, furni- 
ture, knotty pine interiors, and all 
other wood surfaces finished with 
Platon can easily be cleaned with 
a damp cloth. Platon finished floors 
are not slippery, and the hazards 
of loose scatter rugs and carpets 
are reduced. Coverage is up to 
1,000 square feet per gallon. The 
new plastic finish features a “Bake- 
O-Matic” process, caused by the 
finish and its hardener, which p'o- 
duces a “baked-on” finish without 
baking. The resultant finish is hard 
but not brittle; and will not chip, 
crack or peel. According to the 
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manufacturer, Platon is _ ideally 
suited for the finishing of office, 
home and factory floors, bowling 
alleys, tennis racket handles and 
frames, ski bottoms, toboggan bot- 
toms, log cabins, knotty pine in- 
teriors, wood furniture, and hun- 
dreds of other wood products. 
Write the Minnesota Platon Cor- 
poration, Dept. AL, Pipestone, 
Minn. 
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4 Colorful New Literature 
ly Several pieces of colorful new 
r- literature planned to help dealers 
- in their sales of Marlite plastic- 
of finished wall panels for both new 
3e construction and remodeling, have 
ar been produced by Marsh Wall 
-@ Products. These include a smartly 
a done “Home Folder” that empha- 
n- sizes Marlite’s practicality for new 
or remodeled bathrooms, kitchens, 
recreation rooms and other resi- 
dential interiors. Containing sim- 
ilar information for the residential 
prospect is the new “General Stuf- 
th fer,” which the dealer can use in 
lie mailings to prospects and regular 
1 customers, or as an attention-get- 
=A ting folder for literature display 
rv racks. For the profitable institu- 
“7 tional market, Marsh has released 
“4 a full-color “Institutional Folder’ 
wl aimed at helping the dealer with 
— his sales to hospitals, schools, in- 
al stitutions and other public build- 
cm ings. For copies write Marsh 
na Wall Products, Dept. AL, Dover, 
mn Ohio. 
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— New Color Cards 
» to 20th Century Paint & Varnish 
The — Corp. announces that color cards 
ake- on all top quality 20th Century 
the Products have been redesigned to 
pro- & Put more “Sell” behind each prod- 
hout uct. A new member of the family 
hard § 18 the 20th Century Interior Fin- 
chip, § 'shes card, which combines Speed- 
the Tone self priming flat, with Luxury 
n & @Butomcg Propucts MERCHANDISER 
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CARTON CLAMP 





You employ your fork-lift 
truck to best advantage by 












getting the most out of it. 
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CRANE : CLARK attachments for 
CLARK fork-lift trucks 
ROTATING enable you to do just that. 






DEVICE 





Interchangeable in most cases 





with standard forks, these 
attachments make a fork-truck 

















many machines in one—a 
truck out of which maximum 
rather than just normal 
benefits are derived. And all this 
a at a cost so low that it is 

~ SHOVEL quickly and painlessly absorbed. 
To make the most of your 
fork-lift trucks—to discover uses 


for them that might not have 


"BARTEL 
DEVICE 


occurred to you, check with your 
CLARK Dealer (he’s listed in the 
Yellow Pages of your telephone 
book) or fill out the coupon below 
and send it to us attached to 
your business letterhead. 


CLARK Fork TRUCKS 


AND POWERED HAND TRUCKS ~- INDUSTRIAL TOWING TRACTORS 




















INDUSTRIAL TRUCK DIVISION * CLARK EQUIPMENT COMPANY ~ BATTLE CREEK 40, MICHIGAN 
{ Please send- C) Condensed Catalog C Movie Digest C) Material Handling News | 
1 Name 1 
coUPON | n 1 

rHE i irm Name 
CoIP | Street 
City Zone State 


AUTHORIZED CLARK INDUSTRIAL TRUCK PARTS AND SERVICE STATIONS IN STRATEGIC LOCATIONS 


7\ 








Finish enamel gloss and semi-gloss. 
This card is ideally siutable for Mr. 
and Mrs. Home-owner as it shows 
14 modern colors that come in 
gloss, semi-gloss and flat finishes. 
These matching finishes make 
home decorating easy. Plastic De- 
luxe Enamel, Luxury Finish porch 
& deck and 100% Pure House Paint 
are a few others with this new 
eye-catching design. Write 20th 
Century Paint & Varnish Corp., 
Dept. AL, 456 Driggs Ave., Brook- 
lyn 11, N. Y. 


New Larson Counter Display 


The Chas. O. Larson Company, 
manufacturers of wire goods and 
“Make Your Own” Construction 
Sets, is making available to retail- 
ers new counter display models of 
Saw Horse Brackets. The saw 
horse brackets come in sizes for 1” 


and 2” lumber. Complete instruc- 
tions are furnished in each pack- 
age “How to Assemble” and vari- 
ous uses of the Brackets. The Lar- 
son Bracket Construction Sets are 
packed in individual red and black 
boxes. Write Chas. O. Larson Com- 
pany, Dept. AL, Sterling, IIl. 


































Folding Metal Sawhorse Legs 


All-metal folding sawhorse legs, 
for tables and platforms of all 
types, may be had in two heights. 
The 24-inch height is standard as 
used by carpenters, etc. This 
height can be increased 2 inches if 
a 2 x 6 cross piece is used instead 
of a2x4. The 30-inch height for 
use with tables, etc., may be in- 
creased 2 inches in like manner. 
These legs fold compactly and can 
be easily transported. When as- 
sembled, the Alligator Grip Jaws 








“RB3” SCREEN TACKER 


wees —"Back to Sack’ 
MARKWELL 


ADJUSTABLE MOULDING TACKER 








ae 








HARDENEO §) 
STRETCHING CLAWS 


For attaching screen wire to window and 
door frames. Staple straddles 6 to 8 
strands of wire, insuring extremely fine 
holding power. Equipped with Screen 
Wire Stretching Claws. Loads 105 Mark- 
well “RB” (5/16” leg) Screen Staples. 





-emSxx>s 








of tacker to fit various size mouldings and frames; 
also used as guide stop. 

Needle Tacker—with Adjustable Attachment—(Use 
10” 3/16” crown, 1/2” leg Round Wire Staple). 
“WR” Nailer—with Adjustable Attachment—(Use 
"10" 7/16" crown, 5/8”.leg Round Wire Staple). 
Giant Nailer—with Adjustable Attachment —(Use 
“M" 7/16" crown, 15/32" leg — or — “L" 7/16" 
crown, 5/8” leg Flat Wire Staple). 











MARKWELZi MFG. CO., INC. 
Industrial Products Division. 








Other Markwell Products—Catalog on Request 


MITRE CUTTERS * SCREEN WIRE STRETCHERS * SASH BAR & INSULATION TACKERS 
ORDER NOW —FOR IMMEDIATE DELIVERY 


200 Hudson St., New York 13, N. Y. 
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firmly grip the wood cross piece, 
Provision is also made for even 
more positive anchorage to the 
cross piece by means of nails 
through the holes in the tabs ad- 
jacent to the jaws. Legs are 
formed from 14 gauge steel and 
thus are heavy enough not only to 
support considerable weight but 
also to stand rough handling. A 
pair of these legs has been iised 
to support over 1000 pounds. The 
legs are ideal for home workshop 
carpenters, painters and decorators, 
plumbers, etc. They can also be 
used for ping pong tables, displays, 
road barricades, etc. Write Wag- 
ner Manufacturing Company, Box 
AL-51, Cedar Falls, Ia. 






















































YOUR NEW HOME PLANNING QUESTIONS ANSWERED 








"Homes for Living" 


“Homes for Living,” from the 
works of the prominent Long 
Island architect, Samuel Paul, 1s 
planned to encourage the potential 
home buyer to finally take that leap 
and custom-build his own home. 
Picking a site, financing, choosing 
a plan, and obtaining bids, are 
some of the problems that are sim- 
plified, stage by stage. The 96-page 
book contains sketches of homes 
designed for families earning 
$2,500-$3,500; $3,500-$5,000; and 
$5,000-$8,000. Blueprints for the 
homes pictured are also available. 
These are complete in every detail, 
providing the builder or architect 
with all that he needs to compute 
bids and commence work. Special 
features of the book are a chapter 
on building an atomic bomb shelter 
and a section containing furniture 
cut-outs to help prospective build: 
ers plan interiors. The houses 
shown in “Homes for Living” have 
combined all the possible features 
of good planning that are cor 
sistent with economy. Most of the 
houses have been built, lived in and 
praised. Write Architectural Pla! 
Service Inc., Dept. AL, 89-51 164th 
St., Jamaica, N. Y. 
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op Insulating Rocklath Bundles 
os Clip-bundled Insulating Rock- F O R G R E E N L E E Cc Hi S E 7 S 
= lath plaster base is now being 
m4 shipped throughout the country by 
1B the United States Gypsum Com- 
OX 
pany after two years of successful 
testing on the west coast where 
lathers, plasterers, and contractors 
have approved the time and work- 
saving features of this packaging 
innovation. The simple spring clip ; 
fastener, applied at top and bottom FINE-CUTTING, DURABLE HANDSOME, TOUGH 
of the bundle, holds the sheets to- EDGES for long-time, PLASTIC HANDLES 
gether and is easily and quickly accurate performance that withstand the sever- 
removed by slipping a hatchet edge on a wide variety ee hammering. 
or any handy metal pry under the of work. The blade venereal 
1 ee , of every GREENLEE transparent plastic... 
clip. The bundle is simply propped th eounntanenainianes 
Z up, the top clip pried off and the tee icon takin. 
ZB Ft A uv or safe from flash fire. 
Ze sheets lifted out—inside panels ae Special hand-fitting 
ZB first. There are no troublesome high-grade design makes it 
: tapes at the sides to tear off and stecl . . . expertly extra easy to guide 
i no paper scraps to clean up later. formed and and hold blade 
13 Handling of Insulating Rocklath heat treated . . . exactly where 
i bundles is said to be faster, cleaner highly polished. wanted. Just 
bos and easier because of the improved And then carefully the kind of fine tool 
packaging. Write United States inspected for top . making you can always 
ae Gypsum Company, Dept. AL, 300 |. quality throughout. expect from GREENLEE. 
W. Adams St., Chicago 6, III. 
ees 








‘PLASTIC-SEALED When you sell Greenez, you 
FOR PROTECTION 
From factory to your 
customers, this 


the 
song 
|, is 


“9 







can be sure you're selling top 


quality always. Write today for 

























































ntial : ; “A 

leap heavy protective coating © complete information on 

eal shields GREENLEE : 
ome. blades . . . protects Greenze Chisels and these other 
sing them from shipping high-quality tools: Auger Bits, 
are and handling damage, - RB: . . 
sim- seashore and other Expansive Biss, Cor Sits, 
page humid conditions. Gouges, Draw Knives, Turning 
omes pi sarc costly Tools, Spiral Screw Drivers, 

: : te- 

a ps rpated Automatic Push Drills and many 
‘the = keeps your chisel more. Ask for 
able. J Three-Door Chime i... ms new Hand Tool Quick 
eer Here’s a Three-Door chime as full value to the user. Reference File. 
wee up to the minute as tomorrow’s 
ee bews . .. the NuTone K-18 “Re- 
ae peat-A-Tone.” A soft, pleasant, 
—— repeating chord announces callers 
citer Bat the front door; two notes sound 
“ 1d for rear door and one note for TOOLS FOR CRAFTSMEN 
ive B third door. Chime tubes are tuned 
— to perfection, assuring notes that 

7 are mellow and long-lasting, easy 
jt yo to near anywhere in the house. 

i Comes in two finishes—White and | 
yi be chrome or Ivory and brass. Hooks | 
* i up easily to most present doorbell 

re Wirings. Write NuTone, Inc., Dept 

@ At] : , 7 ‘ KED BY LEADING WH 

16400 AL l, Madison and Red Bank —— oe 

| Roads, Cincinnati 27, Ohio. GREENLEE TOOL CO., 2265 TWELFTH ST., ROCKFORD, ILLINOIS 

AN ( 
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Sprinkles a Square Area. 


The “Stampco” Oscillating Lawn 
Sprinkler was introduced last 
spring to apply moisture in such 
a way as to equal nature’s own 
method. Water is expelled through 
the sprinkler’s 15 individual noz- 
zles to produce a graceful fan- 
shaped spray. The sprinkler’s slow 
oscillating action moves the spray 
back and forth over the lawn and 
garden creating wave after wave 
of gentle, earth-penetrating drop- 
lets. The fine spray is ideal for 
watering everything from the most 
delicate of flowers to the hardiest 
of lawns. One of the sprinkler’s 
most important new improvements 
is the new drive mechanism which 
is designed to provide positive 
oscillating action at almost any 
water pressure. Another feature is 
that it waters a square area. This 


allows corner flower beds, hedges 
and shrubs to receive beneficial 
water at the same time the lawn 
is being sprinkled. Advertising 
mats, electros, envelope stuffers, 
banners and display cards are 
available. Write Stamping Prod- 
ucts & Mfg. Co., Dept. AL, 6500 
Mack Ave., Detroit 7, Mich. 


Insecticide Paint 


Insecticide Paint Company 're- 
ports that Kill-Kote will kill insect 
pests, and keep on killing them for 
years, with one application. The 
manufacturer’s decorative insecti- 
cide is a high grade, flat oil-base 
paint designed for interior use. It 
is odorless and may be applied with 
brush or spray. Comes in white 
and six pastel colors. Kill-Kote 
painted surfaces are said to be ab- 
solutely harmless to humans, ani- 
mals and fowl. The product does 
not lose its effectiveness when 
washed with water and any com- 
mon detergent. In fact University 
tests have proved that Kill-Kote is 
even more effective after washing. 
Applied in the home, on the farm, 
in stores, etc., this insecticide paint 
will kill flies, mosquitoes, spiders, 
ants, roaches, bedbugs and other 
pests. For descriptive folder write 
Insecticide Paint Company, Dept. 
AL, 318-20 South Washington St., 
Peoria, Ill. 


For use with asphalt roof shin- 
gles, Johns-Manville has announced 
a new product known as “J-M 
Shingle Tab Cement.” It has been 
specially formulated to be quick- 
setting. The result is a cement that 
immediately produces a tacky ad- 
herence to both the under and over- 
lapping shingle surfaces. Also, it 
cuts off “short” and does not ooze 
out at the shingle butt as the me- 
chanic works. This eliminates any 
danger of smearing the exposed 
roof area. J-M Shingle Tab Ce- 
ment is black in color, comes in 
metal-spouted 1/10 gallon cart- 
ridges packed 24 to the carton. Use 
of a material such as J-M Shingle 
Tab Cement is recommended by the 
Asphalt Roofing Industry Bureau 
and by Insurance Companies. Write 
Johns-Manville, Dept. AL, Box 290, 
New York 16, N. Y. 
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ALL COPPER 
LANTERNS 


Simplify your inventory, 
and ordering with a com- 
plete line of all Copper 
Lanterns and Aluminum 
Lamp Posts from one 


source. 
cos The Newport 
verall Height 24* 
Square 13" 
Ship. Wgt. 14 Ibs. 


-2 The Mayfair 
verall Height 20* 
Square 104" 
Ship. Wg?. 10 Ibs. 


-3 The Hampshire 
verall Height 17* 
Square 9" 
Ship. Wot. 8 Ibs. 


POSTS 
ALP-], (Adjustable), 814 ~ 
feet, Base Dia. 5", Top 
Dia. 4", Ship. Wot. 17 Ibs. 
LP-2, (Adjustable), 814 
eet, Base Dia. 4", Top 
Dia. 3", Ship. Wot. 11 Ibs. 
ALP-3, 8% feet, Base Dia. 
3", Top Dia. 3", Ship. 
Wot. 9 Ibs. 





Send for a catalog and price list 


SinainsBridge 


NEW BRITAIN, CONN. 


ALP-2 


Rust Proof 


Furnished 
with any make 


adapters 
S-1 ne 





Consult Us on Your 4 
D. 0.’s for Value 


Big 
Value 


yA LY 
GRADE 


Maple 


Flooring 


| Permanent 


Maple Flooring 


SRD 
GRADE 


Maple 
Flooring 


Diamond Hard is unsur- 
passed for quality and 
value in Maple Flooring 


INDUSTRIAL FLOORING 
a specialty 


J. W. WELLS LUMBER CO 


MENOMINEE, MICHIGAN 











Use with 





lantern 
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YOU CAN SAVE your ad- 
vertising dollars by using 
eT} “Timber-r-r" cartoons in your 
own newspaper ads. These 
cartoons were prepared 
especially for Lumber Yard 
advertising. Mats of 104 car- 
toons in both | and 2 column 
sizes now ready. Write to 


LIL-AD FEATURES, 


























“Don't you think it's about time we RFD 3, Santa Ana, Colif. 
modernized the bathroom?" 
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pany, Dept. AL, 13928 Miles Ave., its many. unusual uses and proper- 

Cleveland 5, Ohio. ties, 101 Money-Saving Ideas have 

been grouped together in this prac- 

tical handbook. A wide variety of 

useful ideas range from water- 

proofing matches... making a 

superb furniture polish ... to tips 

for better:painting. The book is di- 

vided into~three sections: Uses 

around the home and garden, ideas 

for the farm, and suggestions for 

the sportsman. Pol-mer-ik Boiled 

i “ ff = Linseed Oil is recommended for 

, | x : a all of the 101 Farm and Home uses 

New Plane Guide — tia : except where specifically noted. For 
Anyone who uses a plane, from copy of this practical handbook 
home craftsmen to skilled carpen- For Farm and Home Use write Archer-Daniels-Midland 
ters can now plane a_ perfectly To help the consumer become Company, Dept. AL, Roanoke 


square edge with the new Square- better acquainted with linseed oil, Bldg., Minneapolis 2, Minn. 
Ezy plane guide. Square-Ezy is 


a simple device consisting of a 

clamp with a free-turning cylin- 

drical sleeve which extends below 
over- the base of the plane. The sleeve 
o, it acts as a fence and keeps the plane 
ooze at a perfect right angle to the side 
. me- of the board being planed. Square- 
; any Ezy has a hardwood knob on the 
posed side, for putting sideward and 
» Ce- downward pressure on the plane. 
es in It can be used on the right or left 
cart- side of any plane. A_ uniform 
. Use bevel can be obtained by adjusting 
ingle the angle of the plane’s blade. 
yy the Square-Ezy comes in various sizes 
ureau to fit all planes. It can be used for ee 
W rite glue joints, millwork, cabinet work, va wy 130 UNITS 
< 290, for fitting doors and windows, for po \\\ - To Fit Every Need 

removing saw marks, etc. Write “m 

Bratton Company, Dept. AL, Ed- 

wardsville, Kan. 





Styled for Sales 


a 
Priced for Profits 


* 
Nearly 100 Years 
of "Know How" 


You can't miss with I-XL. 1-XL has the broad line that enables you to meet any 
kitchen need—in new kitchens, in modernizing kitchens. The entire I-XL Deluxe Hard- 
wood line of sectional kitchen units has been redesigned to feature streamlined, dust- 
free flush ends, in keeping with today’s modern style trend. Available in Natural 
Wood Varnish Finish—and duplicated 100°, in ‘“Baked-on” white enamel. 


Look at these sales merits. Completeness. I-XL meets every kitchen need. I-XL is 
sealed against moisture. I-XL construction is unsurpassed. I-XL is made by one of 
the largest manufacturers of kitchen cabinets. I-XL has nearly a century of wood- 
working experience behind it. The I-XL line enables you to sell both standardized 
units and custom-built kitchens. The I-XL line sells on value. 


wenn Sink and Counter Tops. I-X1 recently completed a new sink and counter top 
ae alt es plant. Workmanship is the best. Fairly priced. For the individual unit or one-piece 
Boren Electric Spits overall top counter built to specific requirements. 


Ree Donley’s Benny Frygier is not a Choice of Formica or Linoleum covering. 
r f 


ee ham salesman in any sense, how- Choice of Sink Bowls 
104 car- ever much the picture may suggest \ 

column it. At the Cleveland Home and ee as | Send for the I-XL folder. See for yourself the powerful sales 
te to Flower Show, he expounded the cS Ys and customer appeal of the I-XL line. Let us tell you how you 
JRES merits of a battery of Electric - \- ee can get more kitchen profits with 1-XL—the perfect kitchen sales 
; Spits, mounted on various barbecue FN | opportennty. 

units. The Electric Spit operates ”. aes Write Today For Our Folder. 

a either above a char- Ff wl Lae 

coal flame, as with the No. 20 y = 

Range, Barbecart or Charcoal ee «| THE I-XL FURNITURE CO., INC. 
Stove, or in front of an open fire. Dept. 51-A 
Write The Donley Brothers Com- 


(STesjalclapeelatettelate) 
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For Screen and Storm Doors | 


These ornamental door scrolls, 
known as Scroll-etts, add charm to 
a plain door and often create sales 
for new doors. The material is 
lightweight, never-rusting cast 
aluminum. Castings are offset in 
the back to assure proper fittings 
on the doors. 'Mounting holes are 
countersunk to accommodate spe- 
cial aluminum screws included with 
each set. Scroll-etts are finished in 
gleaming white enamel or satin 
polished aluminum. For natural 
wood stained doors, a varnish stain 
can be used rubbed down, giving 


a bronze tone finish. Several pat- 
terns are available. Outstanding 
for its simplicity is the Wisteria 
leaf motif used in diagonal corners. 
This is Model SA 112 which comes 
two to the set. Scroll-etts are in- 
dividually wrapped and packed in 
cartons, complete with screws, 
ready for easy installation. Catalog 
folder No. 552-A illustrates the 
line. Write Beaux Art Crafts, 
Dept. AL, 2015 Brookfield Rd., 
Pittsburgh 16, Pa. 


Dexter Key-in-Knobs 


Dexter Key-in-Knob Sets coming 
off the production line look like 
soldiers in uniform with this new 
cellophane band applied to each 
knob. It is at this point of produc- 
tion that each set receives final in- 
spection before packing and ship- 
ment. The functional purpose of 








Chicago 2, Ill. 





For Sale 


MODERN ELECTRIC SAWMILL WITH TIMBER 


Capacity 75M feet per 8-hour shift, complete with modern 
planer, dry kilns, remanufacturing plant, sheds, etc. on R.R. 
siding. 80-100 million feet timber supply, 40°/, Ponderosa 
and Sugar Pine, balance Douglas Fir. Strategic Oregon Rail 
location. Principals only. Further information on application. 
Address Box M-20, American Lumberman, 139 No. Clark St., 








these colorful bands is to protect 
the knobs from possible damage :if- 
ter the set is installed and before 
the home is occupied. The baked, 
clear enamel over the jewelers {in- 
ish of the Dexter Lockset is in- 
soluble in any paint or lacquer sol- 
vents. It is not even soluble in 
ether. But since paint and cements 
will adhere to most any surface, 
the’ lustrous finish, unless _pro- 
tected, might become covered or 
marred. Equally important is the 
merchandising value of the cello- 
phane bands, as they carry the in- 
formation that “Dexter Locks” are 
“Lifetime Warranted.” The home- 
Owner removes these bands by 
pealing them off—like pealing an 
orange. Write Dexter Lock Com- 
pany, Dept. AL, Subsidiary, Na- 
tional Brass Company, Grand Rap- 
ids, Mich. 


Bildrok Wall ~— 


Made from a perlite aggregate 
with Portland cement as a binder, 
Bildrok wall panels are now manu- 


factured in a wide variety of 
shapes, sizes and designs for resi- 
dential and commercial use. The 
panels are fireproof, rotproof and 
termite proof. Like wood, they can 
be cut, sawed, nailed or drilled. 
The workmen shown in photo are 
setting and leveling Bildrok corner 
panels. According to Bildrok offi- 
cials, the company’s wall panels 
have been received with full ac- 
ceptance by home owners and home 
builders alike. They say the sym- 
metrical lines, flexibility in design, 
and low maintenance cost of Bildrok 
walls has appealed to home owners, 
while builders and suppliers have 
appreciated the ease and speed of 
wall erection. Basic components of 
the panels are not critical mate 
rials. Their insulating qualities 
result in fuel savings and paint is 
said to adhere to Bildrok at least 
three times as long as it does to 
wood. Write American Bildrok 
Co., Dept. AL, 2001 W. Pershing 
Road, Chicago, II. 
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NAMES IN THE NEWS 


Georgia-Pacific Plywood Opens Pittsburgh Warehouse 


Georgia-Pacific Plywood Company’s 
newest warehouse in its coast-to-coast 
wholesale distributing chain is this 
blockwide, four-story building at 
33rd St. and Liberty Av., Pittsburgh. 
It was formerly the warehouse of 
Commercial Sash and Door Company 
and became Georgia-Pacifie’s Pitts- 
burgh base under terms of an option, 
executed March 30, in which Georgia- 
Pacific received 100 percent of the 
stock of the 50-year-old firm. 

Georgia-Pacific is using the ware- 
house for the wholesale distribution 








of plywood, GPX, sash and doors, 
moldings, stock millwork Celotex 
products, insulation and paint and 
glass and as a depot for delivery to 
Northern West Virginia, Eastern 
Ohio, Western Pennsylvania as well 
as the immediate Pittsburgh area. 
Other Georgia-Pacific warehouses are 
located in Birmingham, Ala.; Boston, 
Chicago, Columbia, S. C.; Louisville, 
Memphis, Nashville, Philadelphia, 
Port Newark, N. J.; Orlando, Raleigh, 
Richmond and Savannah. 





First Lumite Screen 
Shipment for Navy 


First freight-car shipment of Lu- 
mite insect screening, produced at the 
Buford plant of the Chicopee Manu- 
facturing Corporation of Georgia, for 
the U. S. Navy since World War II, 
ls inspected by, left to right, Harry 
H. Purvis, of Cornelia, viee-president 
of Chicopee’s Lumite Division; J. L. 
Hall, plant manager at Buford, and 
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Lt. Cmdr. T. H. Rentz and Lt. John 


_ Renfroe, of the U. S. Naval Air Sta- 


tion at Chamblee, Georgia. 

The contract calls for the company 
to deliver several million square feet 
of the plastic-type screen, which the 
Navy expects to use on “mosquito 
bars,” and possibly on tents of Ma- 
rines fighting in Korea. 


Burdock Lumber Sold 
to New Corporation 


Effective April 1, 1951 the Burdock 
Lumber Company at Oskaloosa, Iowa, 
was sold to a new corporation to be 
known as the Burdock Lumber Com- 
pany, Inc. The incorporators were R. 
V. Porter, C. R. Glattly and Paul J. 
Mathew all of Oskaloosa. The prin- 
cipal place of business of the new cor- 
poration will be Oskaloosa, Iowa. 

George E. Burdock will continue to 
have an interest in the Burdock Lum- 
ber Company of Brighton, Iowa. 
Other than that, his plans for the 
immediate future are indefinite. 

Leonard E. Barber, who has man- 
aged the Thrift-Way Lumber Com- 
pany in Oskaloosa for the past six 
years, will act as manager for the 
Burdock Lumber Company Ince. yard. 
The merchandise at the Thrift-Way 
Lumber Company will soon be moved 
to the Burdock Lumber Company, 
Inc. 


Pryor, Okla. Site for New 
Certain-teed Paper Mill 


Construction of a paper mill at 
Pryor, Okla. has been announced by 
Certain-teed Products Corporation, 
building materials manufacturer with 
general offices located at Ardmore, 
Pa. The new mill will be built for and 
operated by the Coronado Mfg. Com- 
pany, a wholly-owned subsidiary of 
Certain-teed. It will produce papers 
used in the manufacture of Certain- 
teed’s gypsum sheathing, lath and 
wallboard, and is scheduled to begin 
operation in January 1952. 

In announcing the new mill, com- 
pany officials pointed out that while 
it is a step toward a more integrated 
operation, recent additions and ex- 
pansion at its gypsum board plants 
have greatly increased production ca- 
pacity and resulted in a greater de- 
mand for paper. The new mill will 
supply only a portion of Certain- 
teed’s total paper requirements. 

The mill is being built on a 30- 
acre site and will provide 100,000 
square feet of floor space. Daily ca- 
pacity will be 100 tons of paper. The 
plant will employ about 150. 

Certain-teed Products Corporation 
operates six gypsum mines. and 
plants, eight roofing plants, an acous- 
tical tile and fibre board plant in the 
United States, and a Canadian plant 
producing newsprint, boxboard, fiber 
board and paper. 


Western Plywood Expanding 


New Plywood Plant 

Western Plywood (Cariboo) Ltd. is 
starting immediately on further ex- 
pansion to its new plywood plant 
which opened at Quesnel, B. C., a few 
months ago. A new building is being 
erected to house a second lathe. Other 
impending developments at the plant 
are installation of a plywood press 
and construction of an office building. 
The Quesnel firm is a subsidiary of 
Western Plywood Co. Ltd., 900 East 
Kent St., Vancouver. 

The company is also starting con- 
struction on a 35-foot square frame 
extension to its present office building 
at Vancouver. The work will cost ap- 
proximately $20,000. 


Panelyte Warehouse . 
Opened in Chicago 


New warehouse and office facilities, 
and door-to-door trucking service 
have been established at 3431 North 
Knox Ave., Chicago, IIll., by the Pan- 
elyte Division of St. Regis Paper 
Company. These facilities will stock 
complete inventories of Decorative 
Panelyte and industrial grades for the 
convenience of midwestern distribu- 
tors and customers. 

The facilities provide 15,000 square 
feet of storage space, interlaced with 
modern roller conveyor systems to 
speed handling of Panelyte materials. 
The warehouse comprises two adja- 
cent buildings, separated by off-the- 
street truck loading docks. The build- 
ings are so situated to provide un- 
congested movement of trucks to and 
from the docks. Panelyte trucking 
service also has been established for 
Chicago and Cook County. 

Norman J. McCurdie, Chicago man- 
ager for Panelyte, points out that the 
new Knox Avenue facilities bring the 
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entire Panelyte operation in Chicago 
—warehousing and offices—into one 
central location for the convenience 
of customers, to expedite receiving 
and handling of shipments and enable 
the division to stock complete inven- 
tories of the many Panelyte grades. 

To handle the increased volume of 
all its decorative lines, Panelyte has 
established a nationwide system of 
exclusive distributors for Decorative 
Panelyte, the material. best known in 
its application on kitchen,, cabinet 
work surfaces, sink tops and dinette 
table tops. More recently it has come 
into prominent usage as walls in 
kitchens, baths, and showers in homes 
and apartments. . 


DeWalt Presented ECA 
Cooperation Certificate- 


American Machine and Foundry 
Company subsidiary DeWalt; -Inc., 
manufacturers of high speed radial 
arm saws, was presented an ECA 
Certificate of Cooperation in New 
York, April 19. 

Acting on behalf of the ECA, New 
York City’s Mayor Vincent Impellit- 
teri made the certificate awards to 
several firms for their aid in the 
Marshall Plan Technical Assistance 
Program. The certificates were an ex- 
pression of appreciation from ECA 
for “sharing your technical knowledge 
with visiting foreign groups, thereby 
contributing directly to the economic 
recovery of Western Europe and its 
defense potential for the future.” 

Matthew S. Stolarz, supervisor of 
DeWalt’s foreign sales, represented 
DeWalt at the ceremonies. 


i 
i 
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New Home Office of the Louisville Cement Company 


This is the Louisville Cement Com- 
pany’s new half-million dollar home 
office in downtown Louisville. Of can- 
tilever design with reinforced con- 
crete columns, the building has 
concrete block walls with brick fac- 
ing, recessed fluorescent lighting, 
acoustical ceilings, automatic, year- 


‘round air-conditioning, and many 
other modern features. 

The new office building is the 
Louisville Cement Company’s third 
home since its founding in 1930. The 
company is widely known for its 
Brixment masonry cement and for 
its Speed line of Portland and other 
cements. 








PONDEROSA PINE 


High Altitude, Soft Textured Growth 


| Manufacturer and Distributor 


PAUL BUNYAN LUMBER CO. 


SUSANVILLE 


CALIFORNIA 








Mills: DIBOLL & PINELAND, TEXAS 








OUT STOCKS WITH OUR MIXED CAR ASSORTMENT 


You've come to the right place if you’re’in the 

* market for Southern Pine yard and shed stock 

mixed with the other items at the right. Southern Pine Lumber 

Company has been delivering the best of satisfaction to buy- 
ers for over sixty years—try us on YOUR next order. 


Dependable shippers since 1890 — and for years to come. 


SOUTHERN PINE LUMBER COMPANY 


and for years to come. 


f shippers since 1890 —- 








Sales Office: TEXARKANA, JU. S. A. 
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... from BETTER MILLS 
MANUFACTURERS ¢ WHOLESALERS 


PONDEROSA PINE 
DOUGLAS FIR SPRUCE 
YELLOW PINE 
BAND MILLS KILNS PLANING MILLS 


OREGON 


NORTH CAROLINA VIRGINIA 


J. HERBERT 
Co., INC. 


30 CHURCH ST., NEW YORK 8, N. Y. 
Phone WOrth 4-6363 











| 
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"Worthwhile" for the Dealer 


Whatever the face material of an 

outdoor fireplace, it means a sale of 

back-up and (usually) foundation ma- 

terial, cement, fire brick—as well as 

substantial, quick moving Donley fire- 

place units and accessories. The dealer 

who handles face brick should by all 

DONLEY | means install a demonstration barbe- 
Citslonr Fresioves | cue on his premises. Beyond that let 


| pamphlet, Donley Outdoor Fireplaces, 





ok ve daccu vii him rely on distribution of 24 page 


with pictures, designs, explanations. 


THE DONLEY BROTHERS CO. 
13928 Miles Avenue Cleveland 5, Ohio 














It is the kind of flooring that 
will build repeat business for 
you with carpenters and con- 
tractors. Well manufactured, 
precisely graded in accord- 
ance with NOFMA grading 
rules, carefully bundled. 


Prompt shipment of most 
sizes and grades. 


Send us your inquiries. 


THE OZARK OAK FLOORING CO. 


BISMARCK, 


MISSOURI 
Buiptnc Propucts MERCHANDISER 


H. G. Dowson e A. W. Lingaas 


ROGUE LUMBER SALES CO. 


P. O. Box 707, Medford, Oregon 
Phone: Central Point, Oregon 1091 


NEW FACILITIES 


Complete new re-manufacturing plant of our sub- 
sidiary, Southern Oregon Planing Mill Co., Inc. is 
now in operation. New re-sawing facilities, new 
planing mill, new dry kilns, new shed storage space. 
Shipping over 5,000,000 feet of 

Ponderosa Pine, Sugar Pine, 

Douglas Fir and White Fir per 

month. 

















Exclusive Sales Agents for 


Southern Oregon Planing Mill Co., Inc. 
and 
Jackson Creek Lumber Company, Inc. 


Standard Yard Items 
Reputable Sales Representation Throughout the Nation 








79 

















BRAUND 


meets the demand for 


SUPERIOR 
QUALITY 


BIRCH 


Carload 


BIRCH 


PLYWOOD 


Stock Panels 


Grades A-A, A-1, A-2, A-3, 
1-1, 1-2, 1-3, 2-2, 2-3, 3-3. 
All thicknesses: 1/3" to 3/4”. 
Complete stock sizes. 


BIRCH 
DOOR PANELS 


Grades available: 
A-3, 1-3, 2-3, 3-3, in 
i,” and 3/16”. All 
panels are 3-ply. 


All Birch plywood meets 
Bureau of Standards spec- 
ifications. 


BIRCH VENEER 


Rotary and Sliced Cut. 
Standard Thicknesses. 
Faces, Backs, Cross Band- 
ing & No. 1 Sheet Stock. 


L.C.L. 
SHIPMENTS 


now available from our 


new 
DETROIT 
WAREHOUSE 


including 


DOOR PANELS 
birch and gum 14 & 3/16 


STOCK PANELS 


birch and gum all sizes 


SHEATHING 


fir and gum all sizes 


Specify your Requirements 


W. R. BRAUND 
COMPANY 
Suite 214, Dept. CD 
Wabeek Building 
BIRMINGHAM, MICH. 
Talephone—Midwest 4-3450-51-52-53 


Birmingham TWX 500 
Detroit Warehouse—Tel. TY 4-4095 
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Black & Decker Mfg. Co. Breaks Ground for Branch Plant 


Alonzo G. Decker, cofounder, and 
the new president of The Black & 
Decker Mfg. Co., Towson, Md. re- 
cently broke ground for a new 100,000 
sq. ft. branch plant at Hampstead, 
Md. Community leaders of Hamp- 
stead joined Black & Decker officials 
at the ground breaking ceremonies. 

Grading operations began immedi- 
ately afterward in preparation for the 
erection of the branch plant. A con- 
tract has been awarded to The Austin 
Company of Cleveland, Ohio for the 


new facility. The Hampstead plant 
will give Black & Decker, world’s 
largest portable electric tool manufac- 
turer, much needed facilities in addi- 
tion to the main plant at Towson. 

It is planned that the new plant will 
be in operation by the early spring of 
1952 manufacturing “Black & Deck- 
er,” “Van Dorn” and “Home-Utility” 
Electric Tools. Between 300 and 400 
people will be employed at Hamp- 
stead. 





Keystone Film Wins 
Gold Medal Award 


“The Shadow of a Pioneer’ was 
awarded fourth place honors in the 
Motion Picture category of the an- 
nual Freedoms Foundation awards. 
The gold medal presentation was 
made to the Keystone Steel & Wire 
Company, Peoria, IIl., the film’s spon- 
sor, by General Omar Bradley at the 
Freedoms Foundation 1951 National 
Freedoms Award ceremonies in Valley 
Forge, Pa. on February 22. 

The film runs 22 minutes, is a 16mm 
black and white sound story of one 
American enterprise at work—and of 
the people whose faith, determination 
and diligence made it grow and keep 
growing. Included in the film are 
scenes of steel and wire making proc- 
esses through open hearth furnaces, 
rolling mills, wire drawing and fabri- 
cating to produce wire for farms, 
homes and industry. 

For showing to civic groups, social 
clubs, labor, fraternal and business 
organizations, the film is available 
free except for transportation costs 
from the Public Relations Depart- 
ment, Keystone Steel & Wire Com- 
pany, Peoria 7, Ill. 


Combination Range- 
Refrigerator in Model Home 


One of the most interesting new 
home conveniences to be featured in 
Holiday House, Holiday magazine’s 
model home at Quogue, Long Island, 
is the combination range-refrigerator 
manufactured by General Air Condi- 
tioning Corporation, 4542 E. Dunham 
St., Los Angeles, 23, Calif. 

George Nelson, architectural con- 
sultant of Holiday, built into the proj- 
ect a unique Garden Room, which is 
apart from the main house and de- 
signed for year round recreation and 
entertaining. It is in this room that 


the attractive combination unit, the 
General Chef, provides range and re- 
frigerator. In addition, there is a bar, 
small sink, and handsome brazier for 
barbecuing. 








YOUR DOOR MEANS... 


Q) More profits for you 


Q More service to 
yout customers | = | 


Omore sales 


Cun woney 
we me 


Oe caesar 
Ams cman, ! 
Te sty om 





Let Ha tell you more about 
it and send you a copy of... ‘ 
THE ABC'S OF MAKING MONEY 


ALLIED BUILDING 
CREDITS, INC. 


WEAD OFFICE: 3109 WILSHIRE BLVD. + LOS ANGELES 


NATIONWIDE SERVICE 
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International Harvester 


Building Denver Warehouse 


International Harvester has _ an- 
nounced the letting of most of the 
major contracts for the construction 
of a new building which will house a 
service parts depot and a general 
sales district office and warehouse in 
Denver. The announcement was made 
locally by C. P. Wells and M. W. 
Jones, Harvester’s general sales and 
motor truck sales district managers 
in Denver. 

Construction work on the building, 
located at 46th and Colorado Boule- 
vard, will start immediately. The com- 
pletion date will depend upon the 
availability of building materials but 
it is hoped that the building will be 
completed in the latter months of 
1952. 
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ac- | Potlatch Buys II 

idi- § White River Yards 

; Potlatch Yards of Spokane recently 

vill announced the purchase of 11 retail 

ot lumber yards in central and western 

ck- Washington from the White River 

ty” Lumber Co. 

400 Tom W. Gamble, vice-president and 

mp- general manager for Potlatch, said 
the yards are in Auburn, Sumner, 
Puyallup, Enumclaw, Silverdale, Port 
Orchard, Gig Harbor, Moxee, Naches, 

the Selah and Mabton. No changes in 

re- personnel will be made he added. 

bar, 

for 








California Redwood Assn. 
Certifies Union Lumber Acreage 


Union Lumber Company, Fort 
Bragg, Calif., held the dedication of 
65,331 acres of its timber holdings, 
forming two tree farms—one on the 
Noyo River, and the second on Big 
River—on May 19. The two areas lie 
to the east and southeast with respect 
to Fort Bragg, and will be known as 
the C. R. Johnson Tree Farms, living 
memorials to the founder of the com- 
pany. 

The formal ceremony marked the 
dedication of the largest acreage to 
be certified as tree farms in the red- 
wood region, and one of the biggest 
in the entire country this year. The 











ee — 
dedication ceremony was under the 
direction of the California Redwood 
” Association, certifying authority for 





tree farms in the redwood region. 
Assisting both Union Lumber Com- 
pany as host, and the California Red- 
wood Association as sponsor, was 
Redwood Circle No. 1 of Mendocino 
County, local unit of the Redwood 
Region Conservation Council. 











Pacific Mutual Door Company 
Completes New Warehouse 


Pacific Mutual Door Company, Ta- 
coma, Wash., has completed its new 
warehouse in Elizabeth, N. J. in the 
heart of one of the largest and most 
concentrated industrial areas in the 
east. With 50,000 ft. of floor space, 
a covered railroad, depressed siding 
truck loading docks, driveways into 
the warehouse and truck rail siding, 
this new warehouse will incorporate 
all of the important features of mod- 
ern construction and efficiency plan- 
hed to improve Pamudo service. 











eves 






































Burupr NG Propucts MERCHANDISER 


No matter what your cus- 
tomer’s wood scraper require- 
ment may be, you will find it 
in the FLETCHER line. If it’s 
size, they range from the little 
one inch scraper to the 21/,” 
scraper which will take a 3” 
blade. If it’s price, they range 
from the inexpensive wood 
handle tool to the deluxe all- 
metal scraper. 


The instantaneous blade 
changing mechanism in the 
No. 250 and No. 300 is a feature 
appreciated by every user. 
Sell satisfaction with every 
wood scraper... Sell the 
FLETCHER. 


EXTRA BLADES 
INCREASE SALES 


Stock extra blades in the 
handy blade book package. 
They will keep your customers 
coming back to your store and 
help you sell other merchan- 
dise. These blade books are 
easy to stock, easy to display 
and easy to sell. 





‘ 


THE FLETCHER- TERRY COMPANY 


510 SOUTH STREET @ FORESTVILLE, CONN., U.S.A. 











Those mounted against buildings car- 
ry the bomb shape on a 12” x 21” 
rectangle of the Tempered Presdwood, 
with the background area in white, 
the bomb in red and the lettering in 
white. 


Urzetta is Lumber Salesman 

Sam Urzetta, national amateur golf 
champion, has accepted a position as 
salesman for Forest Lumber Co. and 
Diebold Lumber Co., Pittsburgh, A. J. 
Diebold, Jr., president of the two 
firms, announced. He will cover north- 
ern New York state for his new em- 
ployers, who are national lumber 
wholesalers. 


National Assn. of Commission 
Lumber Salesmen 


G. R. Gloor, Secy.-Mgr. of the Na- 


with the regular order of business and 
adjourn at 12:00 noon for luncheon. 
Meeting will reconvene in the Rain- 
bow Room at 1:30 P.M. when there 
will be a wide open discussion of 
NACLS and commission men’s prob- 
lems. A Cocktail Party will ay held 
from 5:00 to 6:00 P.M., and the Pres- 
ident’s Banquet will be at 7:00 P.M. 


Kitchens Named Executive 
Secretary for Forestry Assn. 


The Louisiana Forestry Associa- 
tion’s Executive Committee at a meet- 
ing in Alexandria appointed James 
H. Kitchens, Jr. as Executive Secre- 
tary, it was announced by Charles H. 
Jeter, President. Mr. Kitchens has 
been serving in a temporary capacity 
as Acting Executive Secretary for the 
Association since the sudden death of 














tional Association of Commission John B. Ferran in Alexandria on p 

Made of Tempered Presdwood Lumber Salesmen announces that the March 21. He has been employed by 
; : ; way hotel reservations are being made the Louisiana Forestry Commission P 

The new air-raid shelter sign hung at Hotel Carter, Cleveland, Ohio for since 1940 as Assistant State Fores- 
outside the Chicago (Ill.) city hall is May 24-25-26, the annual meeting of ter and Chief of the Information & L 
inspected by Harry F. Chaddick, dep- the association is going to be the Education Branch. - 
uty director of transportation, traffic largest attended Annual they have In making the announcement, Mr. F 
and engineering services for the city’s ever had. Jeter said, “The Association is in- D 
civilian defense corps. Similar signs Registrations will be accepted deed fortunate in being able to obtain N 

appear outside 60 other buildings in Wednesday night the 23rd from 7:00 a man with such an outstanding back- 
the Chicago loop. ; to 9:00 P.M., and Thursday the 24th ground of qualifications and experi- m 

Two styles of exterior markers are from 9:30 to 10:00 A.M., and also Fri- ence possessed by Kitchens. He is 

used. Each is made of small pieces day morning. The regular meeting not only a native son of the state and 

of Masonite 4%” Tempered Presdwood, will convene promptly at 10:00 A.M. a graduate forester, but he has had 
on which the dark red background, on Thursday in the Rainbow Room, nearly 14 years of wide experience in I 
white lettering and directional arrows and the address of welcome will be the field of public relations.” A 
are silk-screened. Markers bolted to rendered by A. L. Schuenaman, presi- Mr. Kitchens guided the rapid de- = 
light posts are in the shape of a bomb, dent of the Cleveland Lumber Club, velopment of the Forestry Commis- SA 
point down, and measure 9” x 18”. after which the meeting will proceed sion’s education program which has S 
HERE'S THE ANSWER — ONE MACHINE — T 
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A WILSON for All these operations 

@ Cross Cutting @ Rabbeting @ Shaping Lur 


ie 
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@ Compound Mitering 
@ Ripping 


Manufactured by 
MEDIA MACHINE WORKS, 


MEDIA, PENNSYLVANIA, U.S.A. 


@ Ploughing 
* Ponisi 


@ Fluting 
And Many More 





2, 3, 5 and 7'/72 HP 





Models Available 


INC. 


Established 1922 
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HIGH SPEED 
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BAN, Nae 
thern Hardwoods 
PORTLAND 5, OREGON Southern Hardwoo 


a Ns West Coast 
Telephone: Atwater 9355 Lam ” Woods 


Miss! ALA IGA \s can ~. 
a will pay you to investigate the top quaiity 


“lumber products and service offered by W. T. Fergu- 
son Lbr. Co. You can’t beat Ferguson for value. 


D. M. McCuintock LumBer Co. 


nan Southern Pine 
Terminal Sales Building, 








Douglas Fir @® Red Cedar 
Sitka Spruce & Hemlock Lumber 
Shingles 


LA 





y, Call, Wire or Write Ferguson today for your lumber 
“dneeds. 


Ww. T. FERGUSON -umeeR-co, 


St. Louis, Missouri. ~ Phone — Chestnut 8646 








Exclusive Mill Agents 











Buu. 
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Extra Sates Dollars for You! 
Sell PHILIPPINE MAHOGANY 


> ee 
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Low cost HARDWOOD known for Beauty and Cuality 


AETNA'S large warehouse stocks of 6 Philippine Mahogany 
roducts provide materials to build a complete room job. 
PLYWOOD—Rotary Cut or Striped—Light Lauan or Dark 
Tanguile @ '/,"' for paneling, 34"' for cabinets and furniture. 
LUMBER TRIM—3%4 and 5/4, S2S, S4S 
LUMBER PANELING—Tropicwall, 34'' random widths. 
FLOORING—Apitong type, | x 3, tongue and grooved. 
DOORS—House type, 13", 134" hollow and solid core. 
MOULDINGS—?24 types: Casings, Bases, Cove, Round, Stop, 
Batten, etc. 


Write for prices and free folder, “‘Baylaun Philippine Mahogany, 
Low Cost Hardwood.” 


AETNA PLYWOOD & VENEER CO. 


1732 N. Elston Ave. Chicago 22, Ill. 
ARmitage 6-7100 Teletype: CG305 
BRANCH WAREHOUSES: Grand _ Rapids, Indianapolis, Rockford 
SALES OFFICES: Detroit; Minneapolis; Springfield, IIl.; Milwaukee and 
Green Bay, Wis.; Richmond, Va.; Marion and West Lafayette, Ind. 
SEE PHONE BOOK 
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Mount Vernon Brand is unex- 
celled for quality — precision 
manufactured from select South- 


ern Hardwood stock in our own 
modern flooring plant. 


OAK 
* 


BEECH 
* 


PECAN 























Also kiln dried 
hardwoods. Mod- 
ern kiln drying and 
planing mill facili- 
ties. 
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Mobile River Saw Mill Co., inc. 


MT. VERNON, ALABAMA 























The Job at Hand... 


Lumber To Back Up Our Fighting Men Is 
The First Order Of Business At Our Mills 


Much of our current production is mov- 
ing out on Government requisitions. 


Until our United Nations job is finished 
we will divide the balance of our pro- 
duction among our regular customers 
who are doing essential civilian work. 







THERE IS NO LET DOWN IN 
OUR QUALITY-PRECISION 
MANUFACTURE AND KILN 
DRYING 


) The Ralph L. 


tif 
f ’ 
b's, 


Lumber Company 


Mills: Anderson and Canby, California 
Sales Office: Anderson, California 


BuipinGc Propucts MERCHANDISER 
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THOMASON 
FLUSH DOOR 


(ALL-WOOD THROUGHOUT). | 


if you are a building material dealer, it will be 
definitely to your advantage to investigate the 
sales possibilities of the THOMASON Flush Door 
in your territory. 


WRITE TODAY FOR NAME OF 
YOUR NEAREST DISTRIBUTOR 


Sold Only Through Distributors 


THOMASON 


PLYWOOD: CORPORATION 


FAYETTEVILLE «© NORTH CAROLINA 

































SUPERCED 
—— 


NOWTLA. 


RED CEDAR CLOSET LINING 


NATIONALLY ADVERTISED 


Brown’s SUPERCEDAR is nation- 
ally advertised in House and 
Garden, House Beautiful 
and Small Homes Guide 

Cedar closets help sell 
homes—help rent 
apartments 


ALL WIDTHS 
40' TO PKG. 


PACKAGED { 
SEALED 


Brown's sealed pack- 

age protects the aroma 

and makes it easy to stock 

and sell at a good profit. 

Ready for use—dressed, tongue 

and grooved and end matched. 

Write for builders folder and 
consumer booklet. 


Product of 


GEO. C. BROWN & CO., Inc. 
GREENSBORO, N. C. Established 1896 


Largest Manufacturers of 
Aromatic Red Cedar in the world 


Manufacturers of 


RED CEDAR 
SIDING 


SHINGLES 


The brand to rely on for quality. 


Distributed through the whole- 
sale trade exclusively. 


Thurston-Flavelle Ltd. 


Port Moody, B. C., Canada 











played a prominent role among south- 
ern state forestry circles. He is cur- 
rently Chairman of the Southern 
I & E Chiefs, Chairman of the Gulf 
States Section, Society of American 
Foresters; and Chairman of the Pub- 
lic Relations Division, SAF. 


Forestry in North America 


Bernhard Eduard Fernow—A Story 
of North American Forestry by An- 
drew Denny Rodgers, is the fascinat- 
ing biography of this country’s first 
professional forester. When Fernow 
arrived from Germany, a forester was 
thought of as a kind of Robin Hood. 
Today there are 18,000,000 acres of 
reservations in the United States and 
Canada. The life of Fernow, told in 
detail in this book, mirrors that great 
period of early development in Ameri- 
can forestry from 1876 to 1923. 

Bernhard Fernow was an organizer 
of the forestry movement, a prac- 
ticing forester at Slatesdale, Pa., first 
chief of the U. S. Forest Service, dean 
of the first professional forestry school 
in America at Cornell, editor of For- 
estry Quarterly, dean of the faculty of 
forestry at the University of Toronto, 
and president of the Society of Ameri- 
can Foresters and the Canadian So- 
ciety of Forest Engineers. His career 
as presented by Mr. Rodgers is based 
on unpublished papers and voluminous 
records in contemporary forestry jour- 
nals. For information write the 
Princeton University Press, Prince- 
ton, N. J. 


Roland Heads Fry-Fulton 
Lumber Company 


James A. Roland, at one time office 
boy for the Fry-Fulton Lumber Com- 
pany, St. Louis, Mo., was recently 
elected president of the company. Mr. 
Roland was hired as an office boy, 45 
years ago, by the Charles F. Leuhr- 
mann Hardwood Lumber Company. 
He went into the accounting depart- 
ment and was traffic manager when 
the Fry-Fulton Company was organ- 
ized in 1928 to take over the old com- 
pany. At that time Mr. Roland was 
named secretary and city salesman 
for the successor firm. In 1949 he 
was advanced to vice-president. In 
1946 he was named general manager. 
At the age of 59, he achieved the 
presidency. Mr. Roland is reported 
to have been hand-picked by Thomas 
W. Fry, 82-year-old founder and 
president of the Fry-Fulton company 
who was made chairman of the board. 


Fremont Elects New Officers 


The Fremont (Ohio) Rubber Com- 
pany announced that Robert P. John- 
son relinquished his ‘position as presi- 
dent to Arthur O. Dittman, formerly 
secretary of the corporation at the 
annual stockholders meeting. Mr. 
Johnson will retain his posts as chair- 
man of the board and treasurer. 

Wallace C. Gilbertson, director of 
sales, and Harlan L. Lea, production 
manager, were elected to vice-presi- 
dencies. Mr. Gilbertson, formerly with 
Household Distributors, Inc., Char- 
lotte, N. C., will be vice-president in 
charge of sales; Mr. Lea, associated 
with the company since 1945, will be 
vice-president in charge of production. 





COMPLETING 50 YEARS of con- 
tinuous service with Long-Bell Lumber 
Company by George S. Hays and L. L. 
Chipman was the occasion for ihe 
above photograph. S. M. Morris, Long- 
Bell director with 55 years, congratu- 
lates Hays who received his 50 year 
award at a dinner in Longview, Wash., 
recently. J. H. Kenesson, general 
manager of the Longview division with 
53 years, congratulates L. L. Chipman 
who received his 50 year award along 
with Hays. 


208 Years with Long-Bell 


Fifty year service awards of The 
Long-Bell Lumber Company were pre- 
sented to L. L. Chipman and George 
S. Hays recently at.sa banquet in their 
honor at the Hotel Monticello in Long- 
view, Wash. Chipman is a director of 
the company and a member of its 
advisory committee. Hays is general 
manager of Long-Bell’s Vaughn divi- 
sion near Eugene, Ore. 

J. M. White, Long-Bell president, 
presented each of the veteran lum- 
bermen with the 50-year lapel pin, 
a tribute from the Long-Bell board of 
directors, and a watch engraved with 
the service dates. Only 12 of the 50- 
year awards have been presented in 
Long-Bell’s 75 years of growth and 
seven of the recipients are living. 

Present at the awarding of the 
50-year awards to Chipman and Hays 
were S. M. Morris, Long-Bell director 
who will complete 55 years with the 
company in August, and J. H. Kenes- 
son, general manager of the Longview 
division, who also completes his 53rd 
year in August. A. L. Sweet, Kansas 
City, Mo., and Walter Sailors and 
John F. Williamson, both of DeRidder, 
La., are other Long-Bell 50-year men. 


Four Boise-Payette 
Officials Retire 


The Boise-Payette Lumber Com- 
pany, Boise, Ida., recently held a re- 
tirement dinner at the Owyhee Hotel 
for four retiring company officials, it 
is reported by C. W. Gamble, execu- 
tive vice-president. The company of- 
ficials retired were: John S. Hanson, 
office manager, retail division; (arl 
Lystead, superintendent of the m- 
mett mill; F. Warren Hewett, sales 
manager, manufacturing division, and 
George Bacheller, purchasing avent, 
manufacturing division. Mr. Gamble 
said the four men represent a total 
of 141 years service with the com- 
pany. Most of them have been with 
the company since its incorporation 10 
1913, he added. 

The banquet, which was followed 
with musical and vaudeville entertaln- 
ment, was attended by employes al 
officers of Boise Payette’s genera 
office in Boise and personnel of the 
company mill at Emmett. 
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Floor for the years to come ... with Northern Hard Maple! 


For 1951 modernization work—industrial plants—defense 
and low-cost housing—residences—schools—military con- 
struction. MFMA grades for every purpose: First Grade for 
“high style’”—Second, utility and appearance—Third, utmost 
value with economy ...or Combination Grades, Second- 
and-Better, Third-and-Better. MFMA Grading Rules, tech- 
nical data, FREE. Write: MAPLE FLOORING MANUFACTURERS 





CORRECTION 


In our 2-color, black and green, page ad ap- 
pearing on page 109 of the April 7 Dealer 
PRODUCTS FILE Issue of American Lumber- 
man & Building Products Merchandiser, it is 
regretted that the telephone number of one 
and the street address and telephone num- 
ber of another of our eleven warehouses 
were listed incorrectly. 


Readers are requested to please make revi- 
sions in the Detroit and Cincinnati listings as 
follows: 


Detroit 4, Mich. 
8800 Howell 
TYler 8-2000 


Cincinnati, Ohio 
3250 Fredonia Ave. 
CApitol 1259 


Kochton Plywood & Veneer Co., Inc. 
Main Office and Warehouse 
509 West Roosevelt Road, Chicago 7, Ill. 
TAylor 9-0800 








NORTHERN 
WHITE PINE 


NORWAY 
PINE 


RAINY LAKE LUMBER CO. Ltd. 


Seles Offce 
2020 Chicago Title & Trust Bldg., CHICAGO 2, ILL. 
Selling the Products of J. A. Mathieu, Ltd Rainy Lake, Ont 


Bul_pinc Propucts MERCHANDISER 














MIXED CAR SHIPMENTS 


@ Solid White Ash Panelling 

@ Solid Red Cypress Panelling 

@ Solid Philippine Mahogany Panel- 
ing 

e Kiln Dried Yellow Pine Shed Stock 


PAROMATHE> 
RED CEDAR 
CLOSET LINING 


Cedar oil content 100%. Well 
manufactured. Full 34" thick, 
21/2", 3%" and 4!/2" widths, 
| Had: center - matched and end - 
Rune —— = either side. 

eM |i acked in heavy kraft paper 
Genuine and taped to insure oo 
handling. Each package con- 
tains 40 board feet (covering 
32 sq. ft.). Our Cedar mould- 
ings make the job: complete. 
Dependable, uniform quality. 


PROMPT SHIPMENT 
“It’s Quality that Counts” 
































PAR OMATIO 
}| RED CEDAR 
i zined Closefs|| 














Robert 0. Foerster Lumber Co., Inc. 


P.O. Box 6012 


Jacksonville, Florida 


Phone 2-3642 

















COMPANIES ANNOUNCE 


Harold C. Ellicott has been appoint- 
ed advertising and publicity director 
for M and M Wood Working Com- 
pany, makers of Malarkey plywoods 
and doors, as announced by Eberly 
Thompson, vice-president in charge of 
public relations. A native Oregonian 
Mr. Ellicott joins the local firm from a 
position as personnel manager of Will- 
amett National Lumber Company 
operations at Foster, Ore. He has also 
been connected with Corvallis Lumber 
company, a subsidiary of Willamette 
National. Prior to 1948, when he 
joined the above concern he was con- 
currently executive secretary of the 
Honolulu junior chamber of com- 
merce, commencing in 1946 and in 
1948 manager of the 49th State Fair 
at Honolulu. During the period 1935 
to 1941 he worked summers with the 
Columbia Log Scaling and Grading 
Bureau and Pacific Log Scaling and 
Grading bureau. In 1942 and 1943 he 
was an expediter for Oregon Ship- 
building corporation, leaving to join 
the air force as a pilot. 


George Messner, popular eastern 
field representative of the Red Cedar 
Shingle Bureau, has been appointed to 
the position of Director of Public Re- 
lations for the organization, accord- 
ing to W. W. Woodbridge, bureau sec- 
retary-manager. Mr. Messner is a 
veteran employe of the shingle pro- 
ducers’ association, having been a 
member of the Bureau’s staff since 
1937, except for five years during 
World War II when he served as an 
officer in the U. S. Armed Forces in 


the South Pacific. In making the an- 
nouncement, Mr. Woodbridge stated 
that in his new position Mr. Messner 
would continue to be in close contact 
with lumber dealers, wholesalers and 
commission salesmen along the east 
coast. 


C. K. Rose, Superior Lumber Sales 
Company, Sacramento, Calif., has an- 
nounced that W. L. (Bill) Frese has 
joined the staff as manager of sales. 
Mr. Frese was formerly associated 
with the Wholesale Lumber Division 
of Tarter, Webster & Johnson in their 
San Francisco office. He has had val- 
uable experience in both retail and 
wholesale buying and selling and will 
be in direct charge of sales and pur- 
chases in California in addition to 
sales in other areas throughout the 
United States. Superior Lumber Sales 
Company has been concentrating pri- 
marily on species produced in Cali- 
fornia; but in the future will devote 
more effort to securing customers’ 
requirements of Douglas Fir in addi- 
tion to Sugar, Ponderosa Pine and 
associated species. 


OBITUARIES 


ELIZABETH A. SCHICKER died 
in Janesville, Wis. at the age of 82. 
She was secretary-treasurer and man- 
ager of the Schaller & McKey Lum- 
ber Co. in Janesville with which she 
had been associated for 61 years. She 
was twice honored by the Wisconsin 
Retail Lumbermen’s Association—on 
her 50th anniversary in the business 
in 1940 and again in 1950 on the occa- 


sion of her 60th anniversary. She was 
also a member of the Southern Wis- 
consin Lumbermen’s club. 

When Miss Schicker joined the 
lumber company in 1890 it was op- 
erated by A. E. Burpee and Son and 
in 1891 the late Albert Schaller and 
the late George McKey became ihe 
owners. Miss Schicker became trus- 
tee and executor for the estate and 
manager of the business following 
the death of Mr. Schaller in 1922. A 
stockholder and officer in the firm, she 
was one of the few women managers 
of a lumber company in the United 
States. 


JAMES PARK VESTAL, founder 
of the Vestal Lumber & Mfg. Co., 
Knoxville, Tenn., passed away on 
April 26. New officers of the company 
are Park G. Vestal, president and 
treasurer, Emmet P. Vaughn, vice- 
president, George F. Vestal, secretary 
and Joe D. Penland, comptroller. 


W. L. DeWITT, president of the 
Holt Hardwood Company, Oconto, 
Wis. passed away May 7 at Braden- 
ton, Fla. Mr. DeWitt had been in 
ill health for the past several months. 
He was widely known and highly 
esteemed in the lumber industry and 
was active in the Maple Flooring 
Manufacturers Association from 1919, 
serving as a trustee from 1927 
through 19438. Mr. DeWitt served as 
chairman of the Costs Surveys Com- 
mittee and as a member of the Grades 
Committee for many years. From 
1919 until the past few years, he gave 
freely of his time in promoting the 
welfare of the flooring industry. 








THE MEADOW RIVER 
LUMBER CO. 


Manufacturers of 


West Virginia Hardwoods 
Rainelle, W. Va. 
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” Specialists in Oak Floor- ~ 
ing. General wholesal- =~] ; 
= ers of all lumber items. = v 
= = 
Contact us on your __ 
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for catalog and ‘Power House’. 
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MACHINERY 





YOUR COMPLETE NEEDS 
IN SAWMILL MACHINERY 


Band Mill carriages .:. . edgers . . . Portable Mills 
. .. Log stop and Loader . . . Shotgun steam feeds 
. . » Automatic feed table for planing mills.. Write 








RENO-KUKACHKA 
WOOD IDENTIFICATION CHART 


For the first time a simple and easy to understand 24-pag¢ 
commercial hardwood identification chart is available for 
both the expert and beginner. This chart places similar 
woods and their features side by side and plainly point: 
out differences which separate one from another. 


Covers 28 most important hardwoods — makes visual woo: 
identification accurate and easy with just the naked eye 
and a hand lens. A simple, workable, one-source reference 
for only $1.00. Copies will be mailed approximately Octo- 
ber lst. Send your order to: 


Vance Publishing Corporation 
139 N. Clark St., Chicago 2, Ilinois 








— 


May 19, 1951, AMERICAN LUMBERMAN © 
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GILLIES BROS. & CO. Ltd. 


BRAESIDE, ONTARIO, CANADA 


Mfrs. of WHITE PINE (PINUS 
STROBUS) 


Genuine 
Also some Norway and Spruce 
AIR-SEASONED — WATER-CURED 
Rough or Dressed 


Special. White Pine Dry Short Shorts. 
C.Sel. & B. 4/4 to 8/4, 3”&wider x 16/71”. 
1, 2, 3, 4 Com. 4/4 to 8/4, 3”&wider x 13/71". 
Sawmills — Braeside and Temagami, Ontario 
1842 Member N-A. W.L.A. 1951 








ELIMINATE SPLIT SIDING 


By Using Kokomo Korners 


















Corners for bevel wood siding 
made of aluminum—can't rust, rot 
or deteriorate. So constructed as 
to eliminate splitting of siding. 
Two small nails are furnished with 
each corner and holes provided to 
fasten bottom by nailing through 
base of corner into lower edge of 
siding board. Top nails are con- 
cealed by next course of siding. 
Available for 6", 8" and 10" 
siding. 


BUGHER MANUFACTURING CO. 
211 South Main Street, Kokomo, Ind. 








SUPERIOR LUMBER 





GRADED AND MARKED BY 
SPIB LICENSED INSPECTORS 











After planing, Dargan lumber is graded and marked by a SPIB 
licensed inspector. Stock to be re-sawn is handled here, with a 
modern machine. Boards are removed, re-sawn, and again 
graded and checked. Nothing is left to chance in "Superior 
Dargan Lumber." 


e FINISH 
e CEILING 
e SIDING 
e FLOORING 
e BOARDS 
e MOULDINGS 





Write Box 406-C today for 
lists, prices, and_ illustrated 
literature. 


Inspection here catches stock 
for re-sawing. 








DARGAN LUMBER MANUFACTURING COMPANY 


(FORMERLY INGRAM-DARGAN LUMBER CO.) 
Gang Mill + Dry Kilns + Planing Mill CONWAY, S. C 























Americafi pounie swiver Load Binder - 
THE ORIGINAL ALL STEEL 


For bindin (Goodyear Pattern) 


LUMBER, LOGS. 
Holds load firm- 
ly. Strongest... 
forged steel 
throughout . . e 
easiest to use 
» « « most prace 
tical and effec 
tive. Three 
sizes. Write for 
circular and full 
information. 


“American” line of Logging Tools and Appliances is the best on 
the market. 






Write for Catalog 


AMERICAN LOGGING TOOL CO. 
Evart, Mich. 








AUTOMATIC 
SA UGE 


TANNEWITZ 


for Swing Saws 
Sg AV i? S $30 to $50 A MONTH 
IN LUMBER AND: LABOR 


30 Days Free Trial 
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ORDER NOW OR SEND FOR 
CIRCULAR 


TANNEWITZ WORKS 
(aoe 
x. 


DEPT 


4. 
a 
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USS Tomy ter:© THE LOWEST PRICED 
PLANER 
THAT’S REALLY PRACTICAL 


For the small shop, mill or lumber yard that desires to keep equip- 
ment costs to the lowest practical minimum, the BUSS No. 208 is 
the perfect answer! It will handle everything within its 20" x8" 
capacity with speed and accuracy. It has a heavy cast iron base, 
sectional infeed-roll, sectional 
chipbreaker, 4 driven rolls, built-in 
knife grinding-jointing attachment, 
fully enclosed motors and many 
other desirable features. Available 
in various feed rates, Write for 
details. 












The BUSS line 


contains the ideal 
planer for every pro- 
duction set-up — 
single and double 
cabinet surfacers in 
various capacities and 
the No. 55 Double 
surface Roughing 
Planer. Bulletins on 
request. 


' PLANER 
SPECIALISTS 


BUSS 


MACHINE WORKS 
238 EIGHTH ST., HOLLAND, 





































Classified 
Advertising 


American Lumberman & Building Products 
Merchandiser is published every other Satur- 
day. It publishes the largest strictly classi- 
fied advertising section in its field.“ — 
All ads for classified section must be in Pub- 
lisher’s office 10 days preceding date of pub- 
lication. Advertisements are set in uniform 
6 point style. No cuts or special borders 
allowed. Please indicate classification de- 
sired. Publisher reserves right to classify. 
edit or reject any classified advertisement. 
No agency commission or cash discount 
allowed. 
Terms — Cash With Order 
Minimum Charge $2.00 
Rates: : : 
1 Time —10c per word for each insertion. 
Minimum charge of 50c per line. 
3 Times —9c per word for each insertion. 
Minimum charge of 45c per line. 
6 Times — 8c per word for each insertion. 
Minimum charge of 40c per line. 
26 Times —7c per word for each insertion. 
Minimum charge of 35c per line. 
For advertisements bearing box number count 
five extra words. There are approximately 
5 words to a line and when less are specified 
or used, regular line rate is charged. 
When answering box numbers or mailing 
copy for ads address them to: 


AMERICAN LUMBERMAN & 
BUILDING PRODUCTS MERCHANDISER 
139 N. Clark St., Chicago 2, Ill. 


HELP WANTED 


_ ee 














Wanted: Sompetens manager for a lumber 
yard in Southern Minnesota. Good town. 
Must understand construction and estimat- 
ing. If interested, write: Box L-61, American 
Lumberman, Inc. 





Well financed lumber company in central 
Indiana operating on the Guild plan of pack- 
age selling, am» es to employ manager of 
building department. Applicant must be 30 to 
45 years old, well trained in lumber business. 
Must have knowledge of the building business 
and be able to plan homes, floor plan layout. 
Remuneration fair to both parties. Address 
Box L-51, American Lumberman, Inc. 





WANTED: General Manager Hardware 
Department, large merchandising estab- 
lishment in Honolulu. Builders Hard- 
ware experience especially needed. 
Want man fully qualified purchasing, 
promotion, sales and operations. Ex- 
cellent salary and bonus for experi- 
enced man with good record. All 
transportation and moving expenses 
paid. Send full details of — 
and references to Box L-50, American 
Lumberman, Inc. 





Wanted — Experienced millwork detailer and 
biller for old established Minnesota Millwork 
Company. Steady work and fine opportunity 
for advancement. State qualifications and 
salary in your application which will be kept 
confidential. Address Box L-52, American Lum- 
berman, Inc. 





Bookkeeper who can within a few years take 
the place of retiring officer. Must have some 
capital to invest. Sales $750,000. Trade reaches 
——— Address Box L-55, American Lumber- 
man, Inc. 





' Wanted: Experienced Band Saw Filer. Esti- 

mated 10 year cut. New five foot Clark Band 
Mill. Address Patterson Lumber Co., Inc., 
Wellsboro, Pa. 





WANTED 
An assistant manager, familiar with general 
contracting, for retail lumber and fuel busi- 
ness in south central Wisconsin small town. 
One willing to work hard and “steam-up”’ 
the business from its present status to a mark 
nearly double our present sales. A great 
opportunity for a man with managerial abil- 


ity and foresight. Address Box M-21, Amer- 
ican Lumberman, Inc. 





: HELP WANTED 
Production superintendent for manufacturing 
of interior millwork. State past experience. 
Address Box M-23, American Sauiboaien, Inc. 








HELP WANTED 


RETAIL LUMBER YARD, one of the largest 
and most successful in the New England 
area, wishes to add to their staff a man with 
the following qualifications—A long success- 
ful background in progressive merchandising 
of lumber, building materials and millwork. 
Must have solid acquaintance with sales and 
service to general contractors, industrials and 
builders. Purchasing. accounting and gen- 
eral supervision background required. Must 
be willing to relocate. An excellent oppor- 
tunity for the right man. Remuneration com- 
mensurate with ability. Please give full de- 
tails first letter. Our organization knows of 
the advertisement. Address Box M-33, Amer- 
ican Lumberman, Inc. 











Well established reputable wholesaler of 
Southern and Western Softwoods wants three 
commission salesmen now active in Western 
Ohio, Southern Michigan, also Greater De- 
troit. Must have reliable representation for 
quality lumber and prefer mutual agreement 
for exclusive coverage within two months if 
satisfactory. Address Box M-35, American 
Lumberman, Inc. 





HELP WANTED 
Experienced sash and door cutting depart- 
ment foreman. Must have full knowledge of 
lumber. State age. salary and experience. 
Address Box M-22, American Lumberman, Inc. 





First-class lumber and building supply sales- 
man; prefer man experienced in selling house 
patterns: permanent work with good oppor- 
tunity for advancement with W. Va.'s fastest 
growing retail and wholesale lumber yard. 
Home accommodations, if necessary, arranged 
for right party. 
ROY WEST & CO., Riverview, W. Va. 





WANTED: Salesman to call on contractors— 
heavy construction—Drawing—car available. 
N. J. Yard. Address Box M-24, American 
Lumberman, Inc. 





Man with knowledge of lumber and building 
materials to assist in Buying for a Line Yard 
Lumber Company. Address Box M-25, Amer- 
ican Lumberman, Inc. 





An experienced and capable lumberman for 
manager of a well established lumber yard 
in a prosperous town and community. Address 
Box M-26, American Lumberman, Inc. 


SITUATIONS WANTED 


PRODUCTION MANAGER, WOODWORKING 
Moulding, 4 cars weekly, screen doors 8 cars 
weekly, Hardwood flooring 5 cars weekly 
with one unit. store fixtures 3 cars weekly 
with small plant. also other woodworking. 
Over 20 years thus producing. Now employed. 
Available after May 15. Address Box M-27, 
American Lumberman, Inc. 

















Position wanted as manager of a progressive 
retail building material organization. I will 
fully organize, reorganize or take complete 
charge of such an establishment. I will bear 
the most rigid investigation as to capabilities 
and character, and can furnish the highest 
type of references, 32 years of age, available 
immediately. Address Box M-28, American 
Lumberman, Inc. 





WOMAN EXPERIENCED WHOLESALE LUMBER 
Proven ability in telephone sales, mill corre- 
spondence, purchasing, order processing, office 
routines. Now employed but seeking position 
Eastern States. Address Box L-53, American 
Lumberman, Inc. 





’ PRODUCTION SUP’T. DETAILER 
Biller, years of experience, large volume spe- 
cial detailed millwork. Can produce. Refer- 
ences. Address Box K-28, American Lumb 





—eo_—C—CK‘C 
WANTED TO BUY— 
MISCELLANEOUS 


SS 


RAILS WANTED 
Any weight—Any tonnage 
W. H. DYER CO., INC. 


1859A Railway Exch. Bldg., St. Louis 1, Mo. 





STEEL RAILS WANTED 
Any Quantity — Any Size 
Secure our price before selling 
MIDWEST STEEL CORPORATION 
Charleston, W. Va. 








SALES REPRESENTATION 


AVAILABLE 








Wholesale distributor desires to make direct 
Ponderosa, Fir, Oak 
Eastern Lum- 
Reply to Box L-56, American 


mill connections for ‘ 
Flooring, Spruce, Southern Pine, 
ber and Trim. 
Lumberman, Inc. 





Yellow Pine and Fir mill lines for Eastern 
Pennsylvania and Southern New Jersey. Have 
over 150 active 10 day lumber accounts. High- 
Box M-30, American Lumber- 


est references. 
man, Inc. 





I want to talk to a substantial Pine Mill 
and a similar Fir Mill about selling their 
products to reliable retail yards in a certain 
long established and expanding East Coast 
market. Address Box M-31, American Lumber- 


man, Inc. 








~ BUSINESS OPPORTUNITIES | 








SCREEN DOOR MANUFACTURER 


Southeast, producer with proven ability needs 
partner or some one to purchase interest in 
company and handle sales. Have proposition 
worth net premium $15,000 annually for right 
Worth in- 
Box M-32, American 


party. Require $60,000 investment. 
vestigating. Address 
Lumberman, Inc. 





FOR SALE 


Modern Electric Sawmill with Timber Line 
Capacity 75M feet per 8-hour shift, complete 
with modern planer, dry kilns, remanufactur- 
ing plant, sheds, etc., on R.R. siding. 80/10 
Ponderosa 
Sugar Pine, balance Douglas Fir. Stra- 
tegic Oregon Rail location. Principals only. 
Further information on application. a 

0. 


million feet timber supply, 


40% 
and 


Box M-20, American Lumberman, 
Clark St., Chicago 2, Ill. 





LUMBER YARD 


New housing location; Indiana city, 32.000 
population; building 32x135; large lot; Rail- 


road; price $10 


000. 
APPLE COMPANY, BROKERS, CLEVELAND. 0. 











WANTED—Wood Hogger, 
size. 


State make and 
Semling & Menke, Merrill, Wisconsin. 








TIMBER & TIMBERLAND | 


FOR SALE 





For Sale: A section of land 











man, Inc. 





PRODUCTION ENGINEER OR MANAGER 
25 years’ experience carlot production doors, 
screen doors, moulding, stock millwork and 
other woodworking. Now employed, desires 
change. Available short notice. Address Box 

-29, American Lumberman, Inc. 





—— 


in Marquette 
County, Michigan. Well timbered. Frontage 
on three lakes, streams, roads and two camps. 
Address Box L-57, American Lumberman. Inc. 


MISCELLANEOUS—FOR SALE 





— 


Advertising Yardsticks 


Basswood and Hardwood. Reasonable p -— 


prompt delivery. F. M. 


Mosedale Co. 
Charles, Ill. 








BUSINESS WANTED 


WANTED TO BUY 
Retail Lumber Yard and Building Supplies 
Business with good sales volume. Have am- 
ple cash to invest. Can give excellent bank. 
trade and character references. Give full 
— which will be held strictly con- 
dential. Write P. O. Box 1138, ania, 
Florida. 


—_ 
— 








May 





CARPENTERS APRONS 
Write for prices and information. 
THE MINNESOTA SPECIALTY CO., Inc. 
Minneapolis, Minn. 





SAVE your advertising dollars by usin 


— 


— 


Tim: 


ber-r-r’’ cartoons in your newspaper ads. Mats 


of 104 cartoons on Building subjects no¥ 
in 1 or 2 column sizes. Write to LIL-AD 
Box 150, Santa Ano 


read 
FEATURES, 


RFD 3, 
California. 


a 
19, 1951, AMERICAN LUMBERMAN ¢ 
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LUMBER & DIMENSION 
FOR SALE 








) 


LUMBER FOR SALE 


White Pine 
Red Pine 
Western White Spruce 
tern Spruce 
Hemlock 


MILi. VALLEY LUMBER COMPANY, LTD. 
PHONE 80 
OSHAWA — ONTARIO 


Car SHIM—MOULDING-—-CRATING stock $71 
> MSM KD DF S2S RW RL Approx. 70% uppers. 
20M’ 9/16’° net—30M’ 7/16’ net. 


SPRUCE BEVEL SIDING 1, x 6 Resawn KD 
Heavy B 30/40M MSM $110 Willapa Stock— 





— Fill cor from 2 x 4 rl AD 12 mo. C4&Btr. DF 

ct S4S 15M’ 2 x 4/10 rw 8/16’ KD S2S DF Dé&Btr. 

a 7M'—Prices F.O.B. our yard—orders subject 

“ our ccceptance. SOUTHERN LUMBER COM- 

aa = 1402 South First Street, San Jose, Cali- 
ornic. 





m REDWOOD SURROUNDS—PACKAGED TRIM 


jh. 
er- Interior and Exterior 
For Metal Casement Windows 
Ail! Made of Clear Kiln-Dried Redwood and Pine 
- Immediate Delivery 


ast 


= Any Quantity Large or Small 


Write for Literature & Prices 
STORM KING CORP., 


— 505 E. Pearl St., 
Miamisburg, Ohio 











reds 
iden : NORTHERN PINE FOR SALE 
ight lx4#1&2 1x 6 #1 6&2 
oe THE: FEE: 
A = x 
ve 8x 10 #2 Boards 
2x4,2x6&2x 88, 10 & 12". 
— All dry — Have planing mill and can ship 
promptly. We solicit your inquiries. 
Line W. T. BAILEY LUMBER CO. 
an! Virginia, Minnesota 
plete 
ctur- 
0/100 " 
sr6ee _ Fir K. D. Industrial Clears, all 
Stra- sizes from our plant. Your inquiries 
only. answered promptly. 
.—* Al Clements Lumber Co. 
‘ PO Box 908 
_— Eugene, Oregon 
Phone 5-3317 TWX EG 049 
32,000 
Rail- 


THOROUGHLY DRY OAK FOR SALE 
D, & 10 cars 8/4 3B and better rough oak. 
a dress to your a 
é' ill run approximate /3 3B, 1/3 3A and 
ED 1/3 No. 2 Common. ¥ 
Can ship straight car of 2x4, 2x6, 2x8 or 2x10. 





Kae 
Fl GRAYSON LUMBER COMPANY 
d = P. D. Box 1311 Phone 9-1131 
consin. Birmingham, Ala. 
—— 
) 
For Sale 
—— UPPER GRADE MEXICAN 


PONDEROSA PINE LUMBER 
Wholesale only for delivery trailer truck or 














rontage hi . 
comps: #*"Pments by rail from Texas land ports. 
in Inc. 








R. G. GARCIA COMPANY 
Importers — Exporters 
303 Sames-Moore Bldg., Laredo, Texas 























ee 


__ BUSINESSES FOR SALE 


LUMBER YARDS: Two in Iowa for Sale: Stock 
p¢stimate $100,000. Real Estate $35,000. Equip- 
mss 'rucks, Tools, etc., at market value. 
950 Scles $300,000. Stand most rigid inspec- 
dl Harry White Realty Service, Oskaloosa, 







































































Inc 

gq * Tin or Sale: Yard 40 miles north of Detroit in 
s. Mats Mar'sperous farming community. New two stor 

sts now the building (66x40) with adjoining she 

» LIL- 100). Address Box L-59, American Lumber- 


ta Ano mn. In 





Qty 
Burtyptnc Propucts MERCHANDISER 








~~ BUSINESSES FOR SALE 


Lumber and Building Supplies in fast growing 
South Arkansas Town. Yard established over 
25 years. yr pele 
Equipment $5,000.00, Sales $225,000.00, Lon 
lease on well located property, modern Build- 
~ Address Box L-58, American Lumberman, 
nc. 


LUMBER YARD AND BUILDING SUPPLIES 
Progressive neighborhood in Duluth, Minn. 
Good volume, best contacts for lumber sup- 
plies. Buildings, machinery and large stock 
requires about $70,000—balance easy. Write 
Box L-45, American Lumberman, Inc. 














Texas Gulf Coast Opportunity 


Owner of two old established profitable re- 
tail yards will sell one to devote 100% time 
to other. Booming county seat town, 6500, 
located center of rich and prosperous trade 
territory consisting of oil, gas, ranching, and 
diversified farming activity. Buildings, equip- 
ment and real estate 17,500. Inventory out 
25,000. Nice volume with good net, wonder- 
ful opportunity to expand business. This ideal 
for addition to line yard or for operation by 
individual. Half block off main street, best 
location in town, priced below replacement 
cost of buildings and less than going price 
of real estate. Bonafide buyers only with 
capital. Please write Box M-34, American 
Lumberman, Inc. 





FOR SALE 
Retail Lumber Yard, Planing Mill, Saw Mill, 
Hardware Store, house and building supplies. 
In a town of about 2000 a. In the Adiron- 
—, Address Box L-60, American Lumber- 
man, Inc. 





FOR SALE: Complete building supply busi- 
ness, Oregon, average annual sales last 
four years over $300,000.00. Will take 
$75,000.00 to handle. Have other business 
interests and health prevents management 
all interests. Address Box L-47, American 
Lumberman, Inc. 


PROMPT SHIPMENT 














PROMPT SHIPMENT 
Building Paper (36°’-500 sq. ft.) 
King Nail Bags—(larger opening) 
Twine (for tying lumber) 
Siding Corners (aluminum or Gal.) 
Aluminum Nails (in boxes or bulk) 
Tron Hangers (for wood joists) 


Cross Bridging 


HOSKING PAPER & SUPPLY 
P.O. Drawer 43 Wilmette, Ill. 








“USED MACHINERY FOR SALE 


DRY KILN TRUCKS, any length. with roller 
bearings. MIGHTY MIDGET CO., 1481 Park- 
way. Alliance. Ohio. 


FOR SALE 


One Allis-Chalmers belt-driven generator, 480 
volt. 180.6 amps: with exciter and switch- 
board. KLATZKY BROTHERS, INC., CALU- 
MET, MICHIGAN. 











—— 
USED MACHINERY FOR SALE 








FOR SALE 


EXTRA LONG FLAT CARS—40 and 50-Ton 
CAPACITY 


70-Foot and 74-Foot Lengths 
All Steel Underframe 
Built 1941-1945 
Equipped with AB and K2 Type Brakes 
Ideal for loading logs and piling 
READY FOR IMMEDIATE SERVICE 
Telephonel Writel Telegraph! 


IRON & STEEL PRODUCTS, INC. 
13424 S. Brainard Ave., Chicago 33, Ill. 
Phone: BAyport 1-3456 





1—10"" No. 133BM Woods Moulder Complete 
with Frequency Charger. 

1—No. 52 Allen-Curtis Charger. 

1—Roots Blower, 17 Cu. Ft. per Revolution, 
Capable of 6 Lb. Pressure. 

3—Model ‘*B’’ Clark Platform Lift Trucks, Gas 
Driven. 

3—Model 12 Ross Carriers, on Solid Tires. 

1—No. 282 Yates Band Rip Saw. 42°’ Diam- 
eter Wheel using 4 or 5°’ blades. Plain 
bearings, Belt Driven. 

1—16’ Diameter Dust Collector. 

250 Ft. of 23° 18 Gauge Blow Pipe—Excellent 

Condition. 

500 Ft. of 11°. High Pressure Blower Pipe— 

Good Condition. Crosby Forest Products Co., 

Picayune, Mississippi. 





Stk. No. 


143—UC55 Link Belt Crane with 35’ boom, 
Serial No. ECU-105. This crane has 
never been used and is being sold at 
less than the list price. 
MN, Gainncsaaieicanaor eee $15,000.00 


128—G.M. Diesel Power Unit Series 671, 6 
cyl. 150 H.P. Equipped with outboard 
bearing and 12”’ diameter pulley for flat 
belt. This Diesel has run less than 200 
hours and is practically new. 

BN aciatrs nciubesn kone ceasaneat $3,600.00 


142—Hercules Power Unit, Diesel Model DJXC. 
69 H.P. on extended base with electric 
starter, twin disc power take-off clutch. 
This power unit is practically new and 
has been used for display purposes and 
demonstrations only. Price ....$1,750.00 


All prices F.O.B. Our Yard. Terms: 50% 
down with order: balance Sight Draft, Bill- 
of-Lading. All items available at our yard 
for inspection at any time. 


Milwaukee Power Equipment Co. 
1111 W. Bruce St. 

Phone: Orchard 2-1342 

Milwaukee 4, Wis. 





LOGGING TRACTORS & DOZERS 
International TD6 with Carco Winch. 
Caterpillar ‘‘30°° with winch. 
International TD9 with Carco Winch. 
International TD35 with Carco Winch. 
D6 Caterpillar with winch. 

D4 Caterpillar with dozer. 

Allis-Chalmers HD7 with angledozer. 

International TD18 with angledozer. 

International TD ‘40 wth angledozer. 

All rebuilt and ready for work. Low prices. 
O. C. Evans—Mt. Sterling, Ky. 


PRACTICALLY NEW EQUIPMENT 


1—A.C. 3-Arm log loader with 10’’x13" stroke 
cylinder together with shaft, arms and 
boxes. : 

1—A.C. #1 Nigger having 8° and 10°’ cylin- 
der by 5’ stroke. 

1—A.C.—8"" x 36’ shot gun feed. . 

1—A.C. Right hand. 3 block, 34°’ opening 
carriage complete. 

AJAX LUMBER COMPANY 
Union National Bldg. Marquette, Michigan 








For Sale Cheap 
1 New No. X-13 8’ Jointer complete with all 
std. equip. Fitted with 11/2," H.P., 3 Ph., 60 
cy.. 220 v., open motor mounted on base and 
direct connected to cutter head by flexible 
coupling, wired to magnetic switch. D. KATZ 
& SONS) INC., Stroudsburg, Pa. 





1 D-6-N Hyster Log Winch. 
1 Rubber Tired Crane. 
1 Crawler type Crane. — 
Both suitable for logging. ; 
1 Berlin Invincible 30°. sander. Low priced. 
IRVING L. HEATH, KIRKWOOD,. N. Y. 





FOR SALE 6’° MOULDER 
6’' belt driven moulder complete with belts 
and one 220 volt, 3 phase, 10 h.p. motor. 
This moulder is in good operating condition 
and can be seen in operation. Price $1 
Scott Lumber Co., 253 N. 
Bridgeport, Ohio. 


Lincoln Avenue, 


89 
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Flash! Tuna are biting off the coast of 
Florida! Oh, well, who cares what happens 
to Florida? — a 


The international situation will get completely 
critical the day that Stalin criticizes Margaret Tru- 
man’s singing. s « « 


Nylon makes a good stocking but Dietrich 
makes it better. , y 


Speaking of nylons, remember the shortages during 
World War Il? The nylons weren’t quite nylon. The 
only thing genuine about a rubber tire was the hole 
in the middle. And the things we smoked in place of 
cigarettes! Substitutes all, and best when forgotten. 

MAUK never deals in substitutes. With World War 
II and the short allocations of top grade virgin cedar 
it was impossible to make Ilumestead Brand Shingles. 
They went off the market until last year when the 
quality lumber MAUK stands for was again available. 

When you get Homestead Brand Shingles you get 
the best — no substitutes, no synthetics, no “just as 
good as” but only the best — Homestead Brand Shin- 


eles from MAUK. : =. & 


Simple Celia says a mink on a girl’s back is 
a sure sign the wolf at her door got in. 
* * * 
All is not lost. So far Donald Duck has escaped the 
list of Red movie stars. 
* * * 

After we learned why the stork didn’t bring 
babies we got to wondering how little porcu- 
pines happened to happen. 

* * * 
Don’t guess and get less. Be bright and buy right. 


Buy MAUK. ao 


“Will you love me in December as you do 
in May?” 
“Depends on who I meet this summer.” 
* * * 
Do You Know Why Dep’: 
Do you know why London bridge is falling down? 
No government support. 
Do you know why that black sheep had some wool? 
Stayed out of clip joints. 
Do you know why you make money with MAUK? 
It sells. 


MAUK Seattle Lumber Co. 


Seattle 1, Washington 


The C. A. MAUK Lumber Co. 


Toledo, Ohio 
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Cadillac-Soo Lumber Co.. 
Celotex Corp., The 
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Connor Lumber & Land Co..30,92 
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Fox Lbr. Co., Abbott.......... 
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Goodman Lumber Co......... 
Greenlee Tool Co 


Haskelite Mfg. Corp 
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Industrial Lbr. 
I-XL Furniture Co., Inc., The 


Johns-Manville 


Kennedy Lbr. Co., 
Kimberly-Clark Corp. 
Kinzua Pine Mills Co......... 


Kochton Plywood & Veneer 
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National Brass Co....... 
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Orchard Bros., Inc............ 
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Rainy Lake Lumber Co. Ltd... 
Raynor Mfg. Co. 
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Roger Co., The 

Rogue Lumber Sales Co. 
Rosboro ‘Lbr. Co......... 


Schneider Bros. Lbr. 
Sloane-Blabon Corp. ..... p. 
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Truscon Steel Co . 
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White Motor Co., The 
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